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Success Overcomes Fear
by: Todd Breland

Several of the most dangerous words
known to man are: “Let’s continue because
we’ve always done it that way.”
Many times, the wheel needs to be broken.
A paradigm shift is necessary. Choosing an
alternate route from point A to point B is the
only way.
We must never let uncertainty, even fear of
failure prevent us from exploring different
options, which may lead to greater production with fewer expenses and less headaches. Finding a better way is professional
growth and development while continuing
less-than-optimal decisions can lead to failure.  
Comfort zones can be easy and non-stressful. Even if results are not maximized, many
times we choose the easy road because we’ve
always done it that way. And let’s face it,
sometimes we think because the way it was is
the way it should be ... forever.
But what if a new way of accomplishing

an old task proved to be more effective and
more profitable? What if a new plan totally
redefined our old method and the end result
to our surprise wasn’t as painful as we imagined? Change can be good. In fact, change
can be great.  

“A man who never had a chance never took
a chance.”  
Sure, traditions are a part of who we are.
Not all traditions should be copied until the
the end of time. The road less traveled could
lead to a brighter and greater tomorrow.  

COMING SOON
Our Newest Location In Brownsville.
3100 N. INDIANA AVE.

BROWNSVILLE, TX 78521

1-800-580-0322
www.lonestarnationalbank.com
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RGV Airports Roar Back With Flights, Facilities
By Ricardo D. Cavazos, Content Editor

Valley International Airport last spring
resembled a high school campus in June.
“Empty hallways” is how Jose Mulet, the
airport’s director of air service and development described it in looking back to the start
of what would be a difficult year for the U.S.
aviation industry.
In McAllen, City Manager Roel Rodriguez
said McAllen International Airport “went
through the worst year it has ever seen, maybe, and will ever see, I hope.”
The story at those two airports is a
completely different one a year later. The
airports are adding new flights with major
carriers. The same can also be said of the
Brownsville South Padre Island International Airport. It is still basking in the glow of
its new $43.8-million terminal opening in

mid-January.
“It’s a major upgrade that was long overdue,” said Francisco Partida, the Brownsville/SPI airport’s special projects manager.
“People are driving up to the new terminal
and they’re excited, as are we, to have this
new facility for our community and our
market.”
Harlingen, McAllen Add New Flights
Excitement also recently rippled through
the airport terminals in McAllen and Harlingen with announcements of new flights
connecting those cities to Monterrey and
Chicago, respectively.
Aeromar announced in late March that
it is opening new Thursday and Sunday
flights between McAllen and Monterrey.

For McAllen, it signifies a boost for tourism
from Mexico which took a major hit with restrictions limiting crossings at international
bridges. The new flights provide an alternative to land crossings while the restrictions
are in place.
“We’ve wanted this route for many, many
years,” Rodriguez, the city manager, said of
the Monterrey flights that began on April 22.
“We looked for opportunities in the midst of
the mess we were in, and this is a big one.”
A month later, the airport in Harlingen
had similar news to share. Viva Aerobus
announced it was starting a new route to
Monterrey from VIA on May 6, and like
McAllen, it would also be two flights weekly, on Thursdays and Sundays. Harlingen
city officials cited the new Monterrey flights

The sleek new terminal at Brownsville/South Padre
International Airport (Courtesy, Alan Hollander,
Tequila Group)
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as a natural for VIA given the many Mexican nationals who vacation on nearby South
Padre Island.
News of the Monterrey flights are an
addition to American Airlines in March
beginning a new weekly flight on Saturdays
between Harlingen and Chicago. The flight
leaves Chicago at 9:05 a.m. on Saturdays
and flies nonstop to Harlingen, arriving at
12:50 p.m. A flight leaves the same day from
Harlingen at 2 p.m. and arrives in Chicago
at 5:20 p.m. For now, the Chicago/Harlingen
flight will be available through Sept. 30,
with a possibility it may go beyond that date.
“I think it’s going to be a boom,” said
Mulet, of the Harlingen airport, in forecasting surges in national air travel as 2021
progresses. “Major airlines are adding flights
as destinations are opening up.”
American is also adding a fourth daily
flight between its Dallas/Fort Worth hub and
Harlingen, beginning on June 2. Southwest
Airlines is adding a third Houston/Harlingen
flight on May 8. Mulet is hoping Southwest
will reinstate a Harlingen/Austin flight this
year. It was a mainstay route for years at VIA
before the last year’s business struggles.

Jose Mulet, the director of air service at Valley International
Airport, describes runways at the airport. (VBR)

+ a FREE COMMERCIAL.
Spectrum Reach cares about your community
and your success. Start advertising with a 20%
match on your advertising investment and a
free commercial, so your business can reach the
customers you need to grow.
go2.SpectrumReach.com/VBR20
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Rebounding Runways
Mulet recently led a tour through VIA’s
seven-gate terminal. Passengers lined up
in security lines during a busy spring break
week. It was an indication of how quickly
air travel is rebounding.
“We started to see things coming back
with Thanksgiving and Christmas, and now
with spring break and Easter, you can see
how busy things are getting again,” Mulet
said.
The same also goes for the McAllen airport, which had the best year in its history
in 2019. The new connection to Monterrey
was described as a breakthrough in adding
those routes to existing Aeromar flights to
Mexico City.
“It’s a natural connection for us,” said
Elizabeth Suarez, the director of aviation
for the McAllen International Airport, of
the new flights to Monterrey. “It’s not just
economic, it’s also a connection of family,
culture and tradition. We share very close
ties with the people of Monterrey.”

The gates at Valley International
Airport in Harlingen are increasingly
seeing more traffic. (VBR)
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Analysts See RGV Economy Making Gains In 2021
By Ricardo D. Cavazos, Content Editor

The Rio Grande Valley’s real estate market
currently has a scarcity of existing homes
for sale.
Residents are holding on to properties
as the region and country exits out of an
economy influenced by the pandemic.
This analysis was among the views offered
recently during a 2021 Rio Grande Valley
Economic Forecast & Market Incentives

virtual summit co-hosted by the Harlingen
Economic Development Corporation.
The event, which spanned over three
hours, featured economic and business leaders from throughout the Valley and Laredo.
The general tone was one of patience and
hope as the regional economy has generally
held steady and preserved over the events of
the last year. Some participants spoke of a

New home construction is surging across the Valley
as inventory of existing homes is running low.
(VBR)
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belief that the Valley economy will make robust gains in key sectors as 2021 progresses.
“The market is rebounding, but if we had
more inventory, it would be coming back
more quickly,” said Brian Reed, a broker
with the Ryan & Brian Real Estate Team.
“There’s a reluctance right now to list. There
are plenty of buyers out there. We just need
the inventory.”
The RGV market is seeing a surge in new
home construction. Buyers are tapping into
low interest rates and foregoing a market
with limited existing homes for sales, analysts said. It has led to what Reed called “a
high demand, low supply” market.
“People are scared to put their homes on
the market,” Reed said. “The thinking is, ‘if
I sell, what am I going to get?’”
Analysts generally believe that the two
sectors of the housing market – new home
construction and existing home sales – will
balance out as the economy continues to
open up and get back to more normalcy.
Growing Impact Of Healthcare Industry
The summit also highlighted the huge role
the medical and health care industry has in
the regional economy. Sergio Contreras, the
president of the Rio Grande Valley Partnership, said the medical/health care industry
produces a $13.7-billion impact for the
regional economy. The industry has experienced a 43-percent growth in jobs over the
last 10 years in the Valley, he said. It adds
up to 163,530 direct and indirect jobs in the
Valley, Contreras said.
He also pointed to the $659-million impact
the UTRGV Medical School is having
on the Valley economy as it continues to
expand operations with new facilities and
clinics across the region. Contreras said
the Partnership has launched a bio/medical
initiative to encourage local companies to
be part of a $1.1-million market that repairs
and maintains medical equipment. Much of
that work is currently being contracted to
companies outside of the Valley.
“We want to provide this supply chain,”
Contreras said.
It’s a supply chain that serves an industry
that’s still on the rise. Contreras said four
major hospitals in the Valley are planning or
have launched expansions and additions to
current facilities.

“They all see a need in their communities
and markets,” he said.
Other highlights
of the conference included:
• The Pharr International Bridge
leads the nation in crossings of
Mexican-grown produce. More Mexican
avocados alone go through the Pharr
bridge than any other port of entry
along the border. In 2020, the Pharr
bridge saw $33 billion in trade.

Major hospitals are expanding
and growing across the Valley.
(VBR)

• Laredo continues to lead among all
U.S. ports of entry for overall truck
traffic despite seeing some
diminishing volumes in 2020. Bridges
in Laredo saw 23 million truck
crossings last year. Pharr with 665,435
truck crossings was the leader among
RGV-area bridges.
• Brownsville continues to see
revitalization of its historic downtown
district. Josh Mejia of the Brownsville
Community Improvement Corporation
said the city is expecting to see
sizable private investments in the
downtown area as residential and
business/entertainment developments
come to fruition.

The Edinburg hospital district is
among the medical areas seeing
growth in the Valley. (VBR)

The UTRGV School of Medicine is making
a $659-million impact on the RGV economy.
(VBR)
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Youth Sports Lead The Way To Recovery
By Ricardo D. Cavazos, Content Editor

The road back to tourism recovery in
McAllen leads through its youth soccer, baseball, softball and football fields in the view of
a city official who has spent years cultivating
relationships that have brought teams and
visitors by the thousands to local parks.
Robert Lopez, the vice president of Visit
McAllen, is hardly allowing the setbacks
of 2020 to temper his ambitions to bring
more youth sports events and tournaments
to the city. He has been working on raising
McAllen’s profile among national and state
youth sports associations since 2012. Lopez’s
persistence has paid off for McAllen.
He describes youth sports as McAllen’s
fastest-growing tourism segment. Lopez
points out that each visiting athlete family
staying overnight in a hotel spends about
$205 per person per day. This brings business to the local hospitality and restaurant
industries, and millions each year to the local
economy.

Youth sports events bring a $5 million-plus
impact to McAllen yearly. (Courtesy)
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There was an obvious lull in this activity
last year, but the city is moving full speed to
regain what Lopez and his staff had built up.
Visit McAllen recently confirmed two softball and two baseball events. These are expected to generate 900 hotel room nights with
an estimated economic impact of $997,500.
The city expects more than 7,000 spectators.
“We’ve really been working it and looking for opportunities,” Lopez said, whose
department works under the umbrella of the
McAllen Chamber of Commerce. “We’ve got
a lot to offer with great fields ... all the hotels
and restaurants visitors could want. We check
all the boxes.”
Laying The Groundwork
Getting there was a process for Lopez and
Visit McAllen. A breakthrough came in 2016
when the Texas Amateur Athletic Federation
brought its Games of Texas to McAllen. Hundreds of athletes and teams in soccer, track

and field, golf and swimming came to the city
for a huge midsummer event. The event was
a success and the Games of Texas have been
back to McAllen in subsequent years.
“It was huge for us,” Lopez said of landing
the Games of Texas. “It gave us credibility
and really opened the door for other sports
leagues to notice us.”
Another watershed event came when the
Texas Youth Football Association hosted its
annual Spring Bowl in McAllen. The youth
football tournament is the largest event of its
kind in Texas. McAllen has hosted the Spring
Bowl for seven straight years over the Memorial Day weekend. The event attracts 60
teams and more than 3,000 visitors to McAllen. It has an economic impact of $350,000
over the holiday weekend.
The city’s growing appeal in youth sports
would then bring the Pop Warner Southwest
Region and its major fall football event to
McAllen in mid-November. Lopez’s strategy

Youth sporting events bring in athletes from all
over Texas, including this team from Temple.
(Courtesy)

in bringing events to McAllen has been to
play up its South Texas/border location.
“How do we separate ourselves from
Waco, College Station, Corpus?” he asked in
going up against other similar-sized cities in
competing for events. “We can bring in teams
from Mexico. We can host more international
sporting events than anywhere else in Texas.
We’re claiming that.”
Getting Back To Busy
Lopez is looking forward to both an active
summer and fall schedule of events as youth
sports gets back to normal activities. He credits the city’s park and recreation department,
and the McAllen school district for their
support and partnerships in making the youth
sports events possible in the city. His outlook
is a positive one in looking to the rest of the
year and beyond for segment of McAllen’s
tourism industry that has an economic impact
of $5 million-plus yearly and books over
6,000 hotel nights.
“Youth sports are going to be key to the
tourism rebound in McAllen,” Lopez said.
“People are getting comfortable being together outside, and here in McAllen and the Val-

ley, we have a culture of first-rate hospitality.
“We’re taking that cultural quality and
putting it into our event life,” he said.

Youth baseball teams from throughout Texas compete in McAllen during
events held in McAllen. (Courtesy)

Soccer tournaments are a key part of
the youth sports events McAllen hosts
every year. (Courtesy)
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Brewing Growth With BCIC
By Ricardo D. Cavazos, Content Editor

There are stories of rock bands and
software engineers getting modest starts
working out of their garages on their first
steps to success.
It worked for Van Halen and Steve
Jobs. In Brownsville, there’s a hometown
brewery that got its start among friends in
a westside neighborhood off the Military
Highway. Pluton Brewery Company was
named after a street by that name in the
Galaxia neighborhood. This is where some
of the originators of this project grew up,
knowing each other since they were boys.
They’ve grown up now, and two of those
boys – Pluton co-founders Danny Arizpe
and Joey Martinez – along with their
partners in the venture, recently gained a
major boost in being one of five winners of
the 2021 StartUp Texas Pitch Summit. It’s
an annual event hosted and organized by
the Brownsville Community Improvement
Corporation.
In spring 2021, it was a virtual event of
four judges – two local and two from out
of area. They heard from the startups about
their business plans and current operations. The quality of the presentations was
assessed along with the viability of their
enterprises. The judges then chose five winners with each receiving a $20,000 grant.
The winners in addition to Pluton were
Amor y Pan, Cilantro Sauce, SECNER
Holdings and Raw Xocolat. The local
startups represent a wide variety of businesses from making beer to chocolate to a
keto-friendly baked goods company, and a
technology and automation services firm.
Being a winner is validation for Pluton’s
efforts thus far.
“One of the realizations is that now we
have to do it,” Martinez said. “We have
no excuses. We have to move forward and
open the brewery.”
Getting The Pitch Started
The BCIC started the Pitch Summit in
2019 with the goal of providing seed funding for new businesses. It also gives them
an opportunity to demonstrate the quality
of the entrepreneurial ideas and concepts
that inspired their startups. During the 2021
summit in March, each company had to
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present the judges with a detailed plan and
roadmap for their business. They also had
to state why they deserved to receive an
infusion of capital.
“We witnessed extremely polished
presentations and pitches from our participants,” said Nathan Burkhart, the director
of marketing and small business development for the BCIC. “I think the best quality
seen were the clear strategies for growth
each company was able to present. Regardless of winning or not, each business
that presented is on a clear path towards
scalability in our region and I think that’s
the biggest win of them all.”
Pluton Brewery was thrilled to be among
the winners in 2021 after competing and
falling short the previous year. Martinez
and Arizpe started Pluton in 2015 out of the
latter’s garage. It wasn’t long before others

were involved to make up a band of brewery brothers on Brownsville’s west side.
Making beer from scratch is a long and
complicated process. It includes kettles, hot
tanks and something called a mash tun to
convert the starches in crushed grains into
fermentable sugars, which make beer possible. It’s not something one learns overnight. Mastering the process takes years of
practice. The boys of Pluton have been at it
for a while.
Developing A Following
Pluton developed a cult following in the
Brownsville area. They offered their brews
at area events, parties and celebrations to
get their products and name out, even if
they could not sell what they made due to
not having a state license. That’s Pluton’s
next step. The $20,000 grant will help get

Danny Arizpe, Right, and Joey Martinez, center,
are the leaders of a band of buddies in forming
Pluton Brewery. (VBR)

them into a brick-and-mortar location, a
basic requirement for getting a license from
the Texas Alcoholic Beverage Commission.
The Pluton partners are hoping to open
a shop in a downtown Brownsville that’s
experiencing a revitalization boom. A fixed
location will give them the space needed
to make their brews, open a tap room with
samples, and eventually sell and distribute
kegs to area bars. They have a passion for
what they do and winning the Pitch Summit
grant has only fired up their possibilities.
“We want to show the world what we’re
doing in Brownsville, Texas, and not only
us but all of the entrepreneurs,” Arizpe
said. “We needed our people to want our
beers and they’ve shown they do. We’re
ready to take that next step and become a
brewery that represents our city and our
community.”
Right: Good times and hard work are
had at Pluton Brewery. (Courtesy)

Hoses and meters are among
the items for brewing beer at
Pluton. (VBR)

Joey Martinez takes a look inside a kettle at
Pluton Brewery. (VBR)
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Local Builder Builds His Own Success

By Ricardo D. Cavazos, Content Editor

Jason Cano as a young homebuilder
learned the business from his father. He
could have taken a traditional path in being
employed by a construction company and
working his way up.
The Harlingen native, as a fresh college
graduate in 2004, went through several job
interviews with national home building
companies. He was offered various positions. It wasn’t for him, Cano decided. He
wanted the freedom and latitude to take
chances and seek opportunities as an entrepreneur.
It wasn’t easy as Cano recalls some rough
times as a young builder, but he saw it
through. Cano’s NEST Custom Homes of
Harlingen is currently among the most active builders in what has become one of the
hottest new home construction markets in
the Rio Grande Valley. His NEST signs dot
southwest Harlingen between Stuart Place
and Dixieland roads as new homes go up.
Cano is anticipating 20 projects before the
end of the third quarter of 2021. Planning is
underway with 70 quarter-acre lots. He has
also formed his own realty company and
will begin hiring agents this summer.
“I wanted to pave my own path, to be
independent, creative and to take chances,”
Cano said. “It’s easy to get distracted and
look for easier, safer opportunities, but
I’ve always been able to reflect back on my
original purpose, and it helped me stay on
course.”

Jason Cano is a local born-and-raised builder
who’s tapping into Harlingen’s growth. (VBR)

Harlingen Becomes A Growth Market
The success Cano is experiencing is rip-

save
• the •
date
January 18 - 19, 2022
9:00 am - 3:00 pm

McAllen Convention Center • 700 Convention Center Blvd • McAllen, Texas
(Corner of Ware Rd and Expressway 83)

Call ofﬁce for more information at 956-687-5115
or visit us online at welcomehomergv.com
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pling across Harlingen. The city has already
far exceeded in fiscal year 2021 what it
saw in 2020 when it comes to the value
of residential permits. The value of those
permits through mid-March of this fiscal
year totaled $48 million. It significantly
outpaces the $32.3 for the city’s entire 2020
fiscal year.
“We’re seeing growth throughout the entire city,” said Dan Serna, the Harlingen city
manager, who mentioned a planned Treasure Hills development of 160 lots. “Folks
want to be in an area with a great quality
of life, lower cost of living, a good central
location, and we offer all of those things.”
Serna cites infrastructure improvements
as reasons that are contributing to the
growth trends. This includes the 13 miles
of new sidewalks going down in Harlingen, and recent improvements in city parks
and hike-and-bike trails. Those factors are
helpful as are low interest rates and available land. Cano said Harlingen for years
was hampered by a scarcity of lots for new
homes.
“There had been a vast shortage of lots in
Harlingen,” Cano said. “Several local developers recognized this shortage and began
planning new subdivisions, all of which
you’re seeing now.”
The new home surge being seen is also
a reflection that the local market – as well
as the Valley as a whole – is finding that
existing homes for sale are hard to find. The
inventory of those homes is exceeding low
and is a product of families holding on to
properties, Cano and other builders said.
“Most buyers are finding it a better option
to build custom rather than shop for months,
only to have to settle for something they

The sun is shining on new home growth
throughout Harlingen. (VBR)
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aren’t in love with,” Cano said. “With all
the new lots aviliable in the southwest part
of Harlingen, we’re beginning to see more
clients moving forward with their custom
plans.”
In Cano’s case, it’s a born-and-raised local builder who knows the market and was
willing to take the chances to earn the opportunities a growing market is providing.

New homes in Harlingen in 2021 are
being built in numbers far higher than
previous year. (VBR)

DAVIS
EQUITY REALTY
OFFICE
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New homes are popping up throughout
Harlingen and includes this NEST home
along Garrett Road. (VBR)

2300 W. PIKE BLVD. SUITE 101
Weslaco, TX 78596
info@davisequity.com

www.DavisEquity.com
(956) 969-8648

FOR LEASE • 2850 SF WESLACO RETAIL CENTER
Lease Rate:
$24.00 SF/yr (NNN)
Property Type:
Retail
Building Size:
2850 SF
Highlights:

• Anchor Stores
• Paved Parking

801-A E Interstate 2, Weslaco

Description:

• Major Interstate
• Busy Retail Center

This 2,850 SF retail space is located in the 178,618
SF Class A Retail Center known as Valley Crossing
Shopping Center. It is anchored by JC Penney and
TJ Maxx, Lowes, Academy, and Petco. Other
tenants are Olive Garden, Longhorn Steakhouse,
Chuck E Cheese, Eyemasters, AT&T, Approved
Money Center and Game Stop. Located on Interstate
2 between North Texas Blvd. and Paso Del Norte,
the primary east/west highway in the Rio Grande
Valley.

FOR LEASE • VALLEY CROSSING SHOPPING CENTER
Lease Rate:
$18.00 SF/yr (NNN)
Property Type:
Retail
Available SF:
4000 SF
Highlights:
• Anchor Stores
• Paved Parking

665 E. Expressway 83, Weslaco
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• Major Interstate
• Busy Retail Center

Description:

This 4,000 SF junior anchor lease space is located in
the 178,618 SF Class A Retail center known as
Valley Crossing Shopping Center. It is anchored by
JC Penney and TJ Maxx, Lowes, Academy, and
Petco. Other tenants are Olive Garden, Longhorn
Steakhouse, Chuck E Cheese, Eyemasters, AT&T,
Approved Money Center and Game Stop. Located
on Interstate 2 between North Texas Blvd. and Paso
Del Norte, the primary east/west highway in the Rio
Grande Valley.

Harlingen is seeing a big increase in the
value of new home construction permits
over recent years. (VBR)

Using 956 Designs To Send Positivity

By Chris Ardis

Dalinda Gonzalez-Alcantar felt the frustration growing during the 2015 presidential
campaign as she listened to depictions of
the Rio Grande Valley. During that time, she
tuned into a National Public Radio series
about the border.
“Obese, crime-infested, dirty. It wasn’t the
home I’ve known,” Gonzalez-Alcantar said
of the descriptions of her region. “This is
why we haven’t given ourselves permission
to be proud of where we live. We have a
right to be proud of who we are, our culture
and our region.”
Gonzalez-Alcantar, a former teacher, a
self-taught coder and now the executive director of the Boys & Girls Club of McAllen,
decided to use her bachelor of fine arts degree from Texas State University to express
the frustration she felt.
“My background and what I feel in my
rebellious heart is to create visual representation,” she said.

The original visual representation for
Gonzalez-Alcantar’s feelings was three
numbers: 956. She put the numbers on
t-shirts and formed a company, Alablanca
Apparel.
“I grew up on Whitewing, off of 10th
Street in McAllen,” Gonzalez-Alcantar said.
“So Alablanca is a nod to my barrio.”
Proud Of Her Roots
It’s a neighborhood she is proud to represent. As she speaks, Gonzalez-Alcantar
drifts back and forth between English and
Spanish, a master at both. Both languages
represent who she is, and it is this bilingual,
biliterate, bicultural heritage she celebrates
through Alablanca.
At first, Gonzalez-Alcantar sold her tees at
local markets. A year later, she added a second design, this one addressing her feelings
about the national attention on the border
during a heavy wave of asylum seekers in

2016. Her new design shifted from three
numbers to two words: Southern Border.
“There was a trending hashtag at the
time,” Gonzalez-Alcantar said of #southernborder. “I actually made this design in
opposition to the picture they were trying to
paint. I live in the Valley, and I’m proud to
be in the Valley, proud of the culture in the
Valley.
“One, it’s about representation. When I
wear my shirts, I feel like who I am,’’ she
said. “We all deserve the opportunity to
wear things that feel like us.”
Growing Sales, New Designs
Eventually, Alablanca Apparel expanded its product line from tees to leggings,
beanies, tanks and sweatshirts in response to
customer requests and the clothing industry. Despite the end to in-person markets
in 2020, the company experienced record
sales, garnering website sales from across

Open Thursday - Sunday
11am to 3pm
(or until sold out)

Dalinda Gonzalez-Alcantar is a former
teacher, a self-taught coder and the
founder of Alablanca Apparel.
(Courtesy)

Call Ahead
for Drive-Thru
or Curbside
(956) 565-2246
Patio Now Open!
(956) 565-2246
546 Hidalgo St, Mercedes, TX 78570
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Afro Bonita celebrates the strength,
beauty and contributions of
Afro-Latinos. (Courtesy)

the country.
“California, Florida, Chicago, New York
City,” Gonzalez-Alcantar said of where her
products were shipped. “Those girls are
proud of who they are and where they came
from.”
One exciting trend Gonzalez-Alcantar has
noticed is that customers are actually waiting for the company to drop new designs,
which is happening monthly.
“We actually have collectors of the designs,” she said.
In April, Alablanca dropped Sacred Reina,
in what Gonzalez-Alcantar described as
“a visual representation that we are sacred
as women and we deserve to be treated as
such.”
On the website, she describes it this way:
“Amiga, you should be treated with reverence and respect like the sacred reina you
are, so grab your crown and go get yours in
our Sacred Reina tee, inspired by you!”
Inspiration and Giving Back
Gonzalez-Alcantar continues to hold true
to one of her company’s founding tenets,

which is giving back. Her Tu Lucha Es Mi
Lucha, Your Struggle is My Struggle, t-shirt
was inspired by the Raise Your Voice campaign, teaching minority communities how
to live together.
Alablanca donates some of the profits
from these shirts to organizations working
in underserved communities. Past recipients
include Know Your Rights Campaign and
United We Dream.
Gonzalez-Alcantar is the founder, the
owner and the sole designer. She says most
of her design ideas come to her in the middle of the night. Many still have inspiration
by things she sees on the news that have a
profound impact on her.
“In art, you are trained to dismantle, to
look at things from all aspects,” she said.
Gonzalez-Alcantar is happy to see her
message - on her canvas - spreading nationally through Alablanca Apparel.
“What matters most to me,” she said, “is
that we find representation important. This
is what a leader looks like. This is what a
leader sounds like. My generation, we get to
be proud of our culture.”

Part of Dalinda Gonzalez-Alcantar’s original “956” design with two of her
latest designs, Sacred Reina and Justicia.(Courtesy)
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Your SPI Area Businesses
Appreciate Your Support!

Book Your Summer Vacation Stay Now!
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