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   The expression “love what you do, and do 
what you love” is a powerful lesson. What 
is really satisfying is the enjoyment of our 
careers. Personal reward should be equivalent 
to earning a living. Does our job truly make 
us happy?
   It is truly important that teachers and coun-
selors advise students to pursue an education 
toward a career best suited to their liking. By 
junior high, students are thinking of career 
ideas. Students will favor a particular subject 
or subjects and courses more than others. Ob-
viously there is a direct correlation between 
the more favored classes and the grades 
students earn.
   Like all of us, we excel greater when we 
love what we do. When students pursue a 
path of which the journey toward completion 
is enjoyable, the payoff is more than just a 
financial one. When adequate compensation 
is combined with personal satisfaction, in my 
opinion, one has a great job. Career happiness 

is a major reason why we do what we do. 
How well students excel in particular courses 
in most cases plays a major role in what ca-
reer choice one will find employment. A goal 
is to earn a paycheck and have fun doing it.
   A student’s interests are very noticeable 
at an early age. Keen observing by parents, 
teachers and counselors can help direct those 
interests toward continued education and 
workforce options. A balance of white collar 
and blue collar occupations makes the world 
go around, and each are equally as important 
as the other.
   Leading to that point, some students will 
prefer and excel in math and/or science while 
other students will have higher scores and 
interest levels encompassing liberal arts fields 
of study. We all can help mentor the next 
generation in the pursuit of their dreams. No 
matter the industry or field, today’s young 
people are tomorrow’s leaders.
   We as business leaders can help shape our 

future with instilling a valuable lesson: Do 
what you love, and love what you do. The 
responsibility of leadership roles that we 
currently serve calls upon us to help others. 
That’s what we do because we are one. We 
are the Rio Grande Valley.

Is Your Heart In It?  
by: Todd Breland

1-800-580-0322
www.lonestarnationalbank.com

The Valley’s Bank.
We Are Here

For You.
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Turning A Hobby Into Sweet Elegance 
By Ricardo D. Cavazos, Content Editor

   In the social media-driven world where 
a hobby can turn into a business in a flash, 
Samantha Cervantes is proof how fast such a 
thing can happen.
   The mid-20s-year-old mother of two chil-
dren was looking for a job last year to help 
her family’s finances. It was a tough go of it 
as the employment market last year contract-
ed with  shutdowns and slowdowns. Cervant-
es also had the issue of childcare for two very 
young children.
   Working from home turned out to be the 
best option and it’s where she took a hobby 
of baking and flair for creativity to become a 
chocolatier. It started as something of a whim 
after she noticed what it cost to buy treats for 
her daughter’s birthday parties. The pricing 
she called “ridiculous.” Cervantes came to 
the conclusion that this was something she 
could do better than what she was buying.

A Holiday Start & Rush
   It was the latter part of 2020 when she 
started Chocolate Elegance by Samantha in 
time for the holidays. Cervantes quickly uti-
lized a Facebook page and word-of-mouth to 
get things going. Working from her home in 
Edinburg, a rush of success became apparent 
heading into Thanksgiving.
   Working to deliver more than 10 orders a 
day became commonplace. Her chocolate 
creations were catching on. Strawberries, 
Oreos, rice crispy snacks and more all 
covered in chocolate are ready to be sold in 
stylish treat boxes that can be individualized 
per customer. Then there’s the tour de force – 
the cocoa bomb.
   It’s a chocolate sensation, a ball of the 
sweet stuff with cocoa and mini-marshmal-

Colorful cocoa bombs are popular 
items among the products from 
Chocolate Elegance. (VBR)

Samantha Cervantes’s chocolate treats are 
popular items. (VBR)

Valentine’s treats can be found in a choc-
olate heart. (Courtesy)
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lows inside. Dunk this chocolate oval inside 
a hefty mug of hot milk and watch it dissolve 
into a tasty, hot brew that will warm up any 
cold night. The cocoa bomb is Cervantes’ 
best-selling item. She sold up to 120 of them 
a day during the Christmas holiday rush.
   “Presentation is everything,” she said. 
“There are other people doing the same thing, 
so I try to change it up a little bit and add 
more to it.” 

Making A Social Media Splash
   By the look of her Facebook page, Cervant-
es is providing an appreciated added bonus. 
There’s a picture of 20 cocoa bombs individ-
ually wrapped with thank-you cards attached 
to each wrapped treat.
   A “Love You More Box” that’s ideal for 
Valentine’s Day is made up of two dozen 
pressed roses on top with chocolate-covered 
strawberries. Another Valentine’s treat is a 
large, edible chocolate heart with strawberries 
within it.
   It could all point to the sort of business 
Cervantes enjoyed during the just-passed 
holidays. She didn’t get a full day off until 
Dec. 31. A recent feature on Cervantes and 

her business on a local television station has 
boosted her profile further along with hun-
dreds of followers on Facebook.
   Next up, she hopes, is a storefront in Edin-
burg and to take her hobby even further.

Purchase for
 $55,416 

(after finishing 36 lease payments)

Buy for
$85,495

(with approved credit)
1.9% APR for 60 Months

MSRP $ 92,360

Lease for

Lease Offer Expiration: 01/31/2021
$9,699 due at signing

$829
Monthsfor 36

BOGGUSLINCOLN.COM
1301 E. EXPY 83, MCALLEN, TX

2020 Lincoln 
Navigator Reserve 4x4

Stock #G1094   |   VIN: 5LMJJ2LT7LEL10469

2020 LINCOLN NAVIGATOR RESERVE 4X4 #G1094, PRICE INCLUDES $1,000 RETAIL BONUS CASH DISCOUNT, $8,999 DOWN PLUS FIRST PAYMENT, TAX, TITLE, AND LICENSING FEES FOR PURCHASE. $829 RED CARPET LEASE 
DISCOUNT, $500 RCL CUSTOMER CASH, $9,699 DUE AT LEASE SIGNING PLUS TAX, TITLE, & LICENSING FEES. NO SECURITY DEPOSIT REQUIRED. 1.9% APR FOR 60 MONTHS WITH APPROVED CREDIT. LEASE PURCHASE 

OPTION AVAILABLE FOR $55,416 AFTER 36 PAYMENTS. 7,500 MILES PER YEAR

Chocolate-covered strawberries are 
always a popular item. (VBR)

Chocolate Elegance helped a 
local couple celebrate their 26th 
wedding anniversary. (Courtesy)
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   Michelle Quiroz is an engineer by training 
and had a fascination for a topic beyond her 
work for a large corporation with manufactur-
ing operations along the border.
   The science and craft of coffee roasting 
fascinated her and got Quiroz wondering how 
to apply her disciplined thinking to a dream of 
owning and running a small business. It would 
lead to the beginnings of Reserva Coffee Roast-
ers in McAllen. It opened in 2017 with Quiroz 
and her husband Danny taking up the business 
full time. 
   They left behind professional and well-estab-
lished careers to take on the risk of a fledgling 
business. It has paid off.
   In late 2020, Michelle and Danny Quiroz 
were named the Small Business Administra-
tion’s small business persons of the year in the 
Lower Rio Grande Valley District. 
   “It’s humbling and a validation of what we 
do,” Michelle said.

A World of Influence
   The Quiroz couple traveled widely in the 
United States and around the world in their 
former careers. Coffee houses in Europe and 
Asia were stops of particular interest. European 
coffee shops often included ceramic pieces as 
well as art. British coffee houses often included 
interior windows. The coffee itself in both con-
tinents is pure and does not include syrups and 
extra flavors as those common in the United 
States.
   “It’s just coffee in Asia and Europe,” Michelle 
said of coffee shops. “In the U.S., they are larg-
er and serve as meeting spaces.”
   Walk into Reserva at Palms Crossing Shop-
ping Center in McAllen and those elements 
and other influences come into view. Quiroz 
describes Reserva’s design as being mechan-
ical/industrial while also having a look that is 
unique in the Valley. She wanted a distinctive 
design while incorporating local culture and 
character. 
   “When we designed the café, we wanted to 
transport them to another place,” said Quiroz, 
a La Joya native, said of their customers. “At 
the same time, we know this community well 
and understand a high level of hospitality is 
expected here.”

Personal, Local Flavors
   The same goes for products. Reserva has a 
wide array of mochas, lattes, cold brews and 

Coffee Roaster Incorporates Influences
By Ricardo D. Cavazos, Content Editor

Michelle Quiroz and her husband Danny were 
honored as small business people of the year by 
the SBA. (VBR)
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LET US HELP YOU START YOUR NEXT PROJECT!

CHOOSE HARLINGEN

drip coffee that is prepared individually by 
the cup. Quiroz also takes great pride in the 
variety of homemade pastries that include 
empanadas of dulce de lecha, pumpkin and 
nutella. Coconut rum bread is a signature item 
while sandwiches and tasty toasts round out the 
Reserva menu.
   A recent visit highlighted the look and feel 
Quiroz seeks with her coffee house. Custom-
ers were enjoying their visits with a variety of 
beverages. Bakers also were busy preparing 
empanadas as other employees organized items 
and kept the business spotless clean.
   Put it all together – product and style – and 
Reserva is what one customer in a Google 
review called a coffee house with a “cool at-
mosphere, a trendy crowd with good vibes and 
great latte art.”

Right: Preparing fresh empanadas 
at Reserva Coffee Roasters in 
McAllen. (VBR)

Far Right: Art is an important ele-
ment at Reserva Coffee Roasters.
(VBR)
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Stylish Lofts Rekindle Brownsville History
By Ricardo D. Cavazos, Content Editor

   The many historical buildings that dot 
downtown Brownsville are coming back to 
life as investments in the city’s heritage.
   It makes business sense. Youthful investors 
are transforming old buildings in the city’s 
core, giving them makeovers, and turning 
them into restaurants, art studios and cafes. In 
one case, it’s stylish new lofts.
   Botica Lofts is gleaming new and on the 
corner of 11th Street and Adams in down-
town Brownsville. It’s a 1920s-era building 
that once housed a pharmacy on its bottom 
floor, giving the new lofts their name. The 
100-year-old building is recast with brand-
new apartments on its second and third floors. 

   The living spaces at the Brownsville lofts 
range in size from 516 to 752 square feet, and 
come in one- and two-bedroom units. Within 
view from its upper floors is Market Square, 
the over 100-year-old iconic center space of 
Brownsville. A two-minute walk away is the 
mother church of the Diocese of Brownsville, 
the Immaculate Conception Cathedral. The 
UT-Rio Grande Valley campus in the city is a 
15-minute walk from the lofts.

Adding To A City’s History
   The quick access to the best of downtown 
Brownsville and adjacent areas is a market-
able selling point by Origo Works, the devel-

opers and owners of the Botica Lofts. 
   “The idea is to add to the history of 
Brownsville,” said Cesar Villarreal, director 
of Origo’s development, sales and leasing. 
“Living here brings you within walking 
distance of dining, the university and all the 
historic elements.”
   Making the stairway climb to the new 
apartments, Villarreal describes their de-
sign as being contemporary industrial and 
minimalist. It’s the sort of chic urban look 
that’s attracting millennials and young profes-
sionals to similar downtown lofts across the 
country.  
   “We’re trying to respect the history of the 

The Botica Lofts are a beautiful new addition to 
downtown Brownsville and highlight the city’s 
history. (VBR)
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building as much as we can,” Villarreal 
said. “We have a beautiful infrastructure 
here in Brownsville with so much history. 
All we want to do is beautify it.”
   There are six apartment units at Botica 
Lofts. Its first residents moved into their 
new apartments in mid-January. Villarreal 
said Botica’s tenants will include profes-
sionals, federal employees, students and 
teachers. The rents run from $750 to $950 
per month.  
   Villarreal described Botica Lofts as being 
part of the “progressive business models” 
being seen in downtown Brownsville. Signs 
hang in front of many downtown buildings 
speak to the city government’s willing-
ness to help local entrepreneurs with some 
essential start-up costs. A city that long 
touted its historical standing among Valley 
cities is finally making good on that asset.
   “We all have a part to play,” Villarreal 
said. “The idea is to add to the history of 
the city. We want to help create a better 
Brownsville for everyone.”

Above: The Botica Lofts in Brownsville 
come in one- and two-bedroom units. 
(VBR)

Right: The Botica Lofts have a con-
temporary industrialist look. (VBR)
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Edinburg Agent Perseveres Through Challenges
By Chris Ardis

   When 18-year-old Priscilla Cavazos walked 
through the doors of Fred Loya Insurance in 
2003 to begin her new job, little did she know 
that 18 years later, she would walk into anoth-
er insurance office every day. 
   This office is in Edinburg and bears her 
name - Priscilla Cavazos Insurance Agency.
   At the time, Cavazos also did not realize 
the role that first insurance job would play in 
shaping her future. She graduated from high 
school at 17. A year later, she married, gave 
birth to her first daughter, Kyliee, and started 
at Fred Loya.
   Cavazos was a single mother three years 
later. She was offered the opportunity to go 
to California to help the company open a new 
office. Cavazos was prepared to decline the 
opportunity because she would be unable to 
take her daughter.
   “When I was selected,” Cavazos said, “it 
was my mom who encouraged me to go. She 
offered to care for my daughter because she 
knew it was the opportunity of a lifetime.”
   Her mother was opening a door toward a 
better future for her daughter.
   Cavazos went to California and would return    
to Texas. After working for Fred Loya for five 
years, she took a job with a Farmers Insurance 
agent in Victoria. Cavazos expanded her insur-
ance-license portfolio during her three years in 
Victoria and remarried. 

Adding To Family & Business Experience 
   She and her husband returned to the Rio 
Grande Valley and welcomed a new child, 
Charlotte, to the family. When Charlotte was 
four months old, Cavazos accepted a job with 
State Farm and stayed there for two years, 
expanding her knowledge of marketing tactics. 
   She next took a part-time job at her church 
and served as the assistant to the accountant. 
This gave her the opportunity to learn the 
financial side of business while spending more 
time with her children. Eventually, she and her 
husband opened a pressure-washing compa-
ny and added a third daughter, Faith, to their 
family.
   Three years ago, the insurance industry 
beckoned Cavazos back, but a lack of confi-
dence stood in her way.
   “I doubted myself,” Cavazos said. “But my 
mother-in-law, who retired from State Farm, 
told me, ‘You’ve got this. You can do both. 
You can be a mom and a business owner.’ ”

   Cavazos created a business plan, gathered 
the capital she needed, made it through Farm-
ers’ three-step interview process and opened 
her own agency. There have been plenty of 
struggles. Recently divorced, Cavazos is rais-
ing her three daughters as a single mother. She 
isn’t doing it alone. While her mother opened 
that door for her years ago, several others open 
doors for her often.
   “I have had a life coach since I was 30,” 
Cavazos said. “Sometimes I feel stuck in the 
forest and can’t see my way out of it. He helps 

me work through it.” Her best friend is her go-
to person for more personal things. And then 
she has mentors like McAllen businesswoman 
Edna Posada.
   “Edna is a super-big mentor for me,” 
Cavazos said, “especially when it comes to be-
ing a mom.” (Posada also raised her children 
as a single mom.)
   “She has taught me that I might miss ballet 
at times, but it’s about the quality of the time 
I spend with my daughters and to make the 
moments count,” she said.

Priscilla Cavazos took her first job in the 
insurance industry at the age of 18, not imagining 
herself one day owning her own agency. 
(courtesy)
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Reflecting On Life Challenges
   If Cavazos had to do it all over again, would 
she?
   “Yes, but I probably would have done it soon-
er,” she said. “I doubted myself for a long time.” 
   Another agent once told her, “I have a lot less 
experience than you, yet I’m sitting in the chair 
you want to sit in. Are you going to let me live 
your dream?” 
   That conversation hit her hard but also in-
spired her to push past her doubts and fears. 
   “It’s going to be difficult,” she said. “When I 
had my daughter at 18, I thought I would have 
to live off food stamps, and others thought 
that, too. But like I tell her, `Don’t be fooled by 
where we are today.’
   “I had the dream, but when the dream got 
hard, I thought it was a nightmare. I had to build 
my book, I had no clients when I opened the 
agency,’’ Cavazos said. “But I have passion. 
Go to different people for different things and 
surround yourself with people who support you, 
but learn to be your biggest cheerleader.”
   Cavazos finds time to serve the community 
and to network with other professional women. 
She served on the board of Organization of 
Women Executives for three years and is cur-

rently a board member of FemCity Rio Grande 
Valley.
   “I believe in networking and the support you 
get from other women,” Cavazos said, “and 
both of these organizations give you the tools 
you need in business and help you build rela-
tionships in the community.”
   Cavazos also invests time in herself.
   “I love to read, so I read a lot on leadership 
and business, and I attend conferences, as well,” 
she said.
   By investing in her children, her door-openers, 
her business, clients, community and herself, 
Cavazos has developed something else – confi-
dence - so it is only fitting that on social media, 
she is known as #theconfidentplanner.
   She’s a woman willing to help others, not only 
as a resource for their insurance needs but also 
as an example of how to create the life you want 
to live.

We’re

204 WEST JACKSON     HARLINGEN TX

Jackson Street Cork N craft
Presents

A Valentine’s Day Experience
Join Us Sunday, February 14, 2021 for a Special Valentine’s Day Brunch

Featuring Chef Patrick Bauer

$45
per person *

Champagne
and 

Live Acoustic
Music

Included

* all reservations paid in advance (non-refundable)

Reserved Seating Only
Choose Your Reservation Time

11am - 1pm OR 1pm - 3pm

Call Ahead for Menu Choices • 956.230.5665

Make Reservations by Email: 204westjackson@gmail.com
956.230.5665

956-668-8790
Blake J. Box

500 E. Pecan Blvd. , McAllen TX | 956-682-8324

www.AztecRE.com • www.AztecCRE.com
Commercial, Land, Development & Syndication

505 W. BUSINESS 83 , WESLACO, TX 78596 
 
Max Shopping Center is a four tenant 88,300 SF 
shopping center in Weslaco, TX that is anchored by 
Max Fine Furniture (70,000 SF), a Weslaco based 
furniture retailer. The center's additional tenants  
include national brands and "essential businesses" 
that include Dollar Tree (8,840 SF), Firestone Autocare 
(6,500 SF), and OneMain Financial (2,960 SF). The 
center sits on approximately 4.22 acres of land at the 
southwest corner of US Business Highway 83 and 
S. Oklahoma, and was originally built as an H.E.B. 
grocery store. After a 2005 remodel and add on to 
the original H.E.B. space, the center has been home 
to Max Fine Furniture (Max) as the center's anchor 
tenant. 
 
Ideally, Max would prefer to enter a Sale-Leaseback 
scenario that would allow the furniture retailer to 
remain in place on a long term basis. Max can 
downsize their retail space to a +/-55,000 SF space, 
which would allow for an additional 15,000 SF lease 
space for another tenant.  

 
  

 
 

 
 

 
 

 
 

 
 
 

 
 

 
 

 
 

MAX SHOPPING CENTER FOR SALE

For more information or to schedule a showing, call us at 956-668-8790 or 956-571-0484.  

www.AztecCRE.com

Options are also available for an end user to 
purchase the property to use all or part of the 
70,000 SF Max space for a buyer's own use. The 
Max space currently has one truck well/dock door 
for loading and it is accessed from the alley, with an 
entrance from Oklahoma Street. All other tenants in 
the center have ground level loading areas 
accessed from the rear alley area.

A third alternative for the center would be for a 
purchaser to consider a redevelopment or partial 
redevelopment of the 70,000 SF space that would 
include dividing the space into multiple lease 
spaces. The three other existing tenants at the 
center have all been long term tenants & indica-
tions are that they intend to remain in the center 
upon lease renewals.

Right: When Priscilla Cavazos’ 
youngest daughter Faith filled out her 
first-day-of-kindergarten chalkboard 
in the fall of 2020, she responded to 
“When I grow up, I want to be ...” with 
“A Farmers Agent.” (courtesy)
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The Eatery Gives A Cool Vibe
By Ricardo D. Cavazos, Content Editor

   Mario Mendiola is an energetic, man-on-the-
go entrepreneur and realtor who has a passion 
for both his hometown and its downtown. 
   In early 2020, he saw through a lengthy 
restoration of a historic two-story-building on 
the corner of Texas Avenue and Sixth Street 
in downtown Weslaco. A formerly abandoned 
building is now a stylishly restored building for 
offices and upstairs apartments. 
   Mendiola had another downtown project 
brewing. He wanted to bring something new to 
Weslaco, a project with “a cool vibe,” as he put 
it. Mendiola then landed his idea on what was a 
large vacant lot along south Kansas Street, one 
block over from Texas.
 
Finding The Right Atmosphere
   It’s The Eatery – Downtown Weslaco, a place 
that’s “somewhere you can go to eat a variety 
of good food, kick back, relax, socialize, listen 
to some good tunes and enjoy fresh air in the 
heart of the Rio Grande Valley.” A recent early 
evening Friday visit shows that spot is meeting 
the description.
   As the sun set, visitors were arriving to The 
Eatery, with several food trucks surrounding 
sitting and gathering spots with large picnic 
tables and chairs available. There was plenty to 
choose from with barbecue, taquerias, burgers 
and hot dogs, with a coffee place as well as 
beer on tap. Many of the early arrivals were like 

Weslaco entrepreneur Mario Mendiola says The 
Eatery is giving the Mid-Valley a new attraction.
(VBR)

A cook prepares tacos at The 
Eatery in Weslaco. (VBR)



Mendiola in being young adults and profes-
sionals gathering to enjoy both each other’s 
company and the cool vibe.
   “The vision I had was that it was something 
Weslaco and the Mid-Valley needed,” Mendiola 
said of The Eatery, which opened in October 
2020. “It’s something to enhance the local 
scene.
   “You can come here and exhale a little bit and 
just enjoy being outdoors,” he said.
   The Eatery is open seven days a week. The 
food trucks and local businesses there operate 
independently of each other and set their own 
hours. A coffee shop, Vintage Hot & Cold 
Brew, opens early and draws morning cus-

tomers. There’s a lunch crowd with barbecue 
and burger places. The taquerias and Tex-Mex 
food fare draws customers at lunch and in the 
evenings. Live music is usually going on during 
weekend evenings. 

Keeping It Local For Weslaco
   Mendiola likes that all involved in The Eatery 
from a business perspective are Weslaco people. 
   “It’s a tight knit group here,” he said. “Every-
one is from Weslaco, from the contractors and 
construction people who helped us set up, to the 
businesses we have here. Everyone helps each 
other out here.”
   Eli Gonzalez is one of those Weslaco business 

people at The Eatery. He owns and runs Vintage 
Hot & Cold Brew. Gonzalez was looking for 
the right place to open up a coffee shop that also 
offers smoothies and energy drinks. The Eatery 
provided the atmosphere he was seeking for his 
new business.
   “Something like this is something bigger cit-
ies are accustomed to having,” Gonzalez said. 
“I like the atmosphere we have here. Friends 
and family getting together to visit, with live 
music, I think it makes people think of coffee.
   “It’s meshing well,” he said of The Eatery, 
which already has thousands of followers on 
Facebook. “I think it’s a really great addition for 
the Mid-Valley area.”
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Reuben Bar Yadin
210.424.8015
Reuben@CBGre.com

Greg Vasquez
210.286.0601

GVasquez@CBGre.com

• Weslaco is positioned in the heart of the Rio Grande Valley. With over 200,000 sf 
   of prime retail space, excellent visibility and great proximity to all major retail businesses.
• Weslaco Palm Plaza has high visibilty along US 83, at a major intersection of US 83 
   and Texas Blvd.
• With easy access from US 83 and from Pike Road, the Center lies directly across from 
   HEB Grocery Store.
• Located along the main retail corridor of Weslaco, Weslaco Palm Plaza is able to 
   accommodate national, regional and local tenants.

• From 1,500 - 60,000 square feet available with major renovation plans for 2021 / 2022.

956-969-0838
www.weslacoedc.com

Weslaco Palm Plaza
1025 N. Texas Blvd, Weslaco, Texas

Phase 1 Redevelopment 2021

The Eatery is home to many food 
trucks offering a variety of menu 
choices. (VBR)

The Eatery is giving downtown Weslaco 
a new attraction. (Courtesy)
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The Eatery in Weslaco is giving 
the Mid-Valley a new vibe and 
attractions (VBR)
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Changing A Legacy Product
   Chad Nunnery was a high school state cham-
pion in distance running in his native Massa-
chusetts.
   Seeing the long road and keeping at it are 
traits that would serve him well in a future 
career. Nunnery would go on to start a business 
and guide it to early success in the challeng-
ing industrial manufacturing field. The New 
Englander-turned-South Texan now owns a 
manufacturing facility wedged between 23rd 
and 29th streets in McAllen. 
   Nunnery’s Composite Access Products makes 
a product with origins going back to the era of 
ancient Rome. Manholes were made of stone 
centuries ago and then of iron and concrete. 
In McAllen, CAP is making manholes with 
new technology that uses a blend of resin and 
fiberglass. It offers an alternative to aging and 
ineffective covers to underground utilities.

Innovation Through Technology
   “We’re selling a whole new technology,” 
Nunnery said. “Manholes were made of iron for 

180 years and now there’s this disruptor of new 
technology.”
   It’s a technology Nunnery’s CAP is using 
to make composite manholes that are selling 
across the United States from Hawaii to Florida. 
The McAllen plant utilizes a compression 
molding process and high tonnage presses. 
Work crews go through a multi-step process 
that shapes, molds and hardens 21st Century 
manholes. They are proving to be versatile, 
efficient and much lighter than the classic 
iron versions. All the while, they still have the 
strength to protect underground utilities. 
   Sales have been surging for Nunnery’s still 
young company as he reports several quarters 
of steady revenue growth. He started CAP from 
scratch in 2015 and didn’t generate income for 
three years. During this time,  Nunnery worked 
to design molds and buy equipment while also 
setting up operations. 
   Nunnery drew upon a background in industri-
al manufacturing that included a tenure at Nor-
ton Abrasives of Brownsville in the mid-1990s 
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Fully A/C 5,000 SF Warehouse
Price:
Property Type:
Building Size:

$495,000
Industrial
5000 SF

Highlights:
• Full Kitchen 
• Paved Parking

• Air Conditioned
• Fenced

Description:
Warehouse located outside city limits of Edinburg (no city 
taxes) and just 2.75 miles to Interstate 69C and 3.5 miles 
to Interstate 2. /3rds of an acre paved parking lot.An 
additional 4 acres can still be cleared and developed.4912 Cesar Chavez Rd, Edinburg

Ed Carey Dr. & Expressway 77/83
Harlingen

701 E Interstate 2, San Juan

Lowes Center Pad Site (Lot 2)
Price:
Property Type:
Total Lot Size:

$720,690
Land

48,046 SF
Highlights:

• 1.103 Acre Pad Site
• Heart of the Med Community

• Last Interstate Frontage
• Build to Suit Available

Description:
1.103 acre pad site located in The Plaza of Harlingen at 
Ed Carey Drive and Expressway 77/83.  Pad site is 
located directly in front of Lowe's Home Improvement 
and along the Frontage Road of I-69C.

Retail/Industrial Land For Sale
Price:
Property Type:
Total Lot Size:

$2,250,000
Retail/Industrial Land

5.6 Acres
Highlights:

• Excellent Commercial Site
• Luxury Car Corridor

• Accesible Via Interstate
• Utilities on Site

Description:
Excellent development commercial site with 331 ft of 
frontage on east bound Expressway 83. Site has a 736 
depth and is zoned C-1 (Neighborhood commercial).Site 
has a 12 in. sewer line and a 6 in. water line on property. 

DAVIS
EQUITY REALTY

OFFICE    RETAIL    INDUSTRIAL

2300 W. PIKE BLVD. SUITE 101
Weslaco, TX 78596

info@davisequity.com

(956) 969-8648
www.DavisEquity.com

Open Thursday - Sunday
11am to 3pm

(or until sold out)

Patio Now Open!
(956) 565-2246

546 Hidalgo St, Mercedes, TX 78570

Call Ahead
for Drive-Thru

or Curbside
(956) 565-2246

Chad Nunnery is a New En-
gland native with a successful 
business in McAllen. (VBR)
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when he first came to the Rio Grande Valley. 
Help would come with an infusion of capital 
from the RGV Angel Network, which provides 
local entrepreneurs with financial assistance 
and business expertise in return for equity in the 
companies it supports.

Making An Impact Across The Country
   With that groundwork laid, Nunnery’s com-
pany is now busy filling orders. It is currently 
producing 50 pieces per eight-hour shift at its 
McAllen facility. Florida is CAP’s fastest-grow-
ing market while also serving 150 Texas cities 
from Waco to El Paso to McAllen and Harlin-
gen. 
   Manholes are an essential part of every city’s 
infrastructure. They are historically access 
points for underground public utilities to allow 
access for the inspection and maintenance of 
water, sewer, telephone and gas systems. In that 
regard, Nunnery is especially proud of how his 
company’s composite manholes are helping the 
environment.
   He cited Fulton County Georgia as one place 
where CAP manholes are certainly making an 
impact.
   “Fulton County has seen a 70 percent reduc-
tion in wastewater spillage into their rivers,” 
said Nunnery, a Dartmouth College graduate 
and a former track-and-field athlete at the Ivy 
League school. “Our covers are part of the 
solution to reduce pollution.”
   On the local level, CAP also goes beyond 
serving municipalities. Gomez Backhoe 
Services of Mission purchases CAP covers 
as grease tops that help separate solids at area 
restaurants before they go into city systems.
   “The quality of the product is extremely good 
and made to my specifications,” Mike Gomez 
said of his business relationship with CAP. 
“They take our feedback to make adjustments 
to better the product.”

Two CAP employees team up 
to handle a freshly made man-
hole cover. (VBR)

Manhole covers from the CAP 
plant in McAllen sell and ship 
to several cities in Texas. 
(VBR)
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   The view from Ford Sasser’s sixth-floor of-
fice offers a wide expanse view of the express-
way traffic running beneath it.
   Rio Bank’s new office tower looks out over 
Expressway 77/83 in McAllen since its open-
ing in October. The city’s hospitals and medical 
district are just across the way. Sasser, Rio 
Bank’s president and chief executive officer, is 
a fixture on local television with a signature and 
folksy line.
   “Your kind of bank, your kind of banker.” 
Sasser has said for years in television com-
mercials. It’s the tagline of the Rio Grande 
Valley-based community bank company. What 
began in 1999 as two locations and $30 million 
in total assets is now up to 14 locations and 
$670 million in assets.
   The six-floor office bank tower also hous-
es top leadership administrative offices for 
the University of Texas-Rio Grande Valley. 
Sasser’s vision for a new bank headquarters 
was something big, distinctive and looked “like 
something from the Valley.”
   “I didn’t want to build something dinky,” 
Sasser recalled telling his board when it be-
came clear Rio Bank had outgrown its former 
23rd Street main office in McAllen. 

A Move For Growth
   A location along the expressway was prefer-
able, but that would be hard to find given all 
of McAllen’s development. As luck and good 
fortune would have it, Sasser was able to find 
four continuous tracts of land in McAllen. The 
sites once housed a restaurant and an insurance 
office. Pair that with an architectural design that 
Sasser describes as having a Spanish style, and 
Rio Bank has a presence that cannot be missed.
   “It’s amazing how we’ve been blessed,” 
Sasser said of his bank company’s growth. 
“We’ve had good solid growth in picking up 
some good customers and banking right here in 
the Valley.”
   Sasser is a San Antonio-area native and Texas 
A&M University graduate who first came to 
the Valley in the late 1970s as a bank examin-
er. He worked for a succession of community 
banking companies in the Valley in the 1980s 
and 1990s. This is when he became discour-
aged with the constant changes of ownership of 
banking groups. 
   “It seemed like every time I looked up, I was 

getting sold,” Sasser said of the banks where 
he worked. “I was thinking of getting out of 
banking.”

Staying In Banking & Leading 
   A group of McAllen businessmen convinced 
him to join them and buy ownership stakes 
in Rio Bank. It was 1999, and the bank was 

having regulatory problems and needed to be 
recapitalized, Sasser said. He drew upon his 
contacts in Valley banking and hired execu-
tive talent that was available due to industry 
turmoil. Sasser was able to stock the leadership 
below him with capable managers. 
   “I tell people I’m not that great of a banker 
but I am really good at surrounding myself with 

New Tower Highlights Rio Bank Growth
By Ricardo D. Cavazos, Content Editor

Ford Sasser, president & CEO of 
Rio Bank. (VBR)
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really good bankers,” he said. “We were able to 
pick up some really good talent.”
   Modesty aside, it’s apparent in visiting with 
Sasser that he provides both stable and firm 
leadership steeped deep in sound banking prac-
tices that has been a force behind Rio Bank’s 
growth. His management style is one that push-
es decision making down to his managers.
   “I want them to be problem solvers. I don’t 
want a customer walking out after being told, 
‘well, let me check with my supervisor and I’ll 
get back to you,’” Sasser said of his manag-
ers. “I’m giving you the authority to solve a 
customer’s problem. If a mistake is made, we’ll 
learn from it.”
   In referring back to his television commer-
cials and his public identification with Rio 
Bank, he smiled and said in jest, “I’m really the 
mascot of the bank.”
   Sasser has an office view that says otherwise. 
It highlights the success of a community bank-
ing company that has proven to be the Valley’s 
kind of bank.

Left: The new Rio Bank tower over-
looks Expressway 77/83 in McAllen. 
(VBR)

Above: The stylish lobby of the new 
Rio Bank corporate headquarters in 
McAllen. (VBR)




