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The Big Picture

by: Todd Breland

The kids heading back to the classroom
soon brings hope fall is around the corner.
Summer can drag, but vacation with the
family making priceless memories is always
time well spent.
It won’t be long until cracking the books
and sharpening the pencils will take over
Valley households with earlier bedtime and
blaring morning alarms. Carpooling for
practices, after-school reading clubs, piano
lessons and more will complicate already
busy schedules, and the race is on for quick
and healthy evening meals.
Life is a hustle. Rising to the occasion takes
on an extra meaning with the start of school
and all the extra-curricular responsibilities.
Juggling bus stops and game times put life
in full busy mode. From the first school bell
until holiday break, our engines will roar like
RPM-overload.
The extended classroom, the family dining
room table, will host tablets, backpacks,

maybe even a spiral notebook and a couple of
highlighters. Busy homeworkers will study,
complete assignments and inevitablly say the
night before a big exam, “My stomach hurts.”
As business leaders raising tomorrow’s
leaders, we are called to encourage our students to see the big picture. Learning today
makes for earnings tomorrow. Knowledge
from the books is only worthy if true learning

happens, which translates into can one consistently practice what he/she absorbed in the
classroom. Knowing is one thing, but doing
defines education.
Your VBR team wishes all students, teachers, parents, administrators and support staff
members a safe, healthy and successful 20212022 school year.
We are one. We are the Rio Grande Valley.
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Chocolatier Brings New Flavor To Brownsville
By Ricardo D. Cavazos, Content Editor

Jesus Bojorquez had a decision to make in
moving toward a degree in biomedical science.
Should he continue on a career path toward
pharmacy school as he planned after concluding a stint in the U.S. Army?
There was a new pursuit that had caught the
Brownsville native’s fancy. It was becoming
more than a hobby. Bojorquez was intrigued
with the notion of being a chocolatier.
He had more than dabbled in it, making
abuelita Mexican chocolate and selling it at
area farmers markets. Bojorquez gauged his
interests – and his heart – realizing a hobby
had become a passion.
“I wanted to do something different,” he
said. “I wanted to produce something healthy
and that was natural, I want people to experience chocolate.”
At Raw Xocolat in Brownsville, customers are doing just that, enjoying an array of
chocolate products made from scratch with the
cacao beans that Bojorquez buys from all over
the world. It’s Brownsville’s first bean-to-bar
chocolate factory.
Bojorquez makes and prepares the bags
of chocolate in brown-and-gold bags on the
shelves in his back-shop kitchen. The beans he
uses come from Haiti, Mexico, the Philippines,
Colombia, Guatemala and Belize.
It takes a multi-step process to get to the
chocolates in those packages. The raw beans
first roast in an oven. Then they are cleaned,
grinded and refined in a process that takes
three days to complete, with the chocolatier
taking measurements throughout to gauge taste
and texture.
“It’s a lot of process,” Bojorquez said. “It
takes time to make real chocolate.”
Informing About Chocolate
Brownsville’s chocolatier opened his
store on retail-busy Morrison Road in north
Brownsville in mid-May of this year. Bojorquez did so after being one of the winners
of the Brownsville Community Improvement
Corporation’s StartUp Texas Pitch Summit.
For Bojorquez and the other winners, it
meant $20,000 grants for each new business,
with the chocolatier using the funds to purchase new equipment.
“I feel proud of it,” he said of the BCIC
award and grant. “It’s rewarding to see hard
work pay off.”
Bojorquez wants to use his store to inform

Jesus Bojorquez changed career plans from
pharmacy to being a chocolatier. (VBR)
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his community and market about real chocolate. One key element, he said, is the variety of
flavors of chocolate, depending on where the
bean originated.
“There’s a misconception that chocolate is
just one taste,” he said.
There’s a richness and depth of flavors in the
packages of chocolate at Raw Xocolat. The
difference in taste between the chocolates of
Haiti and the Philippines is evident in sampling the rich brown squares inside the bags.
Both are delicious, with the customer favoring
a sweeter taste perhaps leaning toward the
Philippine variety, and the purer chocolate fan
may prefer the one from Haiti.

Cacao beans from all over the world
are used in the products of Raw
Xocolat. (VBR)

Variety Of Offerings
Raw Xocolat has more than packages of
chocolate from around the world.

Jesus Bojorquez and an employee
measure chocolate being made at
Raw Xocolat. (VBR)
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It also has a variety of drinks made at the
shop. There’s cacao coffee with espresso, and
a drink titled “Aztec Cacao,” which includes
single origin dark chocolate, turmeric, ginger
and cinnamon with steam foam milk. There
are teas featuring cacao along with smoothies
that include cacao powder, bananas and maple
syrup.
Bakery items are in the selection mix as well.
Single origin chocolate brownies with Texas
pecans are a customer favorite. Cookies with
vegan dark chocolate chunks look inviting.
It’s all delicious and cacao chocolate is
one of the best antioxidants, lowering blood
pressure, reducing the risk of diabetes, and
containing lots of potassium to help avoid
heart disease.
It all brings a smile to the face of Brownsville’s chocolatier in the choice he made
to open his own business with products he
believes will help the community.
“We should all be supportive of locally
owned businesses,” Bojorquez said. “The
question we have to ask ourselves as business
owners is ‘what makes you different?’”
That question has been answered at Raw
Xocolat.

The Mariachi Margaritas play behind
Canelo Alvarez and singer Pepe
Aguilar at AT&T Stadium. (Courtesy)

Packages of chocolate sourced from
around the world are at Raw Xocolat.
(VBR)

We know you are busy.
Bank from anywhere with the Rio Bank App.

“Your Kind of Bank. Your Kind of Banker.”
www.rio.bank • 956-631-7890
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Latina Empowerment Finds It Way
By Ricardo D. Cavazos, Content Editor

The bracelets at Jen Zeano Designs define
the brand Jennifer Serrano is selling.
“Fuerte,” says one bracelet with the others
reaffirming the theme of strength with
“Poderosa,” and “Jefa.”
Being a boss and exuding power all flow
into the pro-Latina vibes Serrano and her
partner and business co-owner, Veronica
Vasquez, live everyday. The 20-something
business owners ship out 50 to 100 orders
monthly from their Levee Street location in
downtown Brownsville.
Jen Zeano offers over 100 products and
their customers hail from all over the country
– and the world. T-shirts, sweatshirts, caps,
jewelry, stationary, cups and mugs are among
the products offered with the theme of Latina
empowerment featured on many of those
items.
‘Viva La Mujer Que Lucha,” says one shirt,
lauding women with a fighting spirit.
“The support we’ve received shows just
how much this brand was needed,” Vasquez
said. “They (customers) are celebrating with
us.”
Moving In New Directions
It was 2016 and Serrano wasn’t happy with
where her work life was headed. She was a
social worker for the state. It was a job that
didn’t fit the view she had for her future.
“What’s your plan?” is what Serrano recalled her boss asking her as she was leaving
the state job. “I said, ‘Whatever I’m looking
for isn’t here.’”
Serrano was low on money with only a
few hundred dollars saved up, but high on
ambition and possibilities with online opportunities.
“I leaned into that,” she said. “I gave it
everything I had because I didn’t want to go
back to a job I didn’t like.”
She started on Etsy. Vasquez would join her
in that effort as they began to test what would
sell and align with their values. Latina empowerment struck a chord. It’s a celebration
of culture and womanhood, a potent combination that found a market online.
“They want to feel represented. They want
to carry that message with them,” Serrano
said of her customers. “They want to connect
to their culture and history.”

8

Messages That Work
It was clear that direct and crisp messages
worked best.
“Latina Power” was Jen Zeano’s first big
seller, with the words on T-shirts and sweatshirts. Products with Spanish phrasing or in
Spanglish were the company’s best sellers
early on – and still are.
“Vibras Bonitas Para Recibir Cosas Bonitas,” says one sweatshirt with a spectacular
design behind the words. “Pretty vibes to
receive pretty things” is the translation.
“Me Vale,” says one cap, expressing a

popular border slang that indicates impatience, bravery or frustration. The phrases and
wording on the Jen Zeano reflect Hispanic
pop culture and make a personal connection
to their customers.
Serrano sketches out the designs used on
the Jen Zeano products. She contracts with
professional graphic artists to smooth the
designs out. Vasquez does the screen printing
in-house, and gets the designs and wording
down on T-shirts and sweatshirts. They are
living out their dreams, working together,
building a successful business that reflects

Veronica Vasquez and Jennifer
Serrano are the co-owners of Jen
Zeano. (VBR)

their values and wishes. Being able to do it in
their hometown is a huge bonus.
“We’re very lucky to live in a border
community where our culture is everywhere,”
Serrano said. “It influences our designs. It’s a
big part of who we are.”
Serrano said Jen Zeano reflects a new wave
of millennial-owned businesses that see
Brownsville as a strength – not a weakness –
as a place to pursue dreams.
“We definitely grew up in a time where our
teachers and counselors told us we had to
leave if we wanted to have success. That was
the scene back then,” Serrano said of her high
school years in Brownsville. “A lot of that
has changed. So many people live here that
have amazing ideas. We need to support and
help them all we can.”

Bracelets with pro-Latina messages
of confidence and strength. (VBR)

A stack of Latina Power sweatshirts are
ready for shipment from Jen Zeano.
(VBR)

Hispanic catchphrases like “Me Vale”
are on Jen Zeano products. (VBR)

BUSINESS BOOM IN WESLACO

As proof of Weslaco’s growth in industrialized companies the EDC has contributed to five projects currently at
different phases of construction (See pictures below). $18M investment yielding approximately 100 new jobs.

ColiMex - Cold Storage Facility

Clean Label Foods - Food Processing

La Abuela Foods - Food Processing Expansion

Mid Valley Airport - 6 Hangar Project

Mid Valley Industrial Park Expansion

956-969-0838 • www.weslacoedc.com
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Barista Makes Coffee Mobile & Accessible To All
By Ricardo D. Cavazos, Content Editor

It’s a sun-splashed Saturday at Southern
Roots Flower Market and Stephanie Brantley is all smiles while working with her
crew in a horse trailer-turned-mobile coffee
bar.
Her happiness matches the sunshine. The
self-described people person welcomes
customers to the Match Made Coffee bar, an
Edinburg-based business. Match Made goes
wherever events call for brews and teas to
be made by an experienced barista with a
Starbucks background who has struck out on
her own.
“This is such a fun job,” Brantley said of
her just over year-old business. “We’re mobile. We go wherever the wind takes us.”
On this day it’s a flower market in McAllen where Match Made is one of various
vendors that have set up shop in front of
Southern Roots. As always, Brantley is
offering a tasty variety of coffees, lattes,
macchiatos and teas. She knows her way
around the machinery and procedures of
coffee-making.
“I always loved the vibe of coffee shops,”
Brantley said, referring to her time as a
Starbucks barista in San Antonio. “There’s
always an energy to those places. There’s
never a dull moment.”
It was at a Starbucks in San Antonio
where she would meet her fiancée, a medical
student at the time. They would move to
the Rio Grande Valley and decide to marry.
A New Year’s Eve wedding in 2019 was
planned and set to go except for one thing. A
vendor who had promised to work the event
backed out and last-minute efforts had to be
made to find another coffee bar operator.
The cancellation stung Brantley. It would
serve as the impetus to start Match Made.
Brewing A New Business
Brantley had never owned a business.
In fact, the possibility of doing so never
appealed to her. The difficulty she experienced finding a coffee bar for her wedding
changed everything.
“I thought, ‘if they can’t serve the masses,
we will,’” she said. “We’re going to serve
coffee for everyone.”
It turned out that starting a coffee bar
business during 2020 was good from one
standpoint. There was plenty of equipment
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on the market. Many businesses had shut
down or scaled back due to restrictions imposed. Brantley purchased what she needed
and got started.
Coffee trailers, she said, were “all the rage
across the country,” but were not plentiful
in the Valley. Match Made started out with
small events in the spring and summer of
2020. Before long, Brantley’s coffee trailer
was setting up outside in front of hospitals,
nursing homes and other health care facilities as administrators treated nurses and
other essential workers to a special treat for
all of their hard work.

Public life then began to crawl back to
normal as 2020 progressed. With it, Match
Made’s business picked up. Banks contacted
her to set up as they welcomed back customers. Schools called as they sought ways to
say thank you to teachers and other employees who were making it through a tough
school year. A well-crafted latte and an iced
Thai tea will get the job done in showing
employee appreciation.
Keeping Busy & Moving Ahead
“It’s a passion project for me,” said Brantley, who grew up in a military family and

Stephanie Brantley utilized her Starbucks
background in launching Match Made Coffee.
(VBR)

who herself worked as an educator.
She has two jobs today – her business and
working as a regional sales manager for a
large candy company. Busy she is as witnessed by the 28 events she and her Match
Made crew worked in May. Brantley is actively booking back-to-school events across
the Valley, with the converted horse trailer
for larger crowds and a new indoor cart for
smaller gatherings.
“I love the vibe we have with our customers,” she said.
The feelings are mutual.
“They’re so much fun to talk to and we’re
always treated with great care,” Luci Rodriguez said in a Facebook post. “Keep it up!”
Top Left: Caramel macchiatos are
among the many choices at Match
Made. (VBR)
Top Right: Match Made Coffee adorns
the side of a horse trailer-turned-coffee
bar. )VBR)
Bottom Right: Coffee is mobile and
accessible across the RGV with Match
Made. (Courtesy)

CONTACT VBR
about your next
multimedia advertising

CAMPAIGN!

VBR
(956) 310-8953
todd@valleybusinessreport.com
valleybusinessreport.com
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Mid-Valley Airport Finds Its Niche In RGV

By Ricardo D. Cavazos, Content Editor

The three major airports across the Rio
Grande Valley have seen a year of adding
flights and boosting passenger traffic after a
down year taken by a pandemic.
In Brownsville, a stunning new airport
terminal opened early in 2021. They’re all
notable developments. In the middle of the
region, in Weslaco, a smaller but busy airport
caters to corporate and charter air travel. It
also is making its own improvements.
The Mid-Valley Airport partnered with the
Weslaco Economic Development Corporation
in gaining $2.5 million in funding from the
Texas Department of Transportation and two
other agencies. The state funds will go toward
a project that will add two new hangars, six
spaces for jets and two new buildings.
The Weslaco airport touts its central Valley
location and the ease with which business
executives can arrive and leave the grounds
with minimal delays. The improvements going
on now will only add to the convenience along
with the new facilities.
“We don’t have a crowded airport,” said
Andrew Munoz, the director of the Mid-Valley
Airport, which is part of Weslaco city government. “We have a niche of being centrally
located and being a more cost-effective way of
doing business.”

system was also upgraded.
All the improvements made the Mid-Valley Airport more attractive for corporate air
travel relating to manufacturing, retailing and
medical services along with charter services
and international tourism. The Weslaco airport

Series Of Improvements
The Weslaco airport has been making a number of improvements over the last five years.
Prior to the present project underway, the
Mid-Valley Airport had extended its runway
by 1,000 feet to serve large corporate and
business aircraft. There is the addition of new
corporate hangars. The airport’s surveillance

currently has over 50 hangars with two new
ones on the way.
“Major corporations are seeing the advantages of coming in-and-out of the region in a centrally located city,” Munoz said. “We’ve seen
considerable growth in corporate jet travel.”

The Mid-Valley Airport offers convenient and
faster travel for corporate executives. (VBR)

Join Leadership Mid-Valley!
Leadership Mid-Valley is a dynamic program offered
by the Weslaco Area Chamber of Commerce. The
program was established to bring together rising
professionals with a passion and willingness to use
and improve their leadership skills to enrich the
quality of life in Weslaco and across the Mid-Valley!
Be a part of a program that motivates, inspires and makes
an impact in the community!

visit www.weslaco.com to apply today!

For more imformation contact the Weslaco Chamber • 956.968.2102 • chamber@weslaco.com
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The current improvement project is expected
to be completed in November. For Weslaco,
it’s a good tie-in to the city’s growing industrial park which is adding new clients and
warehouses. The industrial park is also located
in close proximity to the city’s airport just
north of Expressway 77/83.
“When your airport does well, your general
economy does well,” Munoz said.
A Boost For Tourism
The Weslaco airport may not be familiar to
air travelers-at large in the Valley.
It is, however, well known to many pilots of
corporate and charter flights. The Mid-Valley
airport sees a surge of activity in the winter
months with charter flights from the Midwest bringing tourists. The same is true for
travelers from northern Mexico. The airport
has an international terminal and offers faster
customs clearance than larger airports in the
area.
The new hangars and spaces being added
this year to the Weslaco airport will only
make those elements even more attractive.
It’s another reason to do business in the
Mid-Valley City.

The Mid-Valley Airport has had its corporate
business travel grow in recent years. (VBR)

The Mid-Valley Airport is adding hangars and
spaces for corporate jet travelers. (VBR)

Open Thursday - Sunday
11am to 3pm
(or until sold out)

Call Ahead
for Drive-Thru
or Curbside
(956) 565-2246
Patio Now Open!
(956) 565-2246
546 Hidalgo St, Mercedes, TX 78570
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Progreso Bridge Improvements Expand Markets
By Ricardo D. Cavazos, Content Editor

A bridge known more as a crossing for
tourists to buy Mexican curios and medications at border pharmacies is gearing up
to become more of a player in commercial
and industrial traffic.
The Progreso International Bridge is
making a $20-million investment to double
the capacity of its commercial lanes on
the east side of the main span. It will also
be modernizing facilities and developing
its industrial park. The Progreso Bridge
is under private ownership, so the sizable
investment isn’t coming from government
resources.
The expansion of commercial lanes is expected to double the bridge’s truck traffic.
The Progreso Bridge has several available
acres of land in its adjacent industrial park.
It will be in a better position to utilize that
potential with an increase in commercial
traffic. An added element is that facilities
for U.S. Customs, the Border Patrol and
other federal agencies are being brought up
to current technological standards.
All of the improvements will reduce
crossing times while also increasing safety
and efficiency.
“It’s going to expand our market,”
said Bridge Director Marga Lopez of the
expected surge in commercial traffic. “It’s
going to open up a whole new sector of
imports. We’ll be able to take in more produce that’s perishable.”
Improvements Benefit Mid-Valley
A bridge popular for pedestrian crossings
into Mexico had already boosted those
capabilities before moving on improving
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The Progreso International Bridge is
a long-time favorite for foot traffic into
Mexico for shopping and dining in Nuevo
Progreso. (VBR)

its commercial capabilities. An upgrade of
its pedestrian area was completed in June
2020.
Pedestrian crossings dropped mightily
in the spring of 2020 due to COVID-19,
but that decline was only temporary. The
improved bridge facilities, when combined
with a public eagerness for normal activities, got the numbers back up quickly. May
2021 pedestrian crossings totaled 84,664,
which was better than the May 2019 number of 82,859.
It’s not just about pedestrians at the
bridge. Progreso International currently
serves 15 grain export companies. It ranks
first among all international bridges on the
southern border for truck grain exports.
About 70 percent of its commercial trucks
are double tandem, meaning two trailers
per truck for a single fee. This is a rarity
among ports of entry along the border.
The Progreso Bridge sees over $215
million worth of exports every year as well
as over $150 million of imports. The latter
is sure to increase dramatically with the
increase of inbound commercial lanes and

There are new facilities along with
up-to-date technology at federal
inspection stations at the Progreso
Bridge. (VBR)

DAVIS
EQUITY REALTY

2 CLASS A OFFICE SPACES FOR LEASE

Pedestrians gather on the U.S. side of
Progreso Bridge before crossing over by
foot into Mexico for shopping and dining.
(VBR)

Two Class A office spaces in centrally located Weslaco,
Texas. The Town Center Tower East offers a 1,043
net rentable square foot unit and a 2,519 sf unit.
Each office has large windows. Daily janitorial care
and utilities provided. Professionally managed, easy
access to Interstate 2 and Westgate Drive and walking
distance to Arturo’s Restaurant, Hampton Inn, Best
Western Inn & Suites, Cinemark Theater, and IDEA
Academy National Headquarters.
Lease Rate: $1.17 psf monthly plus triple nets of .68 psf monthly.
Town Center Tower East, located at 2290 W Pike Blvd, Weslaco, Texas
2300 W. PIKE BLVD. SUITE 101 • Weslaco, TX 78596
info@davisequity.com • www.DavisEquity.com

(956) 969-8648
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improved refrigeration facilities. It will
allow more types of produce to be imported from Mexico. Avocados, pineapples,
melons and tomatoes may be among the
produce items that will more commonly
cross at the Progreso bridge.
It’s all good news for both the bridge
and nearby Weslaco. The Mid-Valley city
is developing its own industrial park to
include more agricultural commodities and
products.
“The expanding of the Progreso International Bridge couldn’t have come at a more
perfect time for Weslaco,” said Steven
Valdez, the executive director of the Weslaco Economic Development Corporation.
“With the EDC’s recent purchase of 149
acres, which is a direct shot to the Progreso
Bridge on FM 1015, companies that rely on
products from Mexico can now transport
more efficiently.”
Room For Growth
In a recent drive on bridge grounds,
Lopez pointed to areas where new and
improved export and cold storage docks
will be located along with new inspection
booths for cargo. It will consequently boost
the flow of traffic.
Lopez highlighted the open spaces she
hopes will eventually be filled by warehouses and distribution centers.
“Of all the bridges, we have the most
land available,” she said.
In looking at what’s happening in Weslaco with its own industrial park, Lopez sees
both a connection and a mutual benefit for
all in the Mid-Valley.
“We want them to build as many warehouses as possible,” she said. “Anything
that happens in Weslaco in regards to transportation is good for the bridge.”

Pickles are among the fruits and
vegetables that are expected to
increase in volume crossings at the
Progreso International Bridge. (VBR)

The Progreso International Bridge is
expecting to double its commercial truck
traffic with a $20-million investment to
improve roadways and facilities. (VBR)

Knapp
Medical Center
More Caring. Less Waiting.

ER
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South on Airport

1401 E. 8TH STREET WESLACO

Faith Inspires Launch Of Blessings Box

By Chris Ardis

Most mornings, while enjoying a cup of
coffee, Kim Edwards-Garza spends this quiet
time before her workday with God.
“I fill up my soul with His Word, and it
enables me to tackle any problem or stress I
may have that day,” she said.
Born and raised in McAllen, and a graduate
of Memorial High School, Edwards-Garza
earned a degree in marketing at St. Edward’s
University in Austin. She later opened a
children’s furniture store in the Texas capital.
Five years later, her parents beckoned her
home to help with the family business, Edwards Distributing.
“They were ready to retire,” Edwards-Garza said, “so I moved back in 1999.”
Another produce company purchased Edwards Distributing in 2006. Edwards-Garza
stayed with the company for three more years
before accepting a job with another produce
company, where she stayed for 10 years. In
2019, Palenque Foods, a mango grower in
Mexico, hired Edwards-Garza to put her extensive background in produce sales to work
for them.
Life was good for this single mother with
one son, AJ, but it got even better when she
met Marty Garza. The two married in the fall
of 2015. Then, in 2016, doctors diagnosed
Garza with advanced esophageal cancer.
“Marty always had this attitude that God is
in control,” said Edwards-Garza.
She saw her husband’s faith throughout his
treatments and hospitalizations.
“The doctors who were there to care for
him were definitely sent by God,’’ she said.
“When nurses came into the room, we always
had Christian music playing, and they would
tell us they felt His peace.”
Garza passed away 18 months after their
wedding and a year after his diagnosis. He
was just 51.

“I have heard of different subscription
boxes and have seen mostly beauty ones,”
she said. “I thought we needed one with
Bible verses, journaling and reflections like
those I have experienced in various Facebook
groups.”

Edwards-Garza created the Overflow of
Blessings Box, which launches in September.
The Box centers around the idea of a cup of
coffee or tea and sharing those moments with
close friends and with God.
Her idea is that as Christian women delve

Kim Edwards-Garza holds her premier
Overflow of Blessings Box. (Courtesy)

Facing Challenges
“I have faced hardships and loss throughout
my life,” Edwards-Garza said of dealing with
her husband’s passing. “What has always
given me strength and courage to keep moving forward is spending time in God’s Word
and surrounding myself with encouraging
Christian women.”
Edwards-Garza’s faith was an inspiration
to create a monthly subscription box that is
unlike others she has seen.
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into His Word and experience an overflow
of joy, peace and gratitude, they will share
their blessings with others and create a ripple
effect. Edwards-Garza wants to help women
slow down and take time for themselves.
This is how it works. Individuals can order
an Overflow of Blessings Box for themselves
or as a gift by going to overflowofblessings.
com. The Box is also available via Edwards-Garza’s Facebook or Instagram pages,
Overflow of Blessings.
In September, the spiritual message comes
from the book of Matthew, chapter 19, verse
26: “With God, all things are possible.” This
Box will include a beautiful mug and either
K-cups with spiritual messages, ground
coffee or botanical tea leaves. Also part of
the Box will be a journal, coasters and a few
other blessings.
Like God’s blessings, Edwards-Garza said
the contents of each month’s Box will often
not be revealed in advance, but each will
contain a special selection of five-to-six gift
items to complement that month’s theme. In
the Box, she will also include an exclusive
Spotify playlist with hand-selected Christian
music.
Each month’s Overflow of Blessings Box
is $42 plus $5 for shipping anywhere in the
United States (or free local pick-up). There
is a discount for three-month and six-month
subscriptions purchased in advance. Subscriptions renew on the 20th of each month
but can be canceled at any time before then.
The Box will be shipped on the 25th of each
month and will be offered year-round.
“My hope is that this Box will help women
grow closer to Christ,” Edwards-Garza said.
“Making decisions can be stressful, but
God already has a plan. He has put the right
people in our paths. I want other women to
feel that.’’

This themed mug is part of each
premier Overflow of Blessings Box.
(Courtesy)
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The Overflow of Blessings Box, the creation
of Kim Edwards-Garza of McAllen, is a new
subscription service for Christian women.
(Courtesy)

A sneak peak of the monthly subscription
service’s premier box. (Courtesy)

Your SPI Area Businesses
Appreciate Your Support!
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Thomas Davidson

Brian Disque

Market President | RGV

SVP Commercial Relationship Manager

Will Collins

Co-CEO
Merit Commercial Real Estate

George Cardenas
Regional President | RGV

WE’RE AS INVESTED IN THIS COMMUNITY
AS YOU ARE
We have been supporting the businesses of the Rio Grande Valley
for more than 35 years. As a Texas-born and family-owned bank
our values align with the RGV community we serve.
We offer a full suite of commercial products, a $68 million lending
capacity and personalized service from decision-makers that know
and understand Valley businesses.

Call us at (956) 664-8400 to make your business vision a reality.
*Groundbreaking Ceremony, Shops at 493
Donna, Texas, June 17, 2021

MEMBER FDIC |

EQUAL HOUSING LENDER

www.vantage.bank

