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   We all know summer in the Valley is bru-
tal. Denying the obvious is impossible. 
   But what if? What if there were solutions 
to help cope with recent confinement man-
dates, current and future health precautions 
-- all while truly enjoying an escape from 
the norm? There are!
   Biking in the shade, kayaking during early 
morning and dusk hours, staying cool under 
canvas-shaded or indoor water parks, and 
evening swims with the family can bring 
summer fun like no summer in our lifetime. 
Summer 2021 has officially been renamed 
Get Out Season! 
   Work challenges, family situations and 
more have had all of us on edge for well 
over a year so why not live this summer to 
the fullest! Head to the campground with 
the kiddos. Enjoy a date weekend under the 
stars with your soul mate. Get away ... down 
the street or the road less traveled. Casting a 
line at the break of day when everything is 

calm can change us. Trust me on this one.
   It was way past time for an irregular 
executive summary. As you know, I usually 
offer business tips I need to practice more 
consistently, that also encourages others to 
professional development advancements. 
   So my tip this month is to make time for 
the great outdoors. Enjoying our beautiful 

earth can recharge our batteries. Make sure 
to pack lots of water and sunscreen for the 
trip. Great things happen when we balance 
our relentless work schedules with good 
family fun. Consider Get Out Season as an 
official mandate.  

We are one. We are the Rio Grande Valley. 

Get Out!
by: Todd Breland

COMING SOON
Our Newest Location In Brownsville.
3100 N. INDIANA AVE.
BROWNSVILLE, TX 78521

1-800-580-0322
www.lonestarnationalbank.com
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Harlingen Makes Park Destination Points
By Ricardo D. Cavazos, Content Editor

   Living in Harlingen these days means 
having access to as much parkland and hike-
and-bike trails as can be found in the Rio 
Grande Valley.
   It’s a point that Harlingen Mayor Chris 
Boswell likes to make, as he did recently 
when the city marked the official opening 
of the Lon C. Hill Destination Park. The 
$3.3-million project transformed what was 
an ordinary green space. It is now over 10 
acres of tree-lined pathways, gazebos, a 
lighted water fountain, an all-inclusive play-

ground, and picnic areas for groups large 
and small.
   The park’s location is between the Munic-
ipal Auditorium and the Boys & Girls Club 
and is adorned with dozens of longstanding 
oak trees. The revitalized park impresses 
from the start. A grand arched gateway with 
stone columns welcomes visitors from Fair 
Park Boulevard. A large pavilion comes into 
a view with a sparkling water fountain. 
   Walkways wind throughout the park. 
There are all sorts of covered seating areas 

whether it be pavilion-type settings or indi-
vidual park benches under pergolas. 
   “This is a real gem for us,” Boswell said 
during a late March gathering to open the 
Destination Park. “It’s a centerpiece for this 
city, a place for our children to come to play 
... maybe get a little wet in a fountain.”
   Funding for the project came from taking 
a slice of local sales tax money, as approved 
by voters for quality-of-life improvement 
projects, and a $1 million grant from the 
Texas Parks & Wildlife Department. It’s the 

Renovations and a makeover of the Lon C. Hill Park 
make it a destination point in Harlingen. (VBR)
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first step of a multi-pronged project that will 
in coming years add an outdoor amphithe-
ater and connection to a hike-and-bike trail 
that will enter the park from an adjoining 
baseball field.
   “A park like this is wonderful for our com-
munity,” said Jesse Robles, the chairman 
of a local improvement board charged with 
making recommendations to the City Com-
mission on how to best use sales tax funds 
for local improvements. “It’s a fulfillment 
of a request by the citizenry to develop our 
parks.”

Cutting A New Path Along Arroyo
   While the city celebrates the opening of 
its new destination park, a new path is being 
cut across town in the form of a 1.6-mile 
extension of Harlingen’s popular Arroyo 
Colorado trail. Construction of the $1.5 mil-
lion extension is ongoing and visible from 
Expressway 77/83 and Dixieland Road. 
Here, the state-funded branch of the trail 
will conclude from its current endpoint near 
Boggus Ford. 
   Completion of the extension is scheduled 

A large picnic pavilion is among the many attractive elements 
at the new Lon C. Hill Destination Park. (VBR)
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for this fall. Once complete, it will allow 
walkers and bikers to go from McKelvey 
Park on city core/Business 77 all the way to 
Dixieland Road on the western side of the 
city near Dixieland Park. Exercise enthusi-
asts will be able to view native habitat and 
trees looming above as they walk/run and 
bike on the trail down below the arroyo 
cliffs. 
   “Great cities have great parks,” Mayor 
Boswell said. 
   Boswell and other city officials believe 
recent times have highlighted the importance 
of outdoor green activities that are both safe 
and enjoyable. The new destination park and 
extension of the Arroyo trail demonstrate the 
city is making investments to make that goal 
increasingly possible.

Right: Harlingen’s new destination 
Park on Fair Park Boulevard fea-
tures many long-standing oak trees. 
(VBR)
Far Right: Construction is under-
way on the 1.6-mile extension of 
the arroyo trail to Dixieland Road in 
Harlingen. (VBR)

2424 BOXWOOD ST., SUITE 125, HARLINGEN, TEXAS 78550
956-216-5081 | WWW.HARLINGENEDC.COM
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Alamo B&B Caters To Birders
By Ricardo D. Cavazos, Content Editor

   The headline atop the easel paper pad was 
in all caps and featured “SIGNIFICANT 
SIGHTINGS.”
   Underneath the big letters there were 23 
bird species listed that had been seen across 
the Rio Grande Valley over the first three 
weeks of April. Next to that column were 
another 13 bird species spotted at South 
Padre Island. 
   “It has been an exceptional year,” said 
Keith Hackland, who owns and operates the 
Alamo Inn B&B, Gear & Tours. “You’ll get 
a year like this one every 10 to 15 years. We 
can’t predict weather and we can’t predict 
birds.”
   Whatever the reasons for the especially 
rare species of birds seen locally in 2021, 
there’s no better place than the Alamo Inn 
to be in the midst of a great birding sea-
son. The Alamo bed and breakfast caters to 
birders like no hotel can. It provides rooms 
and more for birders who come to the Rio 
Grande Valley from all over the country – 
and the world – to a region like no other 
when it comes to the richness of birding life.
   “You really can’t,” Hackland said in re-
plying to if it was possible to overstate how 
great a birding spot the Valley is. “There’s 
640 species of birds in Texas. We have 540 
in the Valley. We have more species here 
than most states have.”
   The reasons are largely geographic. Two 
major flyways used by migratory birds 
converge in the Valley. Proximity to Mexico 
is another factor. The Valley is the northern-
most reach of tropical birds coming from 
Mexico and Latin America.
   “It all comes together here,” Hackland 
said of the hundreds of species seen in the 
Valley. “We think of them as our birds but 
they’re not. They’re just visiting in heading 
south in the winter and heading back home 
in the spring to nest.”

Finding A Home In Alamo
   Hackland’s B&B is located in the old Ala-
mo town square on Main Street. It’s located 
in a historic building that goes back to the 
town’s founding in the early 1900s. The inn 
offers 20 rooms and does all of the little 
things birders appreciate.
   There’s peace and quiet, for one thing, 
which is especially important for birders 
since they’re early risers. Sandwiches and 

The Alamo Inn is located on 
Main Street on the old town 
square. (VBR)

Birders are always welcome at 
the Alamo Inn.(VBR)

Keith Hackland and Dr. Audrey Jones reconnected 
from their high school days in moving back to the 
RGV and opening the Alamo Inn. (VBR)
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lunches to go are prepared, a must for 
birders since their activities are typically 
all-day affairs. The Alamo Inn also offers 
birders supplies and books at its well-
stocked store along with souvenir caps and 
t-shirts. A staffer at the inn offers a daily 
blog and tips on recent bird sightings in the 
region. 
   “We’re birders ourselves, so we know 
what birders are looking for,” Hackland 
said.

Reconnecting With A Love
   The innkeeper is an interesting story 
in his own right. Hackland is a native of 
South Africa, where he worked in wildlife 
conservation. He had a connection from 
his youth to the Valley. He spent his senior 
year of high school as a foreign exchange 
student at PSJA High in the mid-1960s. It 
was at PSJA where he met Audrey Jones, 
who became his high school sweetheart.
   “I cried for days and days when he left,” 
Jones recalled of her high school beau.
   They were apart for decades, but when 
they met up again in the 1990s, they dis-
covered their feelings for each other were 
still there. They would marry in 1997. The 
couple agreed they wanted to return to the 
Valley. Jones is a medical doctor with an 
office in downtown Alamo next to what 
would become the Alamo Inn B&B.
   “We wanted to do something here,” 
Hackland said. “It was a struggle at first, 
but then it took off.”
   A visitor arrived and was ready to check 
in as Hackland finished up recounting how 
his business started.
   “Let me show you the list,” he said, re-
ferring to the long list of bird species seen 
in the Valley in April. 
   The birder smiled. A day of adventure 
awaited.

The Alamo Inn B&B offers a 
wide array of wildlife books at 
its store.(VBR)

Jewelry is among the items for 
sale at the Alamo Inn store. 
(VBR)

The Alamo Inn B&B offers birders 
a wide variety of clothing and caps. 
(VBR)
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El Disco Blossoms Into Success Story
   Up in his son’s second floor office, Francis-
co Pulido pulls out a book of family pho-
tos. He then smiles at the sight of a skinny 
19-year-old youth.
   “That’s me,” he said, pointing to himself in 
the late 1970s, standing in front of a record 
store in Nuevo Progreso. 
   He was a young entrepreneur then. He was 
the son of Tamaulipas farmers, opening up a 
record shop in a town already popular with 
both Winter Texans and local residents. They 
prized Nuevo Progreso’s easy accessibility 
across an international bridge.
   “Asi empece,” said Pulido, a Nuevo Progre-
so native, in saying how he got started in 
business. 
   The shoe box-sized records and cassette 
store of 1979 represents the origins of a 
business operation that today bills itself as 
offering the largest variety and quantity of 
curios along the Mexican border. It boasts of 
50,000 square feet of space with thousands of 
handmade items and products that come from 
every part of Mexico and include ceramics, 

By Ricardo D. Cavazos, Content Editor

Youth sporting events bring in athletes from all 
over Texas, including this team from Temple. 
(Courtesy)

Fernando Pulido began his business career in 
1979 with a records store in Nuevo Progreso. 
(VBR)

El Disco features a dazzling variety of 
curios from Mexico. (VBR)
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jewelry, saddlery and rustic furniture.
   It’s El Disco Super Center. It has gone far 
beyond selling records even as it has kept the 
original mission of the business in its name.
   There are two components to Pulido’s busi-
ness brand. One is in Nuevo Progreso, where 
he has a sprawling and connected one-stop 
shopping experience with Mexican arts and 
crafts. The location also features a restaurant 
and bar, and a pharmacy long favored by 
winter tourists and year-round residents. The 
other piece is a 20,000-square-foot-plus El 
Disco on the U.S. side in Progreso Lakes, 
which offers a dazzling array of Mexican 
curios and ceramics. 
   “He has done the impossible,” said Puli-
do’s son, Daniel Cancino, who manages the 
Progreso Lakes store. “To start with a little 
record shop and turn it into all of this, it’s an 
incredible story.”
 
Work Ethic Defines Success
   Cancino is in his early 30s. He describes a 
work life where it’s a challenge to keep up 
with his stepfather who is twice his age.
   “The thing with him is that he works every 
day,” Cancino said of Pulido. “So, if you’re 
going to work with him or for him, you know 
that you have to get to work.”
   Pulido, in giving a tour of his Progreso 
Lakes store, walks through aisle after aisle of 
Mexican curios. The products on the shelves 
represent states from throughout Mexico, he 
said, and thus reflect the diverse cultures of 
his country.
   “We work the whole republic,” Pulido said 
of his frequent trips to Mexico to purchase 
products. “You have to understand that 
Mexico has many different cultures and each 
culture is represented in the products they 
make.”
   Every item in Disco is handmade, he said. 
They are from Mexican families and busi-
nesses he has dealt with for years and has 
also helped in seeing them grow over time. 
   “We bring a little piece of Mexico here,” 
Cancino said of the Progreso Lakes store 
that opened in 2013. “That was the vision 
we brought over when people were fearful to 
cross over.”

Establishing Success In The U.S.
   Pulido said much of that concern is mostly 
no longer among U.S. shoppers. Those fears 
of crossing the bridge pushed him to open 
a Rio Grande Valley location just south of 
Weslaco. The businessman has lived for years 
here with his wife, Smiria, who co-owns the 
family businesses.

   The Mid Valley-area store has also become 
a popular spot in its own right on the way to 
and from Nuevo Progreso. One shopper on El 
Disco’s Facebook page shared photos of her 
backyard with over 60 curios and vases she 
purchased at El Disco.
   “Love the store,” another shopper com-
mented. “It has an amazing selection.”
   Pulido has ambitions to further expand 
beyond the border and the Valley. The rustic 
furniture he sells at his Progreso Lakes store 
is popular with Texas ranchers for their 
sprawling estates. He’s finding a market for 
this style of furniture beyond this state with 
a reach into the Southwest United States. He 
hopes to open a store in Colorado Springs 
featuring Mexican-made ranchland furniture. 
   “One way or the other,” Cancino said of 
his stepfather taking on new challenges, “you 
know he will get it done.”

Curios items at El Disco represent the 
diverse cultures of Mexico. (VBR)

Fernando Pulido looks over a table made 
in Mexico that is of a style popular with 
ranch owners. (VBR) 
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Amor y Pan Gains Recognition
   Becoming an entrepreneur and starting 
a business during a pandemic has taught 
Karina Saldivar some valuable lessons 
while deepening her appreciation for local 
support of small businesses.
   The latter has been vital for the success 
of her business. The bakery and store 
promote healthy living with products that 
appeal to fans of keto, vegan and paleo 
lifestyles. A look inside her stylish shop 
just off Expressway 77/83 features an array 
of other delicious offerings. 
   There’s low carb conchitas, a perennial 
Mexican pan dulce favorite, to go with 
chocoflan and carrot cake cupcakes. Her 
“rock stars” are tortillas consisting of al-
mond flour and sea salt. It all looks good as 
does everything in Saldivar’s store. She’s 
delighted to be part of what she calls “a 
new momentum in Brownsville.” Saldivar 
sees her hometown as being in a transition 
to being a bigger city with more opportu-
nities.
   “I feel like sometimes we’re underrated,” 
she said of the Rio Grande Valley. “What 
we’re seeing right now is all the entrepre-
neurs here who are doing wonderful things. 
I love it and I love being part of it.”

Getting Started & Dealing With Challenges
   It was May 2019 when Saldivar started 
to build out the site of what would become 
Amor y Pan. Going through all the con-
struction and renovation work and then 
dealing with the barrage of city inspections 
and permits was tough. Finally, she got to 
open on March 2, 2020, the eve as it turned 
out of the COVID-19 era.
   “I finally get to my dream and then I have 
to deal with that, just like everyone else 
did,” she said. “I wasn’t going to just quit.”
   Saldivar shifted gears. 
   “I went hard on social media,” she said 
of the spring 2020 adjustments. “We started 
doing curbside. People really liked what we 
have to offer.
   “We started seeing people line up to our 
door. I felt so grateful and appreciative 
that people were willing to do that for us,” 
Saldivar said. “It made me see that there 
are people who understand the importance 
of small businesses and were willing to do 

that for us.”
   Confidence grew as her business got 
established and the community at large 
felt more comfortable being out and about. 
Recognition of her business received a 
major honor and $20,000 in funding. Amor 
Y Pan was one of five local winners of the 
2021StartUp Texas Pitch Summit. 
   The virtual spring 2021 event was hosted 
and organized by the Brownsville Com-

munity Improvement Corporation. During 
the summit, Saldivar made an enthusiastic 
presentation to four judges. They were 
impressed by her pitch and named Amor y 
Pan one of the winners, with the grant to 
help expand her operations.
   “Winning this tells me we’re on the 
right track to making our business bigger,” 
Saldivar said. “It validates what we’re 
doing.”

Karina Saldivar has guided her healthy foods 
bakery and store through early challenges.
(VBR)

By Ricardo D. Cavazos, Content Editor
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Healthy Living
   For Saldivar, Amor y Pan is more than a 
business. It’s helping people in her commu-
nity live a healthier lifestyle. Those looking 
for gluten-free breads and sweets with less 
sugar and fewer carbs while not sacrificing 
on taste will find a great outlet at Amor y 
Pan.
   Saldivar raves about her almond flour 
tortillas – her best seller – for providing 
what many locals consider an essential food 
item and being able to enjoy it without the 
downsides of their flour counterparts.
   “This is something that’s good for 
Brownville and the Valley,” she said of the 
store’s keto, vegan and paleo products. “We 
aim to fit into all three lifestyles, so that 
makes us unique.”

Healthy versions of conchitas are 
available at Amor y Pan. (VBR)

Left and Right: An array of cupcakes and 
low-sugar sweets await customers at 
Amor y Pan. (VBR)
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San Juan Becomes Development Hotspot 
   San Juan for years was on the periph-
ery of the growth that came to define the 
McAllen-Pharr-Edinburg metro area. It was 
a stop of little notice when it came to busi-
ness, heading east on Expressway 77/83.
   The feel began to change in the late 
aughts, around 2008, when H-E-B left 
Pharr to build and open one of its super-
stores in San Juan right along the express-
way. It added a buzz of traffic to go with 
the stream of visitors to the nearby Basilica 
of Our Lady of San Juan del Valle.
   In the decade following, expressway 
frontage in McAllen was largely developed, 
as it was in Pharr. The look down 77/83 
came to San Juan and it’s there where an 
improbable thing happened. San Juan, a 
city that for years could barely get north of 
10,000 population, became the place where 
high-end auto dealerships landed.
   First it was Mercedes-Benz, then Audi, 
Land Rover, Acura and, most recently, 
Lexus. In some cases, the name of the 
dealership includes “San Juan” in it. They 
gave the city free marketing on vehicles 
costing $50,000 and up. Now, retailing and 
restaurants are coming into the city with 
the Shops At San Juan recently opening.
   “We were long overdue for growth,” said 
Arturo Guajardo Jr., the chairman of the 
San Juan Economic Development Corpora-
tion board, who is also the Hidalgo Coun-
ty clerk. “Strategically, we’re along the 
expressway, so the land is there, the traffic 
is there.”
   It certainly is. The automobile traffic at 
the intersections of Raul Longoria and I 
roads and the expressway are as hectic as 
anything in the Valley. The Basilica, which 
Guajardo said draws over one million vis-
itors yearly, is located near I Road and the 
expressway. Much of the recent develop-
ment in San Juan comes in heading east to 
Raul Longoria with the auto dealerships on 
both sides of the busy traffic corridor. 
   “Developers are salivating at what we 
have available and our location in the Val-
ley,” Guajardo said. “There’s a lot more to 
come if we can stay focused.”

Staying Focused & Avoiding Division
   Guajardo is the son of a former San 

The Shops At San Juan are among the new 
developments along the expressway. (VBR)

By Ricardo D. Cavazos, Content Editor
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Juan mayor while also being a seasoned 
politician in his own right as the longtime 
county clerk. He said the city’s biggest 
challenge is avoiding the sort of local po-
litical discord that he believes drove away 
development and growth in the past. As 
a countywide official, he brings a broad-
er perspective to local politics that urges 
cooperation more than controversy.
   “My message here is you need to stop 
fighting and remain focused,” said Guajar-
do, who credits local leaders for doing just 
that over the last four years. “Developers 
don’t want to see political instability. We 
need to be smart in offering the right types 
of incentives that will bring the city more 
growth.”
   Attracting more hotels is one key goal, he 
said. The Basilica is a huge draw for both 
tourists and the religious faithful from all 
over South Texas and Mexico. San Juan 
is losing many of those visitors who need 
overnight lodging due to its lack of hotels. 
   “Nobody else in the Valley has it,” Gua-
jardo said of Basilica. “Getting more hotels 

A new Taco Palenque is among the new 
restaurants and retail outlets opening in 
recent months in San Juan. (VBR)

The Basilica in San Juan is 
one of the Rio Grande Valley’s 
biggest attractions. The city 
hopes new hotels will keep 
more of the visitors in San 
Juan.(VBR)
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is something we’re working on.”
   San Juan isn’t on the edge of the McAl-
len-Edinburg-Pharr growth any longer. It’s 
now part of it. The revamping of the Pharr 
Interchange reaches San Juan along with 
the expressway traffic pile ups. San Juan’s 
population growth has likely taken the city 
past a population mark of 40,000. Added to 
the mix is the imminent construction of a 
multistory City Hall will start soon. It will 
result in a vast upgrade over the modest 
municipal headquarters of today.
   “I think everyone feels good about the di-
rection we’re headed,” Guajardo said. “We 
need to remain as united as we can moving 
forward.”

DAVIS
EQUITY REALTY

2300 W. PIKE BLVD. SUITE 101 • Weslaco, TX 78596
info@davisequity.com • www.DavisEquity.com

Two Class A office spaces in centrally located Weslaco, 
Texas. The Town Center Tower East offers  a 1,043 

net rentable square foot unit and a 2,519 sf unit. 
Each office has large windows. Daily janitorial care 

and utilities provided. Professionally managed, easy 
access to Interstate 2 and Westgate Drive and walking 

distance to Arturo’s Restaurant, Hampton Inn, Best 
Western Inn & Suites, Cinemark Theater, and IDEA 

Academy National Headquarters.

(956) 969-8648

Lease Rate: $1.17 psf monthly plus triple nets of .68 psf monthly. 
Town Center Tower East, located at 2290 W Pike Blvd, Weslaco, Texas

2 CLASS A OFFICE SPACES FOR LEASE

Right: Acura is among the high-end 
auto dealers in San Juan.
(VBR)

Below Right: San Juan has become a 
hub for high end auto dealerships in 
the Valley. (VBR)
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Teachers Find Calling In All Things Vintage
   Debbie Garcia and Alicia Garza met at a 
neighborhood block sale on Nyssa Avenue in 
McAllen over 15 years ago. It was a chance 
encounter neither guessed would lead to a 
sisterly friendship and a business partnership.
   That is exactly what happened.
   The two women already had a few things in 
common when they met. Both were teachers 
in the McAllen school district. Garcia was 
an English teacher at DeLeon Middle School 
and then at McAllen High School. Garza 
taught fourth grade at Seguin Elementary and 
was later a math teacher at Morris Middle 
School.
   “My passion has always been math,” Garza 
said, a trait that reminded Garcia of her 
husband. 
   “She is just like my husband,” Garcia said. 
“It’s almost like she is him.” 
   Garcia is the colorful, creative type while 
Garza is the business-minded, analytical 
type.
   The two soon discovered they also shared a 

passion for antiques. They began out-of-town 
excursions in search of the newest great find.
   “During any break in the school year, we 
went antiquing to San Antonio, Dallas and 
the Hill Country,’’ Garza said. 
   Garcia, in true English-teacher fashion, 
describes how they would take the road less 
traveled while on their antique hunts. They 
would often find their greatest treasures on 
those off-the-main-road jaunts. Each trip 
seemed to result in the need for yet another 
storage unit.

Crafting A Dream & Vision
   Before they knew it, Garcia and Garza’s 
finds filled four storage units. When Gar-
za decided to retire in 2017 after 23 years 
of teaching, she also decided enough was 
enough. She told Garcia, “We either open a 
shop or we sell everything.” 
   The funny thing is, they actually did both.
   On Black Friday 2017, Garcia and Garza 
opened Treasures From The Attic & Co. on 

North 11th Street in McAllen. They chose the 
location because of surrounding shops with 
the same feel, like New & Again Antiques 
Mall and A Step in Time Antiques.
   They splashed the shop with color and 
designed a comfortable seating area in the 
front of the store if customers just wanted to 
visit. Many are repeat customers who return 
to discover the pair’s newest merchandise 
and to pick up conversations where they left 
off. This also allowed the two retired teachers 
to get back to what they have missed most 
about teaching.
   “Our favorite part of teaching was our 
interaction with the kids,” Garcia said. “In 
the sitting area, we love the interaction and 
listening to our customers reminisce about 
things they see in the shop.”
   While the bulk of their merchandise is from 
Garcia and Garza’s shopping trips, they also 
have a select group of vendors who sell at 
Treasures From The Attic & Co., a group that 
has become like family.

By Chris Ardis

Former McAllen ISD teachers Debbie 
Garcia and Alicia Garza are now living their 
retirement dream as owners of Treasures 
From The Attic & Co. (Courtesy)

The colorful shop sign offers a hint about 
what shoppers will find inside. (Courtesy)

Each area inside this antique shop in McAllen seems to tell 
a different story of days gone by. (Courtesy)
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   “We wanted to open up our shop to the 
small entrepreneur, the crafter or that collec-
tor who cannot open a business or don’t have 
the time to run a shop,” Garza said. 
   Garcia retired in May of 2019 after 25 
years of teaching. It’s allowing her to devote 
more time to the shop and to her talents.
   “I love antiques. I love them just the way 
they are, but I love to take things that need a 
little work and freshen them up with paint,” 
Garcia said.
   She effortlessly incorporates her talent for 
blending color, what she calls “palette play.” 
Although she paints lamps, chandeliers, can-
dlesticks, crosses and countless other items, 
she definitely has a favorite.
   “I love doing children’s furniture,” Garcia 
said, “and making it fun for kids.”

Creating Community & Family
   Treasures From The Attic & Co. takes 
customers down memory lane, serving as a 
trip to grandma’s house, a history lesson and 
a memory reviver all wrapped into one. Cus-
tomers will find vintage knick-knacks, china, 
silver and costume jewelry. More and more, 
people are going in to the shop to be among 

the first to see the larger merchandise.
   “We are getting to be known as the shop 
with the most furniture,” Garza said.
   This has created the need to expand. Their 
original one-suite shop has now morphed 
into a three-suite shop. The wall into the third 
suite was just brought down in May for the 
expansion.
   “Alicia shops a lot, so we added on,” Gar-
cia quipped.
   In “The Back Room,” they carry “project 
pieces” for those who like to add their own 
touch through varnish, paint and furniture 
decals. Their next goal is to see the City of 
McAllen help them create an actual an-
tique-shopping community that will become 
a destination spot similar to Gruene and 
Fredericksburg in the Texas Hill Country.
   “The Vintage Shops of McAllen,” Garza 
said, the vision already solidified in her mind.
   This growing antique community at 11th 
and Upas in McAllen already hosts an artisan 
vintage market the first Saturday of every 
month.
   The personalities and talents of the two 
retired teachers complement each other. 
Their mutual love for antiques and all things 

vintage, in combination with their ability to 
make complete strangers feel like lifelong 
friends, is creating a charming community in 
McAllen. 

Open Thursday - Sunday
11am to 3pm

(or until sold out)

Patio Now Open!
(956) 565-2246

546 Hidalgo St, Mercedes, TX 78570

Call Ahead
for Drive-Thru

or Curbside
(956) 565-2246

Treasures finds at From The Attic & 
Co. include I Love Lucy memorabilia, 
a Pillsbury Doughboy cookie jar and a 
vintage gumball machine. (Courtesy)

Treasures From The Attic & Co. offers an 
eclectic array of vintage merchandise that 
often evokes special memories for customers. 
(Courtesy)
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Your SPI Area Businesses 
Appreciate Your Support!                                                    

Book Your Summer Vacation Stay Now!



View our latest Annual Scorecard, read stories about 
our work with partners, and get involved at:

R G V F O C U S .O R G

LEARN MORE ONLINE

 
In the Rio Grande Valley, 58% of high school graduates immediately enter higher education, 
exceeding the Texas average. RGV FOCUS is an organization of education, community, 
and business leaders who are working to make sure all students finish their degree or 
credential leading to a meaningful career and rewarding life.
 
Now, more than ever, we must work together so more students find their place 
on a path to success that is right for them today in better preparation for the 
workforce opportunities of tomorrow.

The end is only the beginning!


