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   Start of Quarter 2 is usually a checkpoint. 
How well did Quarter 1 go: have we stuck 
to our guns so far with new year plans of 
expenses, sales goals, revenues, etc.? Are we 
on track to be where we want to be mid year? 
Did we plan for Quarter 1 obstacles, both seen 
and unseen? 
    Most business owners don’t like surpris-
es. My best bet is there will be plenty more 
the next nine months. Business ownership 
and management for the last 13 months has 
experienced the most impactful transitions, 
challenges and reinventions maybe of our 
lifetime. Everything we learned in school, 
seminars, trainings and more has been put to 
the test. If we thought the name of the game 
prior to March 2020 was Adaptation 101, since 
it’s been Adjust and Survive 401. 
    New policies, different avenues and 
deep-rooted lessons of crisis management 
courses are common, in fact extremely prev-
alent these days. We press on with skeleton 
crews maybe, reassigned duties and added 
responsibilities for the team we have in place.      

All of us have been forced to be more general-
ists and less one-job focused just to stay afloat. 
Many are juggling multiple departments, 
overseeing extra crew members and possibly 
even managing an entirely new area of our 
organizations than we were just one year ago. 
When changes happen, we must also. 
    Professional growth should always be on 
our plate. Starting the day with the mindset 
that today I’m going to be better than yester-
day needs to be one of our driving forces. Im-
proving our communications, becoming more 
flexible, and facilitating our production and 
sales efforts with a higher degree of efficiency 
are just several of our motivations. Sure, they 
always should have been, but these days it’s 
a matter of staying in business. How well we 
manage our administrative responsibilities 
impacts all team members, no matter what 
department we directly oversee.
    Calmness, effective and efficient planning 
execution, and feedback are all connected to 
the overall picture. Like an artist friend of 
mine said, the finished piece is just the show-

case. Visualizing the message, using quality, 
clean brushes and making sure the canvas has 
a clean surface are mandatory steps. A master-
piece involves processes so all colors have to 
come together the right way at the right time. 
A musical artist scenario is the same. All in-
struments in harmony create the perfect sound. 
    Are we there yet? I know I’m not. We con-
stantly aim for better chemistry, more effective 
solutions and smoother processes that will 
ultimately lead to a more profitable compa-
ny. Quarter 2 is the time to make necessary 
tweaks, monitor the changes and fine tune the 
systems. It is my belief April and May are the 
most critical time of the year when it comes to 
operating a business. Let’s fine tune our skills 
and resources to keep our organizations on the 
road to success and our Valley strong. 
    We are One. We are the Rio Grande Valley.

We Change With Changes 
by: Todd Breland
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Educators Extend Passion Into Business 
By Ricardo D. Cavazos, Content Editor

   Avi Gonzalez and Karina Vela have plenty 
to do with their day jobs as public school 
music educators. 
   In early 2020, they added even more to 
their duties in opening a business with a 
connection to what they know best. The 
Armonia Music Academy & Store in San 
Benito is their version of the School of Rock 
with an emphasis on violins, acoustic guitars 
and vocals. 
   The partners have turned what was a doc-
tor’s office into a business whose walls are 
lined with violins and guitars. It’s a welcom-
ing business where the smiles of its owners 
light up the cozy school.
   “When you love what you do, it’s not a 
job,” Gonzalez said. “It’s you, your nature, 
doing what you love.”

Extending A Love Of Music
   Armonia is an extension of their love of 
music. The school is open every weekday 
from 5 p.m. to 8 p.m., and on Saturdays 
from 10 a.m. to 2 p.m. The students Gonza-
lez and Vela tutor range in age from elemen-
tary-age children to adults. Their school is 
able to reach students from charter schools 
and smaller school districts that may not 
have fully developed musical programs. 
   The two instructors work to fill in the 
gaps. Gonzalez, a La Joya native, specializes 
in teaching piano and vocals, with a particu-
lar expertise in mariachi singing. She noted 
that mariachi programs are robust in upper 
Rio Grande Valley-area school districts, 
but not as predominant in Cameron County 

schools. Armonia is trying to shore up that 
deficiency from its San Benito location on 
Business 77.
   Vela’s focus is on teaching strings, and 
the walls of guitars and violins at the school 
reflect that strength. During a recent eve-
ning tutorial, Vela patiently worked a young 
girl wearing an IDEA Public Schools shirt 
through a violin lesson as the child’s parents 
looked on. It was the end of a long workday, 
but that wasn’t evident with the attention to 
detail and enthusiasm Vela showed to her 
student.
   “There’s so many things to do in provid-
ing more opportunities in music, with the 
strings, and giving our students a bigger 
horizon,” said Vela, who is a graduate of Los 
Fresnos High School.

Armonia Music Academy & Store owners and 
instructors Karina Vela and Avi Gonzalez. (VBR)
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The Power of Music
   The instructors tout the power of a musical 
education in boosting the overall academic 
performance of students.
   “When a student plays an instrument, 
there’s a lot of brain activity happening,” 
Gonzalez said. “They’re using their motor 
skills, and when they get in front of people 
and perform, they’re building confidence. 
What we’ve often seen is that a student who 
excels in music is usually a straight-A type of 
student.
   “We’re really proud when students can take 
the best out of music and apply it to other 
parts of their lives,” she said.
   Armonia isn’t just about teaching. It’s also 
a store that sells and rents a beautiful col-
lection of violins and guitars that are promi-
nently featured at the school. Vela said area 
students would have to travel to McAllen to 
find the kind of strings collection found at her 
school in San Benito.
   The instructors and business partners have 
had to battle through the challenges of oper-
ating during the past year. Major disruptions 
came early on, including shutting down the 
school in mid-2020. Armonia adjusted to the 

A type of guitar featured in 
mariachi music is among the 
instruments at Armonia Music 
Academy.(VBR)
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times with some virtual lessons and recitals 
shown via online platforms.
   In-person lessons are back with teachers 
and students wearing masks and getting 
through those challenges. In the end, it’s all 
worth it to see students learn and succeed.
   “COVID slowed us down, but we began 
picking things up slowly,” Vela said. “It’s 
always wonderful to see the smiles through 
their eyes even if right now we can’t see all 
of their faces. We know they’re happy and 
learning.”

Armonia is the place with a 
hundred guitars.  (VBR)

One of Armonia Music Academy’s 
strengths is teaching violin.(VBR)

2424 BOXWOOD ST., SUITE 125, HARLINGEN, TEXAS 78550
956-216-5081 | WWW.HARLINGENEDC.COM
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Authenticity & History Fuel La Placita Reemergence
By Ricardo D. Cavazos, Content Editor

   Thomas and Ashley Garcia were aspiring 
entrepreneurs in the summer of 2018 and 
looking for the right spot to start their coffee 
shop business.
   The location they chose to open their Ban-
dera Coffee seemed unorthodox at the time. 
It was on Van Buren Avenue in the La Plac-
ita section of downtown Harlingen. Thomas 
described it as part of town that had “a rough 

reputation,” but he and his wife decided to 
look past that and at what it could be.
   “What we saw were a bunch of old build-
ings with so much history to them, with 
lots of potential,” he said. “We could have 
opened anywhere in town and gotten lost in 
the clutter of businesses.
   “Here on Van Buren, we’re part of some-
thing,” he said. “We’re showing that down-

town Harlingen still has some life to it and 
that we’re helping to bring excitement to the 
heart of the city.”

Seeking Authenticity 
   It was a tough first couple of years. Gar-
cia recalled Bandera being one of the few 
businesses willing to make a go of it on Van 
Buren. That’s not true anymore. A recent Sun-
day morning showed vehicles parked on both 
sides of the street on the 400 block of west Van 
Buren. Customers enjoyed coffee at Bandera 
and weekend breakfast at the next-door Don 
Gollito. 
   Just down Van Buren are the offices of 
Megamorphosis Architecture. John Pearcy and 
his partners were the forerunners of seeing 
the possibilities of Van Buren and La Placita. 
In 2013, they renovated an old grocery store 
building and turned it into a stylish structure 
of gray that’s splashed with the colors of a 
rainbow.
   It’s a vibrant statement for the reemergence 
of Van Buren on the western edge of down-
town Harlingen.
   “People thought we were crazy,” Pearcy 
said. “We could have moved into a strip center 
on Stuart Place, but our thought was, ‘Where 
can we go where we will do the most good for 
our city?’”
   La Placita was the out-of-the-box choice at 
the time. The diamond-in-the-rough selection 
rang true at the time – and even more so today.
   “People want an authenticity,” Pearcy 
said. “It’s one of the things that’s beginning 
to attract people here. It’s fantastic to see it 
happening.”
   A two-block walk up and down Van Buren 
includes an eclectic grouping of businesses. In 
addition to Megamorphosis, Bandera Coffee 
and Don Gollito, there’s The Ruff House pet 
store, Procured Life + Home, Sir’s Martini 
Lounge and a Zumba workout place. Most of 
those businesses have opened in the last three 
years. 

Forming A Bond
   A solidarity and kinship have developed 
among some of the businesses along west Van 
Buren. A group of them, including Megamor-
phosis and Bandera, hosted vendors at a recent 
Harlingen Art Night and promoted it as “Van 
Buren St., Harlingen.” 
   “We’ve become very close to Megamorpho-

Thomas Garcia and his wife, Ashley, opened 
Bandera Coffee in 2018 in the La Placita section of 
downtown Harlingen. (VBR)
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sis,” said Thomas Garza of Bandera Coffee. 
“It feels like we’re bringing some excitement 
for Van Buren.”
   It’s something Alexis Alaniz, the director of 
Harlingen Downtown, appreciates. She’s es-
pecially heartened that the blossoming of busi-
nesses on Van Buren includes Millennial-aged 
entrepreneurs that are bringing a youthful edge 
to downtown. 
   “They’re attracted to the uniqueness and 
history of the buildings,” Alaniz said of the 
younger business owners. “It’s kind of cool to 
fix up an old building and start a new business 
in it.”
   Being cool isn’t something Garcia and his 
wife were thinking three years ago in opening 
their coffee shop on a block that at the time 
had a mixed reputation at best. It’s on the 
upswing now.
   “You can feel a new energy coming,” he 
said. “We want to be part of it.”
   It would appear local residents are noticing. 
Hundreds of positive reviews for Bandera 
Coffee commend the great tasting selections 
and add comments like having a “chill atmo-
sphere,” and being “a hidden gem.”
   Harlingen residents are rediscovering a part 
of town they may have forgotten about, and as 
it turns out, is a gem that isn’t so rough after 
all.

An interesting mix of new businesses 
has led to the reemergence of La 
Placita.(VBR)

Composite Access Products with help 
from the Angel investor group manu-
factures manhole covers. (VBR)

Megamorphosis, an architectural firm, was 
among the first to see the potential of the west 
Van Buren section. (VBR)

Coffee is brewing and selling fast at Bandera 
Coffee on west Van Buren in Harlingen. (VBR)
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Front Yard Displays Spread Cheer
   Even through challenges, separations and 
hardships, the need to share special moments 
or celebrate never diminishes. The spreading 
of good cheer is a celebrated part of life, and 
Yard Fonts and RGV Yard Cards are both 
instrumental in bringing families and friends 
together one yard at a time.
  With their decorative and creative front 
yard displays, the two Hidalgo County-based 
businesses splash color and spark celebra-
tions, especially when loved ones cannot get 
together in traditional ways. The scenes have 
become common in many area neighbor-
hoods as family, friends and supporters drive 
by homes adorned with the front yard decora-
tions, honking and cheering, leaving gifts off 
for a child with a birthday or a 60-something 
marking retirement.  
   “Our goal is to spread joy in the Valley,” 
said Araceli Covarrubias, of McAllen, who 
runs and operates RGV Yard Cards with her 
husband, Miguel. “Celebrations had to be 

improvised, but the need to celebrate didn’t 
go away because of COVID.”
   The same is said by Carlos Rivera and 
Cynthia Salazar, who own and operate Yard 
Fonts from Edinburg. The married couple are 
schoolteachers by day, and on many week-
ends are busy setting up front-yard displays 
throughout Hidalgo County. 
    “We’re taking a negative mindset from the 
pandemic and turning it into a celebration of 
life’s special moments” Rivera said. 

Touching Lives
   Photos from the Facebook pages of the two 
businesses are filled with the smiles of their 
customers as they stand or sit amid the front 
yard displays honoring them. Many of them 
are birthday celebrations for young children 
outside in their wonderfully adorned front 
yards. 
   The work of Yards Fonts and RGV Yard 
Cards isn’t only for the young. There have 

been plenty of celebrations for great bosses, 
teachers of the year and welcome homes for 
those serving in the military.
   “Welcome Home Sailor,” one of the Face-
book photos shows, indicating the variety of 
people touched by what Yard Fonts and RGV 
Yard Cards have done over the last year. 
   “We’re adding to what was there before,” 
Rivera said. “I feel like this is the new norm 
now. People are going to expect to have this.”

A Rise in Business
   Both businesses previously dabbled with 
celebrations and parties. Starting last year, 
they were inundated with requests for the 
front yard visuals as the basis for outdoor/
drive-by parties. It has kept them busy. Rive-
ra and Salazar talked about having as many 
as 12 displays to set up a week, with most of 
them done on weekends. 
   Covarrubias and her husband have been just 
as busy. The displays and arrangements of 

By Ricardo D. Cavazos, Content Editor

Araceli Covarrubias of RGV Yard Cards has 
spread joy throughout Hidalgo County over the 
last year. (Courtesy)

Cynthia Salazar and Carlos Rivera have been 
busy over the last year setting up front yard 
decorations. (VBR)
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both businesses are bold and creative. Some 
go across the expanse of large front yards, or 
in rows in more compact areas. The visuals 
are varied, using hearts, stars, rainbows, toys 
and dolls, flowers and cupcakes. They are all 
creatively arranged so there is no duplications 
among the displays. Both RGV Yard Cuts and 
Yard Fonts make each setup unique to what a 
customer requests for their presentation.
   “We install the night before,” Covarrubias 
said. “We’re making memories, so we want 
the yard cuts to be special.”
   The occasions have not always been festive. 

Rivera recalled one event where one front-
yard setup was dedicated to the passing of a 
grandparent.
   “You build relationships with your cus-
tomers,” Rivera said. “You get to know the 
families and see what they’re feeling.”
   Salazar was touched by a recent event she 
and her husband did for a special education 
student, and what it meant to the family.
   “It’s very rewarding to see the joy in the 
children,” said Salazar, who is an elementary 
school teacher. “To see their faces light up 
makes what we do worth it.”

Yard Fonts helps a family celebrate a child’s 
birthday in Edinburg. (Courtesy)

Stars, cupcakes and balloon imagery is 
popular in front yard designs. (VBR)
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Reyna’s Bar-B-Q Forges Path of Soulful Food
   Growing up in Weslaco, Zeke Reyna had 
big dreams growing up during the glory 
years when Tiger Woods dominated the golf 
world.
   “I always thought I’d win the Masters,” 
Reyna said.
   He didn’t quite get there although he was 
an outstanding high school golfer. Reyna 
was good enough to compete collegiality at 
SMU in Dallas and then the University of 
Oregon. He went on to spend some time on 
the professional golf tour in Canada before 
eventually returning home to start some-
thing Reyna believes he has an “instinctive 
feel” for – and that’s business.
   In the midst of a time slowing some 
businesses, Reyna has forged ahead in 
utilizing the energy and competitiveness 
from his athletic career to open two commu-
nity-minded barbecue restaurants in the Rio 
Grande Valley. One is in his hometown, next 
door to his father’s three-story law office 
along the expressway in Weslaco. The other 
Reyna’s Bar-B-Q is on Spur 54 in Harlin-
gen, in the heart of one of the city’s faster 
growing retail and leisure corridors.

Project A Positive Image
   Walk into either Reyna’s and it seems to 
match the exuberance and friendliness of its 
35-year-old owner. Reyna is often among 
customers, greeting them and bringing their 
hot plates of barbecue and sides to their 
tables.
   “Good food is good for the soul,” Reyna 
said at his Weslaco restaurant. “I want some-
thing vibrant, a place that feels different 
where we can put smiles on people’s faces.”
   Reyna’s goals are two-fold. He wants 
his restaurants to be good sit-down places 
where families can gather after church or 
other event get-togethers. He also wants 
Reyna’s to be fast. A teacher, he said, has 
less than an hour to eat lunch during a 
school day, so the drive-through has to be 
quick. The same goes for health care work-
ers on the go.
   “It’s not just one thing,” Reyna said of 
being successful in a competitive field. “Ev-
eryone can argue about barbecue, and really, 
everyone has good barbecue, so you also 
have to think about branding, the imagery, 
how you make people feel when they walk 
into your place.”

   The feedback on Facebook after a recent 
birthday party at the Reyna’s in Harlingen 
commended the restaurant for “great food 
and outstanding customer service,” while 
another patron at the same event spoke of 
a “wonderful atmosphere.” It’s the sort of 

elements Reyna wants his restaurants to 
project.

Texas-Style Offerings
   There are also Facebook photos of family 
groups at restaurant tables with mostly emp-

Zeke Reyna is a young entrepreneur who 
operates two busy barbecue restaurants in 
the Rio Grande Valley. (VBR)

By Ricardo D. Cavazos, Content Editor
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ty plates in front of them. Customers finish 
off what Reyna calls “good Texas-style bar-
becue” that uses a combination of oak and 
pecan for a sweeter tasting meat than those 
from mesquite burns.
   The menu is fairly traditional for a bar-
becue restaurant. Combo plates of brisket, 
turkey, ribs and chicken with sandwiches 
are part of the offerings. There are also taco 
plates, brisket nachos, fully loaded pota-
toes and, of course, puddings to round out 
71 menu items. Sweet tea is a must at any 
barbecue restaurant, and Reyna’s has its own 
brew in that regard.
   There’s also a service-to-community 
component that Reyna is proud to cite. His 
restaurants have donated hundreds of meals 
to what Reyna’s Facebook page calls “med-
ical heroes.” These are the nurses, techni-
cians and specialists caring for people over 
the last year at area hospitals and clinics.
   “Serving people is what it’s about,” Reyna 
said. “You want to make an impact in a way 
that’s of service to others.”

Moist brisket ready to go 
at Reyna’s in Weslaco. 
(VBR)

Anything you can ask 
for from a barbecue 
restaurant is available at 
Reyna’s. (VBR)

Reyna’s Bar-B-Q has donated hundreds of plates 
of food to health care workers in the Rio Grande 
Valley. (Courtesy)
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Produce Company Opens Major Facility
   Weslaco often touts itself as a strategic 
mid-point in the Rio Grande Valley. Here, 
goods and services can move quickly and 
efficiently to all points in the region.
   The marketing pitch rang true to Robinson 
Fresh, one of the largest produce companies 
nationally. It is making a move to utilize a 
46,000-square-foot facility at the Mid-Valley 
Industrial Park which will serve as a storage 
and distribution point for fresh produce 
coming from Mexico, Brazil, Ecuador and 
other Latin American countries.
   For Weslaco, landing such a major client 
represents a major step forward in the city 
becoming more of a player in the cold stor-
age industry. Its presence in Weslaco may be 
modest at this point. Robinson Fresh is the 
third fresh product tenant at the industrial 
park but city officials see more on the way.

Coming Bridge Improvements Spark Hopes
  The Progreso International Bridge is mak-
ing modifications at its port of entry to its 
customs capabilities. Leadership in Weslaco 
hopes this will lead to others following the 
path of Robinson Fresh to the city’s indus-
trial park. 
   “The biggest issue is distance from the 
border,” said Steven Valdez, the interim 
executive director of the Weslaco Economic 
Development Corporation, in noting the 
city’s approximate 10-mile distance to the 
Progreso bridge. “We have quick access to 
the expressway, so given that and what will 
happen in Progreso, we hope to become an 
alternative to other locations.”
   At a recent event announcing Robinson 
Fresh’s move, Terry Finch, the company’s 

Mexican pineapples are among the produce 
items in storage and shipment  from the 
Mid-Valley Industrial Park. (VBR)

By Ricardo D. Cavazos, Content Editor
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operations manager for South Texas, high-
lighted the fresh produce products making 
their way through Weslaco en route to 
H-E-B, Wal-Mart, Kroger, Whole Foods and 
other major grocers. Products include limes, 
pineapples, mango, papayas, green bananas 
and avocados. Robinson Fresh promotes 
its 45-minute load-and-unload times for 
truckers moving its fresh produce items. It’s 
estimated that on a daily basis, an average of 
65 truckloads of produce will leave the cold 
storage warehouse.

Connecting Businesses & Partnerships
   One of the city’s biggest boosters is Joa-
quin Spamer, the president of Commodities 
Integrated Logistics. CiL’s companies run 
significant cotton warehousing and distri-
bution operations at the Weslaco industrial 
park. 
   Spamer’s company is partnering with 
Robinson Fresh in both the packing and lo-
gistics of moving the loads of fresh produce 
arriving from Latin America. He sees Rob-
inson Fresh’s move to Weslaco as another 
indication of the Mid-Valley city’s favorable 
image among businesses and entrepreneurs.
   “Why are we choosing Weslaco?” Spamer 
asked at the recent event. “It has proven 
time and time again that it’s a great place to 
do business. With what will happen at the 
Progreso bridge, it’s going to make a lot of 
sense to cross and ship your produce from 
Weslaco.”
   Juan “JJ” Serrano Jr., a Weslaco EDC 
board member, knows well the need to 
quickly and efficiently move fresh produce. 
Serrano also directs H-E-B.’s retail support 
center in Weslaco, which stocks all of the 
company’s Valley and Laredo stores.
   “This is really going to increase our foot-
print in the farm to table and cold storage 

Mexican limes are among the many produce 
items in shipment from the Robinson Fresh 
facility. (VBR)
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industry,” Serrano said of Robinson Fresh’s 
move to Weslaco. “It says a lot that we’re 
able to attract a company of their stature in 
the industry to our city.”
   The company’s cold storage warehouse in 
Weslaco created 60 new jobs. Valdez, the 
EDC’s interim executive director, had more 
news at the recent event. The city is growing 
its industrial park. Even before its expansion 
is complete, the EDC already has five letters 
of intent for new tenants.

Mangos are plenty among the produce at 
Robinson Fresh. (Courtesy)

An average of 65 trucks leave the 
Robinson Fresh facility daily en route 
to major grocers in the United States. 
(Courtesy) 1 Acre Pad in Pharr, Texas

Price:
Lot Size:
Price per Acre:

$784,080
1 Acre

$784,080
Highlights:

• 1 Acre Pad Site
• Excellent Location

• High Traffic Count
• 156’ of Frontage

Description:
Site has 156' of frontage with 279' of depth. Estimated 
traffic counts are 34,000 north and south, 22,000 east 
and west on Ridge Rd. Heavy medical and retail area. 
Site is perfectfor retail, QSR, or medical use.1101 S Jackson Rd., Pharr

Ed Carey Dr. & Expressway 77/83
Harlingen

NEC Main St. & Interstate 2, Donna

Lowes Center Pad Site (Lot 2)
Price:
Total Lot Size:

$720,690
48,046 SF

Highlights:
• 1.103 Acre Pad Site
• Heart of the Med Community

• Last Interstate Frontage
• Build to Suit Available

Description:
1.103 acre pad site located in The Plaza of Harlingen at 
Ed Carey Drive and Expressway 77/83.  Pad site is 
located directly in front of Lowe's Home Improvement 
and along the Frontage Road of I-69C.

Expwy Hard Corner Pad Site
Price:
Sale Price:
Total Lot Size:

$879,000
$12.00 / SF
73,181 SF

Highlights:
• Hard Corner
• Interstate Frontage 300’

• Signalized Intersection
• All Utilities

Description:
1.68 acre padsite located at NEC of Main St and 
Westbound Frontage Road of Interstate 2 in Donna,Texas. 
Excellent site for QSR, medical office, C-Store, or a 
neighborhood retail center.

DAVIS
EQUITY REALTY

OFFICE    RETAIL    INDUSTRIAL

2300 W. PIKE BLVD. SUITE 101
Weslaco, TX 78596

info@davisequity.com

(956) 969-8648
www.DavisEquity.com

Mexican bananas ship daily from the 
Robinson Fresh facility. (VBR)
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Student Project Helps Women In Need
   McAllen ISD International Baccalaureate 
junior Gaby Markle learned to crochet during 
the summer of 2020. 
   “My grandma tried to teach me, but I am 
left-handed, so she gave me a book and a link 
to a YouTube video to learn,” Markle said. “I 
was not very good, so I wanted to create a club 
to improve and to get others involved.” 
   Rather than establishing an official school 
club, which means electing officers, taking 
written minutes of minutes and following a 
number of other rules, Markle decided to create 
The Crochet Circle. The effort would fulfill a 
requirement for Creativity Activity and Service, 
which is one of three essential elements all IB 
graduates must fulfill. Students must complete 
a CAS project that shows initiative and demon-
strates perseverance. Projects must also develop 
skills, such as collaboration, problem solving 
and decision making.
   “CAS is based off students’ interests and pas-
sions,” said Vivian Tamez, a CAS teacher at IB. 
   Markle posted an email about The Crochet 

Circle in her personal Google classroom. Fel-
low junior Joan Gutierrez saw it and knew she 
wanted to join.
   “A few months earlier, I got into crocheting 
and painting, and I got excited when I saw the 
email because I knew Gaby,” Gutierrez said.
   A handful of students joined Markle for The 
Crochet Circle. She planned to teach different 
stitches to her fellow IB students during their 
meet-ups.
   “But that was a train wreck,” Markle said.
   She decided instead to make short videos of 
three to nine minutes to teach stitches like the 
single stitch and double stitch. Circle members 
could watch the videos on their own time. Then 
when they gathered each Wednesday afternoon, 
they could discuss their projects and just have a 
chance to talk.
   “It is an open conversation about how we 
were dealing with staying home so much,” 
Gutierrez said. “It is very freeing to have that 
outlet.”

By Chris Ardis

Open Thursday - Sunday
11am to 3pm

(or until sold out)

Patio Now Open!
(956) 565-2246

546 Hidalgo St, Mercedes, TX 78570

Call Ahead
for Drive-Thru

or Curbside
(956) 565-2246

Gaby Markle, founder of The 
Crochet Circle at Lamar Acade-
my in McAllen ISD. (Courtesy)

Tools of the trade (Courtesy)
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Connecting Students To Local Nonprofit
   In early March, instructor Tamez heard about 
a need at The Lamb’s Loom. The McAllen non-
profit sells yarn, notions and handcrafted items 
to fund their mission of teaching people to knit, 
crochet and loom knit. It also collects donated 
knitted and crocheted prayer shawls, hats and 
other items. The organization then sends these 
items all over the world to people in need. 
   A Winter Texan volunteer at The Lamb’s 
Loom shared information two years ago about 
Knitted Knockers. The handmade breast 
prostheses are for women who have had mas-
tectomies or other breast procedures. Unlike 
traditional prostheses, Knitted Knockers are 
soft, comfortable, and handmade. When placed 
in a bra, they look and feel like a real breast. 
  Some of The Lamb’s Loom’s volunteers 
began making them. They are now sending 
the prostheses to the national Knitted Knock-
ers organization, which fulfills requests from 
women in need at no cost. Tamez learned that 
if  The Lamb’s Loom could get enough local 
people making Knitted Knockers, the organiza-
tion could keep all of them here and work with 
a local oncologist to get them to women in the 
Rio Grande Valley. Jeanie Rowell, one of the 

founders of The Lamb’s Loom, said that would 
mean 25 sets or more of Knitted Knockers each 
month.
   “My job is to facilitate projects,” said Tamez, 
the instructor. “We talk about providence all the 
time.”
   Providence came to pass when Gutierrez 
reached out to Tamez because she wanted to 
enhance her CAS student project, which in-
volved crocheting a Harry-Styles-style sweater. 
Tamez told her student about Knitted Knockers. 
Gutierrez reached out to Markle, and the two 
students began researching them.
 
Working With Lamb’s Loom
   The students sent an email to Jeanie at 
Lamb’s Loom. They made a flier seeking 
donations. They then set up a plan to recruit 
IB students and involve students from other 
schools in McAllen ISD. McAllen Memorial’s 
National Honor Society has already signed 
on. Gutierrez and Markle are also considering 
asking the community to donate yarn from the 
approved list. Their first deadline for Knitted 
Knockers is May 5. Tamez said a box to collect 
them is in the front office of Lamar Academy, 
where IB is housed. 

The back side of Knitted Knockers, stuffed to create 
soft, comfortable prostheses for women who have had 
mastectomies or other breast procedures.(Courtesy)

Joan Gutierrez, a junior in 
McAllen ISD’s International 
Baccalaureate Program. 
(Courtesy)
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   Individuals and organizations can reach out to 
Tamez at Lamar Academy in McAllen to help. 
They also have free knit and crochet Knitted 
Knocker patterns available. Approved yarns 
have been tested and are washable, remain soft 
after being air-dried, are breathable and durable, 
and are the correct weight.
   “This project gives women in the RGV what 

they need and meets the requirements for the 
CAS project,” instructor Tamez said.
   By purchasing the yarn at The Lamb’s Loom, 
a donation benefits all as the purchase fulfills 
the organization’s mission and benefits The 
Crochet Circle student organization in crochet-
ing Knitted Knockers.
   The students have been inspired by the proj-

ect and are working to make a difference.
   “We are hopeful that we can expand this,” 
Gutierrez said. “It is heartbreaking to think 
women have to go to such lengths to get some-
thing more comfortable.”
   Now that Gutierrez and Markle have learned 
about Knitted Knockers, their mission is to 
change that.

Book Your Summer Vacation Stay Now!




