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Last Minute Tax Tips
By Rosemary Couture
Tax laws seem
to change as often as the
weather. The morass that
awaits the small business
owner is less dangerous
when professional accountants guide you through.
During a Harlingen Chamber of Commerce Lunch
and Learn event, CPA
Giovanna Givilancz, a
partner in Salinas, Allen &
Schmitt LLP, threw out lifelines for business owners confronting a new array of forms and regulations.
Currently, you can only expense assets
that cost up to $5,000 or have a useful life of less
than 12 months if you have audited financials.
Otherwise businesses are allowed to deduct only
purchases below $500 as expenses. New regulations on repair and maintenance mean that the
cost of fixing an air conditioning unit might have
to be considered a capital expense and therefore
moved to the balance sheet and depreciated,
Givilancz said. Off-the-shelf software was an expensable item in the past two years, but that may

deduct expenses until they are generating income.
When it comes to health insurance
premiums under the Affordable Care Act,
Givilancz said the self-employed can deduct
100% of the premiums for themselves, spouses
and young dependents. S Corps, on the other
hand, must generally include premiums as wages. And partners typically classify premiums as
guaranteed payments. Exemptions, short coverage gaps and hardships have complex rules,
all complicated by healthcare.gov mailing out
incorrect forms for 2014 premium amounts.
What businesses can count on without fail is
that the rules will continue to change.
The penalties for not providing or obtaining health insurance coverage are straight
forward and rising significantly. Penalties in
2015 will more than double the 2014 level and
will be doubling again in 2016. The failure to
pay a penalty will result in either a IRS demand
for payment or an offset of an expected refund.
Failure to pay does not result in a tax lien or
criminal prosecution.

not be true for 2015.
Weigh your options
to determine what is best for
your business when it comes
to vehicles. You can take the
standard mileage deduction
or track actual expenses.
The mileage deduction for
2014 was 56 cents per mile
and that rises to 57.5 cents
per mile in 2015. A mileage log is essential to back
up this deduction. For actual
expenses, all receipts for gas, insurance, repairs
and tires must be retained. “You can reimburse
employees for a lesser per mile amount (than the
standard), and they can deduct the difference on
their personal returns,” she said.
Leasing a vehicle in the business’s name
allows a 100% deduction, which is better for cash
flow. Purchasing on the other hand allows the
firm to claim depreciation and interest payments.
Givilancz reminded her audience that
meals, whether traveling or in your city, are only
50% deductible for you and your guests. Hotels,
airfare and rental vehicles are 100% deductible.
Start-ups need to be aware that they can’t
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Off-Road and In Gear
By Eileen Mattei
Leaving the Expressway, city streets
and even county roads behind appeals to certain adventurous spirts. The owners of all-terrain vehicles, Jeeps, dirt bikes and mountain
bikes roam the wide open spaces that many
people never get a chance to see and enjoy. In
rain and shine, dirt and mud, they find camaraderie, challenges and good times when out
communing with Mother Nature, far from the
trappings of civilization.
Texas has the
nation’s second highest
percentage of off-road
enthusiasts. The Valley
certainly validates that
statistic with plentiful
opportunities to enjoy
rugged rides on trails
and through south Texas
brushland. To help the
riders spend enjoyable
hours off-road while
hunting, fishing, roughing it or even working,
a variety of Valley businesses sell the equipment, clothing and accessories that let them
ride the range with zest
and style.

have kick-started the off-road excitement, but today
those are mostly entry level machines or youth models. Side by side ATVs that can carry four or even
six people are the most popular, since having family,
friends and gear along is part of the fun of being outdoors.
“This year, as wet as it’s been, we’ve been getting a lot of good feedback from Polaris users. They go
places you can’t take a truck,” Elliff said. One March
week, he saw a surge in sales and sold all the ATVs in

the showroom. “Usually the ones in the showroom have a lot of accessories on them and are
ready to go.” And they went.
Accessories range from winches, windshields, roofs, light bars, sound systems and
much more. Elliff knew one ATV rider who had
his vehicle customized to the tune of $45,000.
Elliff, which has been in business since 1944,
sells the Gravely side by side ATV at its at Pharr
store.

Workhorses
“We use our
ATVs for so many
things, like hunting
and working around
the lease,” said Chris
Elliff. He is the Polaris
manager at Elliff Motors, which has been
selling the ATV brand
since January 2012. Although both utility and
recreational versions are
available, Elliff fields
more demands for the
utility versions. “They
are hard to get stuck.
They can haul brush,
sprayers and deer. And
they can still go out and
play in the mud. You
can work all day and at
night go play.”
The image of a
single rider straddling
a four-wheel ATV may This Ford F-250 was customized for off-road use by Truxx Techz. (Courtesy Chris Castenada @ccast_3)
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“Hunting sides by sides are taking off,
but we’re seeing a lot of market increase, because people are using ATVs a lot more for different things,” said Kenny Cantu, co-owner of
F&T Motor Sports. “We’ve sold quite a few
to trail riders who get to a certain age and want
an alternative ride. It’s much cheaper to keep
than a horse.”
Cantu, who ran the Harley Davidson
store in San Benito for seven years, joined Fred
del Varrio in the business when Ted Carrington
retired. He has observed that parents encourage
their kids to ride ATVs so they can learn about
gearing and be outside.
“We’ve noticed tremendous growth
also because of different events that are put on.
A lot of people who live in the city want to
ride and don’t know where to ride. When they
come to the dealership, they find a networking
place. We’re more than just an off-road store.”
Riders are referred to the Red Roost Motocross
park, an off-road park north of Edinburg, and
the flats area near the Brownsville ship channel. Individuals use canal levees for trail rides
as well.
Cantu said the rainy spring has
prompted a run on the snorkel kit accessory.
“They can get into deep water and mud and
still keep going.”

Tax
Consulting

When you want to get off-road under your own power, the first choice is a mountain bike like these spotted by
J.T. Cyclo-Cross. (VBR)

For those who prefer their off-road experience to be free of the rumbling of an engine, they
often opt for pedal-powered mountain bikes and cyclocross bikes. “Entry level cyclists prefer to get in
on a mountain bike,” said Terry Hall who owns
J. T. Cyclo-Cross with Joe Aguilar. “They feel it’s
more stable, because it has a bigger tire. It depends
on what their friends have.”
The Brownsville store sells and rents moun-

tain bikes, cyclocross bikes and road bikes.
“Mountain bikes are designed for off-road
riding.” Prices start around $360. “The sky’s
the limit, depending on the materials for
the frame and the different components you
want.”
Monte Bella Trails Park, a 100-acre
Brownsville city park city off Alton Gloor has
seven miles of mountain bike trails and plenty

◊ Compliance, Planning & Preparation
◊ Business & Individual Tax Issues
◊ Expatriate & Mexico Tax Matters
◊ M&A & Liquidation Planning
◊ Representation before the IRS
◊ International Tax & Transactions
◊ Estate & Gift Tax Planning

Brownsville, Texas
956-542-2553

McAllen, Texas
956-618-2300

www.bmctexas.com

A little girl tries out a pint-size off-road vehicle at Truxx Techz while her father discusses the full-size version. (VBR)
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of open areas, Hall said. “The city trail is wonderful when it is not raining. It’s just you and
nature.”
A locally produced series of mountain
bike races in Brownsville and Mission draw aficionados from both sides of the border, when
the weather cooperates. Hall said that cyclocross bikes combine mountain and road bike
elements, enabling enthusiasts to ride to offroad tracks instead of having to haul them to
rugged sites.
Rugged Looks
At Truxx Techz, an off-road and performance specialist, Raul Rodriguez estimated
that 50% of the people who have their trucks
fitted for off-road use actually take them offroad. The others just like the rugged look.
The standard conversion to off-road action includes the lift kit and bigger wheels and
tires. “Bigger tires can go into deeper mud and
give more clearance,” Rodriguez said. “Right
now everybody is adding light bars so they can
go mudding at night time.”
Converted Ford F-250s are a favorite
off-road vehicle, and Rodriguez has taken some
examples of his work to Las Vegas’ big SEMA
show. He noted people like to put bumpers
and winches on their Jeeps. “They are little
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workhorses. They ATVs at Elliff Motors are prepped to go off-road when the sun shines, although they perjust pull them- form well in mud and water. (VBR)
selves out and
keep going.”
Beyond
the mud races
held in Los Fresnos, Rodriquez
said that outside
that town, a mud
pit for off-road
vehicles has become
popular
with spectators
and off-roaders.
It’s simple: offroaders just want
to have fun.
For more information, see elliffmotors.com, ftvalleymotorsports or
call J.T. CycloCross Bike Shop
at 545-0866 and
Truxx Techz at
428-0221.
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A Conversation With...
Shirley Reed
By Eileen Mattei
Shirley A. Reed, founding president
of South Texas College, knows firsthand what
her students face. “I so relate to our students:
it took me six years to get a two-year degree.”
Reed was in her 20s when she enrolled at a
community college to get an associate degree
in English. She persevered in her academic
pursuits until she received a doctoral degree in
higher education administration.
Named president of the new two-year
college in 1994, Reed recalled announcing
that South Texas College would probably have
20,000 students in 10 years. “The room broke
out in laughter. There was no image or sense of
what a community college could contribute or
how great the pent up demand was. College
was a new concept to so many here.”
For Reed, it was very clear what had
to be done: create a college-going culture in
the region. “We had to come up with a strategy
where going to college was possible for everyone. We want to reach the point that it’s pos-

sible, it’s expected, it’s affordable. If we instill those
expectations in students and their families, it will materialize. Every parent wants a better life for their sons
and daughters. For most people, there’s a relationship
between their education level and income level. You
don’t get a good job without quality higher education.”
STC has the highest graduation rate among
large Texas community colleges and is fulfilling its
mission of advancing regional prosperity through
education.
Today, with 32,000 students drawn from
Hidalgo and Starr counties, the college has indeed
changed expectations. “When we produce one graduate, we have changed that family and probably
changed it forever,” Reed said. “In the next generation, there is no question the children will go to college.” One major step to college-going is dual enrollment: STC has over 11,000 high school students
taking STC college credit courses tuition-free at their
high schools, primed to move to courses on a college
campus.
STC’s success in raising college enrollment

in a region with low educational attainment
has drawn national recognition. Reed was the
recipient of the 2013 Harold McGraw Prize
in Education (and a $50,000 award) for her
“fight to make college education an achievable

dream.” STC hosts a constant stream of visitors
who want to emulate STC’s heralded best practices at enrolling and graduating Hispanic students.
One-third of STC graduates go immediately into
bachelor’s degree programs.
“We try to reinforce that all students,
without regard to background, have the ability to
be successful,” Reed said, noting that poverty is
the biggest barrier. “You have to develop a nurturing, supportive faculty and administration, with
a comfortable environment so students feel welcome and feel they could be successful. It comes
down to treating students with respect, dignity
and having faculty who care about them. It’s
amazing how that contributes to success.” Dual
enrollment and STC’s early college high school
programs, of course, are critical factors.
South Texas College has broad and deep
ties to the business community. Board members
Gary Gurwitz, Glen Roney and Ruben Hinojosa
among them, were “pillars in the community that
opened doors,” Reed said. “Without that leadership we wouldn’t be where we are today.
“For every degree program, we have an
advisory committee who knows what employers
want in employees. We listen to their needs and
what they want in the curriculum.” Almost every
technical program requires real world work experience during the last semester, at the very least.
Companies considering the Valley always ask about the workforce. Reed responds that
the workforce is large, young and able, and “we
will help you train them for what you need.” That
offer applies to manufacturing, logisitics, allied
health, technology and many other industries.
Through the North American Advanced Manufacturing Research and Education Initiative, STC
offers customized training for both new and existing manufacturers.
South Texas College is one of three community colleges in Texas accredited to award
bachelor’s degrees. Since 2009, it has awarded
732 Bachelor of Applied Technology degrees. The
graduates are technically skilled with leadership
and management skills. “We are not trying to be
a four-year university,” Reed emphasized. “We are
trying to meet the needs of the community.”
Reed herself got an MBA after she realized that operating a college required a strong
business foundation. “It was quite revolutionary
to hear the business perspective” of marketing, finance and economics. She described STC’s five
campuses in Hidalgo and Starr counties as “a basic business decision. You put yourself where your
customers are.”
By 2020, Reed predicts STC will have at
least 40,000 students. A $159 million bond issue
is enabling STC to grow: four new buildings on
the Pecan campus, doubling of the nursing and
allied health campus, and major additions to the
Technology, Starr and Weslaco campuses.

Yes, this is Port Isabel!
Come experience our
Event & Cultural Center!

Now booking
2015 & 2016 events!

956-943-0719
309 E. Railroad Ave., Port Isabel, Texas 78578
(Next to last traffic signal before Causeway, one block to the right)
ecdirector@copitx.com • www.pieventcenter.com
www.facebook.com/portisabeleventcenter

10 Valley Business Report

April 2015

Laundry with a Legacy
By Eileen Mattei
Few Valley businesses can trace their
roots as far back as Model Laundry, founded in
1906 by William Henry Putegnat II of Brownsville. Offering pressing, cleaning and dyeing
(of Fort Brown uniforms, for example), the
original laundry picked up and delivered in a
delivery truck that listed its phone numbers: 1
and 2.
Today Model Laundry LLC is owned
by William Putegnat V and his sisters Serena
and Tara, great-grandchildren of the founder.
As an independent uniform and linen rental
service -- the only privately held Valley laundry
serving multiple industries -- Model Laundry
operates from a facility filled with commercial
washers, driers, a steam tunnel and an ironing
machine located near Los Indios International
Bridge.
Through the generations, the laundry
expanded its range: laundering uniforms at
Harlingen Army Air Field during World War
II, acquiring linen services in 1951, and adding locations in Corpus, Christi, San Antonio,
Albuquerque and Denver. Eventually the locations were split between different branches of
the family and some services sold off.

“Grow- Model Laundry began operating in Brownsville in 1906, when telephone numbers were single
ing up in digits. (Courtesy Putegnat Family)
this family,
we always
knew about
the
business, about
customer
service and
uniform
rental. As a
kid, you remembered
the times
the boiler
went down.
It was a really big deal,”
said Serena
Putegnat.
The
children were often at the Elizabeth Street facility, if not trial laundry. Not having retail customers, the
actually working there.
company moved to Los Indios on Highway
During his college years, William helped 281 to make it easier for route trucks to come
out at the plant and ran the routes during vacations. and go. With his two sisters, William estabSeveral years later, in 2006, he returned to help his lished Model Laundry LLC in 2007, and after
father, who had started River Linen Co., an indus- acquiring their father’s business in 2010, began
operations from Los Indios. Model Laundry
branched out beyond Cameron County to Hidalgo County and eventually to Laredo.
William handles day-to-day management with daily business conversations with
one sister or the other. They usually meet weekly and share trade magazines. Years of industry
experience have made their mother an essential
part of the business, too. “My mother is really
active behind the scenes. She’s taught us a lot,”
said Serena. “We don’t make any major decision without consulting her. She is very wise.”
“In 2012, we completely retrofitted
our plant, putting in new and used equipment
to bring it up to date,” William said. “It improved turnaround times, quality was better,
and it was more energy efficient. We were able
to handle more volume and grow the customer
base.” Between uniforms, linens, floor mats,
mops, and janitorial products like paper and
soaps, Model Laundry supplies most industries:
food and beverage, car dealerships, repair shops,
beauty salons, schools, county and city offices,
Border Patrol, churches, banks, medical offices
and clinics, event centers and warehouses.
Despite its name, Model Laundry is
essentially a rental business. They own the uniforms (typically 11 for each of their customer’s
employees) and the linens. During the day,
while the trucks are running the routes picking
up and delivering uniforms, linen packages and
floor mats, a skeleton crew is working at Model

A TRADITION
OF TRUST.
ibc.com
FDIC
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Laundry. A seamstress repairs uniforms and sews
on new labels; a maintenance man attends to mechanical needs.
The big building comes alive with the
night shift: crews sorting, washing, drying, ironing and packaging towels, tablecloths, napkins
and uniforms. One washing machine handles
loads up to 450 pounds and is used for washing
floor mats. “It’s as old as I am and works better
than the newer machines,” said William, who is a
member of the same Rotary Club that his greatgrandfather was a charter member of in 1915.
All the washing machines use 160 degree water
to kill bacteria and have lines feeding in bleach
and various detergents, depending on the contents.
Occasionally, William will go out with
a route driver to make sure customers are being
serviced and are happy. “Our customers are dealing with me directly and I can make a decision
on the spot. Small business owners want to know
who they are dealing with. We are from here, we
use local vendors, all of our money stays here. It
makes sense for a small local company to go with
us. We visit our customers, so we don’t need to
have a storefront.”
Even with the upgrade three years ago,
the laundry is already operating near capacity.
The Putegnats have begun discussing their op-

tions. Down the road, they expect the laundry might
begin recycling its water. Whatever the direction
Model Laundry takes, it will undoubtedly use its
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strong roots to support its growth.
For more information, call 399-4340.

William Putegnat points out Model Laundry’s three washing machines. The blue one on the left can handle
up to 450 pounds of floor mats. (VBR)
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Dance: An Art and a Business
By Anita Westervelt
People with passion, talent and education in the creative arts are brilliant at what
they do. Yet many struggle to form a successful
business.
Lori Rodgers, owner and creative director of the Rio Grand Valley Arts Studio Inc.,
relied on the business acumen of her father,
successful local businessman Richard Mathes.
While Rodgers had the dream, her father had
a plan. “My father is a big part of who I am
and how I am in business,” Rodgers said. “He
helped me secure the building and came up
with the full performing arts studio concept. I
still ask him business advice.”
During her senior year earning a bachelor of science degree in dance from Lamar University in Beaumont, she bought the building
at 1025 W. Jackson in Harlingen and already
had students. Rodgers spent her last semester
travelling between Harlingen and Beaumont,
overseeing renovations and teaching classes.
“From the beginning, the concept was
a studio where everyone in the family would
have an opportunity to take a class in something,” Rodgers said. She currently works with
a staff of 15 in the building which holds two
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320 Iwo Jima Blvd. »» Harlingen, TX 78550

dance and three music Lori Rodgers is owner and creative director of Rio Grand Valley Arts Studio.
studios. Classes include (Courtesy)
tap, jazz, ballet, belly
dancing, guitar, piano,
percussion, voice, musical theatre, karate, Yoga
and art. She recently redesigned a room as a fitness center with a trainer available for private
sessions. The building
also contains a dancewear boutique, drawing customers from as
far away as Mexico for
pointe shoes.
Rodgers
has
insisted on two things
from her dance students:
doing well in school and
commitment to dance
programs. She teaches not only dance, but
class. “I ask that the students not be involved in mul- teaches her dancers how to teach and choreotiple activities,” she said. “I don’t have giant classes graph. Apprentices are instructor assistants and
because of that.” Dancing and doing well in school are given lower-level students to teach. Full tugo hand in hand. “It’s proven that the arts assist in ition to the dance studio is given to one senior
education. All my students are good in school.” By each year based on technical ability, dedication
the time her students are in their senior year in high and future ambition for continuing to dance.
school, they are considered pre-pro level. Currently, Proceeds from April reviews are divided among
10 have that designation.
her seniors to use at college.
Rodgers offers apprentice and scholarship
Several of Rodgers’ students have gone
on to professional dance careers.
Harlingen native Cortney Mild
was hired by the Chattanooga
Ballet after graduating from the
University of Utah where she
majored in dance. Currently
a land use and transportation
planner with a Tennessee planning agency, Mild also substitute teaches dance classes at a
studio near her residence. “I
really enjoy the physicality of
dancing. I like moving,” Mild
said, who also keeps fit rock
climbing and running triathlons. Mild, who was a RGVAS
scholarship recipient, values
Rodgers’ early encouragement
and tutelage. The strong work
ethic, teaching experience and
team management helped her
while changing careers.
Rodgers gave credit for her
success to her staff. “I take ideas
from all our staff. We work as
a team, from naming the show
Rodgers supports dancer Ivy Salazar at Rio Grand Valley Arts Studio. to creative and artistic develop(Courtesy)
ment.” She believes that age 7 is
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the best time to begin dance lessons. “They Former Rio Grand Valley Arts Studio student Cortney Mild went on to dance with the Chattanooga Ballet. She
are mature enough to follow verbal correc- is shown in a grand jete’ along the Tennessee River. (Courtesy: Cameron Adams.)
tions,” she said. She has taken students as
young as two and a half, if potty trained.
“At that age we can introduce them to dance
steps, group concept, teaching atmosphere
and large motor skills.”
On May 3, Rodgers celebrates her
studio’s 20th anniversary with what she is
calling her legacy dance. Special guests include Rodgers’ first dance instructor, 75-year
old Lois Ginsberg, who now lives in Florida
and Cortney Mild. The program will feature
a dance from each year of the studio’s history performed by her current students. All
former students have been invited. Those returning for the event received a video of a recorded dance to practice on their own. They
will get together at the studio for rehearsals
during performance week.
Rodgers is committed to community service. Her troupes perform at special
events like the mayor’s prayer breakfast, Rotary meetings, hospitals and schools. “It gives
me an opportunity to give back to my dad,
my business mastermind,” she said. The special events, biannual recitals, word of mouth to one day pass on her legacy. “That’s why educating the studio someday.”
The studio, open year round, offers
and website keep students coming to her stu- my students in teaching and choreography is impordios. After 20 successful years, Rodgers wants tant, because one of my students might be running summer camps and classes. See rgvas.com.

If You're in the Market
...Dee is the Right Place!
Dolores (Dee)
Nieto
Realtor / TAHS
Office:
(956) 689-3600
Cell:
(956) 571-2252
Email:
nietod46@aol.com
957 E Hidalgo Ave, Suite D
Raymondville, TX 78580
Fax: (956) 689-3633
www.mktprealty.com
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Airport Expansion Brings Benefits
By Eileen Mattei
McAllen-Miller Airport this year has
finally captured the majority market share of
Rio Grande Valley air passengers. Double digit
growth in the last two years propelled the urban
airport to the 50% mark, according to Director of Aviation Elizabeth Suarez. “The trend
overall is growth on existing routes. It’s great for
passengers,” she said.
Several critical elements have converged to position the airport for strong growth
and satisfied, repeat travelers.
First, the $28 million terminal expansion and upgrade is nearly completed. That has
transformed formerly cramped passenger facilities into a modern, spacious terminal, ready for
its new prominence. The expanded terminal
and gate area now covers 55,000 square feet
and includes a new gate, new passenger waiting
areas, a restaurant, a shop and a bar. The TSA
screening area that opened in March has two
lanes with the capacity to add a third lane. The
improved checked-baggage screening system
is now able to inspect up 500 bags per hour.
New carpet, paint and furnishings brighten the
boarding areas while a mesmerizing vertical water feature, programmed to music, will be offi-

cially activated with the terminal’s From her office at McAllen-Miller International Airport, Director of
Aviation Liz Suarez can watch flights arriving and departing. (VBR)
grand opening in May.
Add to that more flights
and bigger aircraft serving the
airport and you have the factors
which have allowed McAllenMiller to sell to the regional market. The increase in departures
to Dallas has been reflected in
advanced bookings for flights
through the spring. By June,
aircraft seating 140-170 will be
flying from McAllen on some
routes.
“We’re not a typical market, because of the influx from
Mexico. Sixty percent of the passengers on Allegiant’s fights to
Las Vegas come from Monterey,”
Suarez said. She added that Mexico has seen a surge of ultra-low
cost carriers that are beginning to
expand into the U.S.
“We have a positive story. The challenge is to stay ahead
of the momentum,” Suarez said.
The airline industry has always
been volatile. The Hispanic demographic is become developers,” she said, emphasizing the airport
a target market for air service development, she said. gets in on projects very early to forestall any
“They talk a lot about ethnic growth and connectiv- possible issues concerning their airspace.
ity into those markets. We can continue to capitalize
Looking ahead, Suarez intends to have
on that.” McAllen offers seasonal service to Los Angeles, and Suarez envisions expanding to year-round
service to L.A. and Chicago.
“At the end of the day, it’s still a basic model:
where do people want to go.”
Before Suarez became the aviation director in
March 2014, she had been the city’s transit manager,
putting together the intermodal terminal of Metro
McAllen from an airport office. Suarez credited her
own journey, in part, to the mentoring she received
from Valley business leaders, such as General Derald
Lary and Bobby Farris. “It was so special to me. I
was so humbled. There are probably so many other stories like mine. The community is looking at
developing young folks and having them stay here.
They are very giving and encouraging. What has set
us apart is the Valley’s business community.”
Suarez is well aware of the challenges of directing an urban airport in the midst of a booming
region. “We have the responsibility to protect our
designated air space. When something is being built
within the airport’s flight path, a FAA form has to be
filled out.” For example, the tower crane being used
for the construction of the performing arts building required FAA notification and approval. Special
lighting was required on the obstructions and pilots The airport expansion included spacious waiting
needed to be informed. “We’ve always worked with areas with ample charging points, a new gate and
a water feature. (VBR)
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an updated master plan for the airport
that reflects cargo growth and general
aviation growth, building on privatepublic partnerships and various funding
mechanisms. She said the airport still
has room to grow to the south and has
identified a plan for a second runway.
On the general aviation side,
charter companies have a niche accommodating visitors who have flown in to
shop. Suarez pointed out a recent survey
which reported 52% of Monterrey residents choose McAllen as their U.S. shopping destination. La Plaza Mall extends
services to general aviation and commercial passengers.
Looking at the deregulation of
petroleum in Mexico, the new BMW
plant in San Luis Potosi and regional maquila expansion, Suarez sees opportunities ahead. “They all require northbound
connectivity.
“We hope to capitalize on it. It’s
an exciting time. The market dictates
what happens,” she said, noting that the
Valley’s three major airports are doing
well. “I’m still positive there is room for
all three in the region. The more, the better.”
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For passengers waiting to enplane, the airport now offers the Comfort Zone (VBR)
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Ramirez Builds on Roots
By Eileen Mattei
McAllen attorney Bobby Ramirez
grew up in Roma in the 1960s and 70s. He attended a parochial school, ‘the convent’ in Rio
Grande City, the same school his father, noted
physician Dr. Mario Ramirez, had attended.
“Roma was a great place to grow up, a really
great place to raise kids,” Ramirez recalled.
So when Ramirez and his wife Irene, a
lawyer with a mediation practice, were opening
The Ramirez Law Firm together nine years ago
and wanted something to make them stand out
from the crowd, they thought of the Ramirez
family’s 200 years in the Rio Grande Valley.
Images of historic structures now fill the law office. “It is what makes our firm different from
any other. It shows Bobby’s roots -- his family’s
-- in the Valley,” Irene said. They also communicate a link to old-fashioned values.
The couple commissioned Brownsville architectural photographer Greg Phelps
to photograph iconic sites in Starr County and
the Valley.
“I met with Bobby and Irene, and we
came up with a list of things they were interested in that would help tell the story,” Phelps said.

“I would go Bobby Ramirez’s office give pride of place to a Greg Phelps photograph of the building where
to each site his father opened Roma’s first hospital in the 1950s. (VBR)
and walk
around the
subject for
a while until I found
the angle
that would
best
tell
the story.
You don’t
just drive
up
and
go
snapsnap.
A
local historian, a really
wonderful
man, went
around
with
me
when I was
looking at
some of those buildings. He knew everything.”
capturing images in black and white, Phelps
After spending several hours at each location turned to post-production work. He removed
ugly street signs and power lines from the image
of the Ramirez Variety Store, which the attorney’s great-grandfather had opened in the late
19th century. The Roma Suspension Bridge,
dating to 1928, was still draped in ancient
strings of Christmas lights and stray cables.
Each of the three bridges’ images took about
five hours to clean up in post-production,
Phelps said. When looking at images of historical structures, viewers prefer to have modern
intrusions removed.
The images, approximately 30 inches
by 44 inches, evoke the ambiance of an earlier
era and invite introspection in part because
they are not stark black and white. “I felt this
subject matter worked better if I gave it a slight
tone. In the old days, in the darkroom, a photographer would put the paper in a toning solution. I used the digital version of that,” Phelps
said. “I think it was worth the time.”
The bridge photographs and the imGayle Campbell
ages of Los Ebanos ferry, the river, various
NMLS# 266643
buildings and stone work all capture distinct
memories that law office visitors respond to.
The window-walled conference room next to
1407 N. Stuart Place Rd. Suite E
the lobby displays large black and white photoHarlingen, TX 78552
graphs of the Roma bridge. “Most people who
come in say, ‘I know where that is. I’ve been
NMLS# 1124469
under the bridge,’” said Ramirez. The images
bring up memories for him, too, like the buzz
of tires rumbling over the open metal grid of
loanoriginatorservices.com the last suspension bridge on the Rio Grande.
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A conference room at Ramirez Law Firm features images of the Roma suspension bridge. (Courtesy Greg Phelps Photography)

For more information, see ramirezlawfirm.com
and gjphelps.com.

Attorney Bobby Ramirez’s ancestors operated this store in
Roma. (Courtesy Greg Phelps Photography)
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Spinning your wheels at work due to a staffing
shortage with no time to recruit new hires, let
alone take a lunch break? Discover personnel
with the skills and motivation to make you
happy! Since 1946, Spherion® has been
helping companies find the high performers
they need to stay productive and competitive.

Rediscover happiness with
a workforce that will put
a smile on your face.

©2015 Spherion Staffing Services LLC

A Phelps photograph of the building that housed the first hospital in Roma,
opened by Ramirez’s father and named for his
grandfather, holds pride of place behind the attorney’s desk. Ramirez pointed to the Coffee
Pot restaurant next to it, which his grandfather owned. The tonal clouds in the image are
haunting, helping to take you back in time.
Roma, off the beaten path, didn’t
change for decades. The town was chosen for
the 1952 filming of “Viva Zapata” because
it looked like a turn of the century town.
Ramirez’s large conference room is ringed by
a wealth of copyrighted photos taken by Dr.
Mario Ramirez of the filming of that movie.
Tall wood doors reminiscent of old
border architecture and the images of historical
sites blend well with the law office’s contemporary renovations. “We wanted to combine
modern and historical and make it eclectic,”
Ramirez said.
For Ramirez, who worked as a clerk
for Judge Moises Vela after earning his law degree in 1985, the photographic images have
achieved their goal. They anchor the firm, imparting a sense of place and timelessness.
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Debugging by Experts
By Eileen Mattei
“With a couple weeks of warm weather in a row, everyone is going to have flea and
tick explosions,” said Arthur Wright on a rainy
March afternoon. Wright, who operates Advanced Pest Control Services with his father-inlaw Gary Maley, was braced for the resurgence
of fleas, ticks, ants, bees, termites and other
pests that thrive in our semi-tropical heat and
humidity.
The company advocates integrated
pest management, a holistic method of controlling infestations. It begins with assessing
the situation and coming up with an action
plan before treating. It includes making sure
everything is kept clean, that entry holes are
blocked, and that a family’s dogs and cats are
on pills that ward off fleas and ticks.
“In this climate, you have to spend
more time and be more aggressive,” Wright
said. For example, those fleas and ticks are
among the tougher pests to control. “When
a stray cat jumps into your treated yard, guess
what? You have fleas again.” Squirrels, possums
and coyotes also bring in fleas, which have a
14-21 day growth cycle and sometimes require
a second treatment to get under control.

Arthur Wright tackles everything from ants and possums to bees and snakes working in pest control. (VBR)

Advanced Pest Control, in business since 1999, works
with 12-16 customers a day. “We built our business
so we can spend extra time with a client, about 45
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minutes or better,” Wright said. “We’re a little
more expensive, because we take more time and
do it right.”
The company does not establish longterm contracts with its customers. “Our contract is that we did a good job for you last time,
so you will want us to come back. Our business
is built 100% on referrals. Our biggest thing is
quality of service,” Wright said. “We get questions on ‘How often do I need to do this?’ We
know the treatments for fleas, ants, roaches and
spiders last three months, so we call you in three
months to keep up the maintenance. We build
our schedule around the customers’ schedule.”
Advanced Pest Control currently has
an 80:20 residential-commercial mix. “We’re
looking to expand the commercial side of it
this year to have a better mix. On rainy days,
commercial accounts are still serviceable, when
residential ones are not.”
Growth regulators are a big part of
chemical pest treatments and are very effective
on tougher pests, such as German cockroaches
and ticks, Wright said. “Growth regulators are
considered a safer product and can be used in
restaurants. They are effective for about seven
months and keep bugs from reproducing and
growing.”
Reviewing the lists of pests, Wright
noted that termite colonies congregate around
moisture. Locally, subterranean termites account for nine out of 10 termite infestations
and do not require tenting of the building.
Advanced Pest Control is a proponent of non-
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repellent chemicals for termites. These allow
insects to move through the chemical and carry
it down to the nest colony where it eventually
kills them all. In contrast, bugs will go around
a repellent barrier, because they only need a gap
of 1/32 inch, he said.
Local ant varieties include harvester,
carpenter, odorous house ant, fire ants and acrobat ants, along with the tawny crazy ants, the
American version of army ants. Wright recalled
he had to wipe out colonies of crazy ants under a Jacuzzi. “That’s what makes this job pretty
interesting. The most fun is when you have a
pest you have to figure out. You look at holes
in wood, study the frass and other signs before
you can treat them.”
Handling bee problems is straightforward. “We know as soon as we start treating
them whether the hives are Africanized or not.
With Africanized, as soon as you get up to the
hive, they are trying to get into your bee suit,”
Wright said. “If they chase you for only 10-12
steps, they’re honey bees. If you are going to
successfully remove a bee colony, you have to
remove the honeycomb.” He recalled, “When
I was kid there were always stack of white bee
boxes. You don’t see that anymore. If it was up
to me, I would not kill a bee.” But no one will
take relocated hives nowadays.
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“When people are
making the decision
of the magnitude of
buying a house, it’s
the biggest decision
a great many families will ever
make. They want to know who
they’re working with and we think
that the Berkshire Hathaway name
will be reassuring to many
of those people.”
--Warren Buffett, Berkshire Hathaway Inc.
Chairman and CEO

208 W. Nolana • McAllen, TX 78504
956-682-4701 ofﬁce • 956-682-3107 fax
www.berkshirehathawayhs.com/TX/McAllen
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Because of the probability of Africanized bees in Valley hives, all nuisance hives are destroyed instead of being
relocated. (Courtesy)

The pitter patter of little feet too often means
mice or wood rats in the attic. Removing them is another task Maley and Wright undertake. Conditions
in the Valley invite pest proliferation, Wright said.

“There’s always something new.”
For more information, call 230-6335.
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Tuxedos: Dressed in Style
By Nydia O. Tapia-Gonzales
Armando’s Tuxedos celebrates its 40th
anniversary this year, and to start the year right,
the owners opened a new store in downtown
Harlingen.
“It was my grandfather, the late Armando Rodriguez who opened the first Armando’s Tuxedos in downtown Brownsville
in 1975,” said Gustavo “Gus” Corona. “My
father, Regino Corona, was his partner. As a
teenager, I hung around the store and learned
the business of tuxedo rentals. I even learned
to do minor alterations like all of our employees do.” Time passed, and new Valley locations
opened while others closed. The original downtown Brownsville store relocated to North Park
Plaza in Brownsville. Today Armando’s Tuxedos can be found in three Valley cities: Brownsville, Weslaco and Harlingen.
A native of Brownsville, Corona graduated from the University of Texas in Brownsville with an accounting degree. From there he
ventured into the family business helping his
father oversee the stores throughout the Valley.
Regino is the company’s administrator, while
the third generation Corona brings a modern
approach to the business. Thanks to Corona’s
insistence on updating inventory every year,
the latest trends like fitted shirts and pants
along with a wide selection of ties and bowties
are available at Armando’s.
Armando’s has the majority of inventory already in stock, so patrons do not have

Gus and Regino Corona opened a new Armando’s Tuxedos store on the company’s 40th anniversary. (VBR)

to chose from a catalog, nor do they have to wait for
days for their tuxedo to arrive. “Because of this, we are
able to accommodate last minute orders and same day
services that keep our customers happy,” said Corona,
who attends the annual International Formalwear Association Expo to purchase the newest in men’s formalwear.
The word tuxedo was introduced in the late
1880s, named for the upper class Tuxedo Park area of
New York City. The tuxedo was first referred to as a
dinner jacket and worn by British aristocracy. Social
elites of the time had no problem spending large sums
of money to sport this
classy look, which
they donned frequently. Today, men
rely on tuxedo rentals to avoid spending
hundreds of dollars
on an outfit they will
probably only wear
once, as a groom or
groomsman. They
desire something out
of the ordinary, yet, if
the rental price is too
high, they may opt
to buy a classic tux
instead. So there has
to be a fair balance
in order to make the
business work.
Armando’s Tuxedos has thrived on
the idea that men
Contemporary styles and colors are hallmarks of Armando’s Tuxedos which opened a prefer to sport the
latest trends and look
store in Harlingen. (Courtesy)

their best. For the latest modern styles to classic western tuxedos and elegant suits, customers as young as 3 and as large as a size 66 have
come to Armando’s Tuxedos seeking assistance
to look their best. Quinceaneras and weddings
keep the business going in addition to annual
proms, cotillions and graduation functions.
Every tuxedo is tailored to fit each individual client. Shoes and accessories are also
available. Additional services provided include
alterations for both men’s and women’s clothing.
Corona oversees the three Valley locations, although for now his focus is on the
new store that opened the first week in January. He opened the Harlingen store because he
felt a store between the two other locations was
needed, and finding a downtown space he liked
sealed the deal.
“This store is doing better than I expected, but right now is a slow time,” said
Corona. Proms and graduations will assuredly keep them busy in the coming months. In
the few weeks since the opening, Corona has
explored and ventured into selling women’s
evening gowns. “For now, we only sell them
through catalog orders, but I plan to look into
the possibility of adding evening dresses to our
inventory.” He acknowledged he also needs the
right staff to cater to a female clientele. Overall,
Corona places his faith in providing exceptional customer service; something that has been a
family tradition for almost 40 years.
For more information, see southtexasformalwear.
com or call 230-4775.
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In the Spot light

Artist Guy Mattei introduced his ebony and mesquite sculptures at Beyond Arts Gallery.
(VBR)

Harlingen Chamber Business Expo drew business owners to booths
such as Spa La Posada. (VBR)

For consideration in one of our featured sections, email your photos and captions to info@valleybusinessreport.com.
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The granddaddy
of them all,
A Night at the
Brewseum
is back for its 7th year!
Clark Chevrolet and Clark Knapp Honda proudly present
the Valley’s original beer festival.
Guests will enjoy samples from more than 100 beers that
will be paired with delicious cuisine from local eateries.
Headliners Costello, Marshall Law,
The Jolly Huntsmen, and Issac &the Gentlemen
will provide the soundtrack to the evening’s event.
Date: April 11, 2015
Location: International Museum of Art & Science
Time: 7pm-11pm (12pm VIP)
Cover: $40 Designated Driver, $55 IMAS Member,
$70 Non Member (general admission), $100 VIP (limited)
Visit the IMAS front desk or call (956) 682-0123 to purchase your tickets.
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