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   Business as usual or do reconfigured, brand 
new systems now run the show? While some 
procedures and protocols are concrete, today’s 
operational and managerial processes have 
evolved.
    Running a business today is not the same in 
many ways as it was just a few years ago. More 
employees are working remotely or at least less 
in-office hours. Overseeing departments today 
is more via technology and less in-person. In-
creased personal accountability translates into a 
higher degree of the trust factor. Relying on one 
another as dedicated teammates comes down to 
leadership, work ethic and professionalism. 
    A completely staffed company for most is a 
very sensitive subject, and many businesses are 
dealing with skeleton crews. If your organiza-
tion is absent of these issues, consider yourself 
extremely fortunate.
   The word of the day is creativity.
We are in an era that demands reinvention, and 
in many ways, a total transformation from the 

inside out. Team meetings for many organiza-
tions are extremely different than previous years. 
The world has changed and we are changing 
with it. Our eyes are open to explore new 
opportunities and innovative solutions. Think-
ing outside the box is no longer an option -- it’s 
completely necessary. We have to be open to 
creating new strategies with full communication 
to all team members. 
    The Valley has risen to the occasion to con-
quer 2022 like a champion. We’ve adjusted to 

current conditions for the future successes of our 
businesses. And we’re not done yet. Evolving is 
a never-ending process. Standing still is actually 
going in reverse so we must look forward, 
always planning for future changes long before 
that time arrives. Today is extremely different 
than yesterday and tomorrow will be nothing 
like today.
    Our four counties’ leaders are ready for the 
misdirection, tipped passes and curve balls. We 
are one. We are the Rio Grande Valley.  

Creativity Is The Name Of The Game
by: Todd Breland
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Mercado & Cantina Give A New Vibe
By Ricardo D. Cavazos, Content Editor

   Cantina La Campana can be a bit hard to 
find – and it’s by design.
   The bar is tucked in the back of Mercado 
Weslaco. A customer has to walk a hallway of 
mini-stores featuring Mexican merchandise 
to reach the downtown cantina. Get a feel for 
the Mercado before getting to the bar in the 
back.
   “It adds a mystique about our place,” said 
Steve Valdez, who owns La Campana and 
Mercado with his fiancée, Walkiria Alvarez. 
“The concept was to go all the way through 
to find the cantina. It’s kind of like discover-
ing a speakeasy.”
   The Mercado and the cantina with its plen-
tiful inventory of Mexican-origin beverages 
is adding a new element to downtown Wesla-
co. The boost it’s providing is much needed. 
Weslaco along Expressway 83 between West-
gate and Texas Boulevard is thriving with 
new retailing and restaurants. The stretch of 
Texas going into downtown isn’t regress-
ing, but the core of Weslaco could use some 
upgrading.
   The Mercado is trying to do its part in 
that regard. Its seven vendor shops and the 
Cantina feature a mix of Mexican products, 
clothing, jewelry, fabrics and ceramics. 
   “A taste of Mexico in the heart of historic 
downtown Weslaco,” says Mercado’s Face-
book page. 
   It’s the flavor of another country, to be sure, 
but in the view of Valdez and his vendors, the 
Mercado and cantina are rooted in Weslaco.
   “All of us are from Weslaco,” said Clau-
dia Cruz, the owner of Querencia Coffee & 
Gourmet. “It’s like a community here. We 
help each other out.”

Overcoming Obstacles
   Valdez and Alvarez began in 2019 to reno-
vate the downtown space on Texas where the 
Mercado and cantina sit. By spring 2020, the 
work was complete along with attracting the 
sort of Mexican-themed vendors the Merca-
do owners sought to bring to the space. 
   “We were just starting to get an energy for 
the project when everything got shut down,” 
said Valdez, who is also the executive direc-
tor of the Weslaco Economic Development 
Corporation. 
   He was speaking of the spring 2020 
months which led to the temporary closure 
of many businesses. It would take several 

months before the Mercado and cantina 
were fully functioning again. The communi-
ty responded positively when all the shops 
reopened. 
   “Everything turned out as we hoped,” 
Valdez said. “We became a place to shop and 
gather.”

Finding A Fit
   Cruz had taken her Mexican and Latin 
American-flavored coffees, chocolates and 
moles to area farmers markets and pop-up 
spots to highlight her merchandise. 
   She needed a fixed location. The Weslaco 
Mercado turned out to be a perfect fit. Cruz 

Steve Valdez hopes his Cantina La Campana 
and Mercado Weslaco can bring the community a 
boost and added element it didn’t have. (VBR)
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is still getting her footing as a young entre-
preneur. The Mercado gives her the venue to 
gain experience and try new approaches to 
make her business successful.
   “It’s attractive to be part of a bigger con-
cept,” Cruz said. “The rent is reasonable and 
Steve and Walkiria are so supportive. I’m 
getting a feel of what it’s like to be a business 

owner without risking too much.”
   Her business is located next door to the 
cantina, a place Cruz praised for being a 
“safe, nice environment that’s also classy.”
   It’s the sort of feel and vibe Valdez hopes 
the Mercado and cantina are bringing to 
Weslaco.
   “We get a really nice class of people here,” 

said of La Campana, which he said is begin-
ning to attract area customers in addition to 
its south Weslaco-based following. “I hear 
people saying that Weslaco is getting to the 
point where you don’t have to leave town to 
find a place to hang out.”
   La Campana will do quite nicely to fill that 
need.

Claudia Cruz owns the Querencia Coffee & Gourmet 
and believes the Mercado is the ideal venue to gain 
business experience. (VBR)
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McAllen’s New Mayor Shows Steady Hand
By Ricardo D. Cavazos, Content Editor

   Javier Villalobos settles into the chair of his 
mayor’s office on the third floor of McAllen’s 
City Hall.
   From there, he has a view of Main Street 
heading into downtown McAllen. Twenty 
months passed since downtown and the rest of 
McAllen had last seen its revenue lifeline of 
Mexican shoppers stream into their stores. That 
finally came to an end on Nov. 9, the day the 
U.S. government allowed Mexican nationals to 
enter the country over international bridges if 
they could show proof of COVID-19 vaccina-
tion. 
   “We’ve handled it the best we can,” Vil-
lalobos said of facing revenue shortfalls during 
the many months of an overland border closure 
to Mexican tourists. “We tightened our belts. 
One thing we found, thankfully, through all of 
this is that our region is now big enough to be 
self-sustaining.”
   Villalobos, a lawyer, won a razor-thin mayoral 
race last May. He ran on the theme of “efficient 
and effective government” and likes what he 
sees moving forward. Villalobos is bullish on 
McAllen’s growth in the coming years and 
pushes back against the notion that a city with 
long and elongated borders has a limit on open 
land for expansion. 
   “People talk about how Pharr and Edinburg 
are growing so much,” he said of McAllen’s 
neighboring cities. “I’ve heard talk that our city 
isn’t really growing, but is it.”
   Villalobos points to the 84 commercial and 
residential subdivision projects that began in 
the last fiscal year, with 41 now complete. He 
speaks enthusiastically about McAllen’s growth 
pushing far north of state Highway 107 with the 
more modern-day mix of retail and residential 
developments existing in close proximity to 
each other. Adding to it are good parks and a 
high quality of life. 
   “McAllen is not landlocked,” the mayor said. 
“Some cities near us are landlocked, but we’re 
not. McAllen has room and space to grow.”

Keeping Focused
   Villalobos is a Crystal City native who has 
spent nearly three decades in McAllen. 
   As an attorney, he has represented many 
municipalities as legal counsel. That, combined 
with being a city commissioner, prepared him 
to be mayor. He seemed at ease in his office, 
calling up City Hall offices to ask for informa-
tion. He received early national media attention 

because Villalobos identifies himself politically 
as a Republican. There were efforts to tangle 
him up with the ongoing immigration issues of 
the border.
   Villalobos spoke of deflecting that sort of talk, 
noting that when it comes to the immigration 
issue, his only focus as mayor is one of public 
safety and defending his city against inaccurate 
depictions. 
   “I tell people who call me that we don’t have 
a border crisis,” he said of the national media. 
“We have a national immigration crisis. Don’t 
pin it on this area. We’re doing fine.”
   The new mayor is also in some ways a con-
tinuation of McAllen’s past leaders in advocat-

ing a business-friendly climate. He, however, 
doesn’t fully accept the “run government like a 
business” mantra that some of his predecessors 
often cited. 
   “There’s some enterprise funds like the bridge 
and water and sewer that you can operate like a 
business,” Villalobos said. “But other depart-
ments like police, fire, parks, the libraries, you 
don’t run those areas like a business. You’re not 
getting a return on those investments. What you 
get is satisfaction and a quality of life.”

Charting A New Path
   Villalobos looks far to the north as to where 
McAllen is heading.

   

McAllen’s new mayor Javier Villalobos sees 
growth corridors going north of state Highway 
107 as the city adds new developments and 
growth. (VBR)
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There’s still growth to be had inside of the 
city’s traditional urban zones, he noted. 
Outside of those more established areas, he 
made reference to the sprawling planned 
residential community of Tres Lagos and 
the Valley’s Texas A&M University campus 
located next to it. Both carry McAllen zip 
codes. The sort of mixed development at 
Tres Lagos that has neighborhoods within 
walking distance to schools and parks is the 
sort of direction Villalobos wants to take 
McAllen.
   “I think in McAllen, we’re used to getting 
into our cars to go somewhere,” he said. 
“Younger families and residents like things 
in closer proximity to where they live. I 
think that’s where we are lacking. We need 
more things within walking distance of each 
other, like retail and housing, and to schools 
and parks.”
   It may be the type of McAllen of the 
future, the one its new mayor sees going far 
north – past Monte Cristo Road – to farm-
to-market roads that are unknown to local 
residents for now, but in years ahead may 
become the new McColl and Nolana roads 
of a growing city.

Tuesday – Saturday 11am – 10pm
Sunday 11am – 3pm • Monday closed

1601 W Trenton Rd, Ste C, Edinburg, TX 78539
956.348.2499

Downtown shops in downtown McAllen are 
eager to welcome back Mexican visitors. (VBR)

The Chase bank tower downtown symbolizes 
McAllen’s economic presence in the Valley. It is 
rebounding with the return of Mexican nationals 
traveling across international bridges. (VBR)
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Incubator Creates Opportunities For Success
   Eddie Mirza is a survivor of job layoffs, 
illness and economic upheavals, but there’s 
one thing he could always depend on. 
   His talents as an artist, teacher and soc-
cer coach have served him well, as has the 
multiple languages he speaks, giving him a 
versatility to make a living when buffeted by 
misfortunes. Mirza has worked at newspa-
pers, advertising agencies, and printing and 
telecommunications companies. These days, 
he is up on a second-floor corner of the Main 
Street site of the old McAllen Public Library 
building.  
   Mirza’s Young Masters Art & Chess Acad-
emy is among the artistic-themed businesses 
housed at the McAllen Creative Incubator. 
   “It’s a great idea,” he said of the incubator, 
which is a division of the McAllen Chamber 
of Commerce. “It gives people like me an 

opportunity to do what we love in serving the 
community.”
   Laura Robles, the incubator’s coordinator, 
concurred on the value of the arts-oriented 
facility. 
   “They find a space to grow their business-
es,” Robles said of the creatively driven 
entrepreneurs. “It’s a passion for them.”

Finding A Way
   In 2016, Mirza found his unemployment 
and severance package funds running thin.
   He had been laid off by AT&T’s print and 
phone book division. He avidly searched for 
a new job. Mirza kept coming up short after 
gaining many interviews, as he suspected his 
age was being held against him. He decided 
taking part of his 401K and using it to start a 
new business was the best option available.

   

Mirza speaks seven languages. In the Rio 
Grande Valley, he would focus on teaching 
Spanish. He grew up in a family of chess 
masters and played competitively in the Ca-
ribbean and Europe, so hence, the chess acad-
emy. Mirza also had years of experience as an 
art director and fine artist. Teaching children 
and adults on how to sharpen up their draw-
ing and painting skills was a natural thing for 
Mirza to do.
   The final piece was coaching soccer. It’s 
something Mirza had done before, and he 
found early takers at private schools looking 
to start up soccer teams. The Young Mas-
ters was created with a variety of programs, 
on-site, at schools and for home schooling as 
well. 
   “Thanks to the talents and skills I have, I 
was able to survive,” Mirza said. “I never 

By Ricardo D. Cavazos, Content Editor

Eddie Mirza is among the artistic-focused 
entrepreneurs at the McAllen Creative 
Incubator. (VBR)

Laura Robles is the coordinator of the 
McAllen Creative Incubator and assists 
creative entrepreneurs at the center. (VBR)



11

imagined I would do this but I had to do 
something.”
   He started out on 10th and Walnut in McAl-
len. He would eventually find a home at the 
Creative Incubator where he can be among 
like-minded artists and teachers. Works of art 
line the walls of his business. Chess pieces 
are at the ready. It’s an environment that 
works well for Mirza and his wide age range 
of students.

Creative Outlets
   Robles’ office is located right behind where 
the main counter of the old library was situ-
ated. 
   The library is long gone, having moved into 

a converted Walmart on North 23rd Street, 
leaving downtown behind. The incubator 
takes up the space where books were once 
shelved. It mostly caters to artistic endeavors 
like Mirza’s academy. The creative center 
opened in 2005, and has seen its operations 
and efforts grow with McAllen developing its 
arts scene.
   The incubator started with 12 studios. It 
has 25 today. Robles said lessons in painting, 
sculpture, dancing, choir, photography and 
piano are among the offerings at the incuba-
tor. Through the chamber, the incubator offers 
entrepreneurs assistance in business develop-
ment, planning and marketing, and with press 
releases to promote their events. 

   “This is what we wanted,” Robles said. 
“We wanted a good variety so people from 
the community could come here and learn 
about different mediums.”
   Mirza’s Young Masters Academy is in that 
mix, doing its part to enlighten youths and 
adults in the community with expertise in 
its range of programs in language, arts and 
soccer. His business is on the mend after a 
difficult 2020 due to public health issues, of 
which affected Mirza personally as he fought 
off a serious COVID-19 infection and is still 
feeling its aftereffects.
   “I feel blessed and lucky,” he said. “I’m 
still here and I’m back sufficiently to sur-
vive.”

Eddie Mirza’s academy helps its students 
sharpen their painting skills. (VBR)

Christmas paintings are among the works by 
students at the Young Masters Academy. (VBR)
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Dog Lovers Bond At The Ruff House
   The green space grabs your attention 
upon pulling up to The Ruff House on west 
Van Buren near downtown Harlingen. 
   It’s a well-kept spot with ramps for dogs 
to climb and jump off. There are large 
ovals on stands nearby, the next stops on 
an obstacle course of fun for dogs to romp. 
The open space is fenced but looks inviting 
as does the dog boutique store next to it. 
   Both spaces connect one and the same to 
The Ruff House. It’s a lovely place for dog 
lovers and their “fur babies” to enjoy and 
share their bond with others who feel the 
same. It’s all the creation of Angie Guiter, 
a former mortgage industry manager who 
left big banks behind in San Antonio to 
return to her hometown to help care for her 
parents and focus on her own health.
   And, as it turned out, her return home 
would also mean opening a small business. 
It wasn’t something she planned to do, but 
if was to happen, it would be dedicated 
to her love of dogs. During a recent visit 
to her Ruff House, Guiter had Milo by 
her side. The friendly chocolate Labrador 
Retriever followed her everywhere as she 
gave a tour of the store and its adjacent 
playground.
   A variety of food and snacks for dogs 
fill Guiter’s store, along with clothing and 
accessories of all sorts for furry family 
companions. Cups and signs proclaim, 
“Dog Dad,” and of course, “Dog Mom.” 
The Ruff House is also a place for dog 
birthday parties and celebrations to mark 
training program graduations. Dogs and 
their human parents can hang out back 
in a covered patio that has a large ceil-
ing-mounted television.
   “All my favorite things rolled into one 
special place,” Guiter said of The Ruff 
House in a social media posting.
   And indeed, humans can enjoy adult 
beverages under the shaded patio watching 
the Dallas Cowboys on a sunny Sunday 
afternoon while their “fur babies” frolic in 
the playground.
   “The whole thing is so much fun,” Guiter 
said of her business that features the bou-
tique, members-only playground, the patio 
and a self-wash station. “I’ve had people 
say, ‘I can’t believe something like this is 
in the Valley.’ They would expect to see it 
in San Antonio or Austin, but not here.”

 Dog & Downtown Friendly
   The Ruff House is contributing to a reju-
venation of business on West Van Buren.
   There’s also a trendy coffee shop down 
the street and a well-done remodeled office 
for architects just across the way. The Ruff 
House fits right into this revitalized area 

near downtown Harlingen. 
   When Guiter and her husband, who is 
also a Harlingen native, returned home in 
2020, a drive around brought them to Van 
Buren and a former restaurant site. The 
open space that would become the dog 
playground caught her attention first. The 

By Ricardo D. Cavazos, Content Editor

Angie Guiter and first dog 
Milo enjoy a fall afternoon at 
The Ruff House. (VBR)
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initial idea was to have a playground, with a 
monthly fee, for owners to bring their dogs to 
gather while also enjoying a safe public space. 
   That idea went well with nearly 50 dog own-
ers signing up. A boutique for dogs would soon 
spring from that notion. After reorienting the 
space from a restaurant to a specialty store for 
dogs, Guiter opened the business in early 2021, 
just as many people were returning to work 
at offices and schools. Dogs who had become 
accustomed to their owners being at home full 
time now had to face being alone again. 
   “Transitioning out of the pandemic has been 
very hard on dogs,” Guiter said. “Poor pup-
pies, you know there has been a lot separation 
anxiety.”
   The Ruff House for some months became a 
doggie daycare as owners couldn’t bear to leave 
their furry loved ones at home. Guiter’s busi-
ness was a welcome spot for worried owners 
and anxious dogs alike.
   “It’s a love of dogs,” she said. “This is a safe 
place for their dogs.”
   Moving forward, Guiter wants her Ruff 
House to become better known and continue to 
serve as a gathering place for all things dogs – 
and those who love them.

ALAMO EDC REVOLVING
LOAN FUND PROGRAM

The Revolving Loan Program is just one of the incentives the
Alamo Economic Development Corporation has established as

part of our efforts to encourage business growth and job
creation in the city. This program is designed to assist small
businesses and start-ups by providing a low-cost alternative

financing option. 

TO QUALIFY:
Business must be located in
Alamo.

Applicant must contribute
25% of the total project cost.

51% of the businesses must
be owned by US Citizens or
Resident Aliens.

Loans need dollar-to dollar
collateralization. 

LOAN TERMS
Loan terms and
conditions vary
depending on the
project, financial need,
and type of asset used as
collateral. The interest
rate varies between 4-
10%. The typical loan is
between 5-6%. The
minimum loan amount
is $10,000. The maximum
loan amount is $150,000.
The maximum term is 10
years. 

LOAN USES:
Working Capital.

Start-up cost.

Construction.

Repair and Renovations.

Purchase of equipment.

Business Expansion. 

Alamo EDC (956)787-6622           www.alamoedc.org

Dog pillows adorn the back patio at 
The Ruff House. (VBR)

A Paw Paw Bakery of dog treats 
are among the specialties at The 
Ruff House. (VBR)
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Museum Tells Story Of City In Heart Of RGV
   The origins of Weslaco read much like 
the beginnings of the Rio Grande Valley’s 
narrative of the early 20th century. 
   It includes railroads, canals, irrigation and 
agriculture, with U.S. troops at the border 
to chase and capture Pancho Villa should he 
cross the river. The latter did not happen. 
There are no indications Villa and his riders 
ever ventured close to the South Texas bor-
der with Mexico.
   About 12,000 troops came anyway to 
station just east of present-day Weslaco in 
a now vanished settlement called Llano 
Grande, which according to historical mark-
er, stood in the vicinity of today’s inter-
section of FM 1015 and Business 83. Even 
though Villa was a no show, the troops made 
good of their time here. Their training, as it 
turned out, prepared them for duty in World 
War I in 1917.
   It was about the time of Weslaco’s found-
ing. After the troops left, land speculators 
and newcomers came scouting the area. The 
Weslaco Museum tells this story and more 
on Texas Boulevard. The faces look back at 
visitors, the ones of young soldiers and farm 
workers, along with the boxes or oranges 
and onions. There are also palm-lined pic-
tures of a downtown Weslaco of eras gone 
by. 
   Photo after photo are on display at the 
downtown Weslaco Museum. It’s a beauti-
ful story in many ways, but not all history 
will follow a storybook narrative, as Sheila 
Shidler, the museum’s executive director 
will tell visitors.
   “Not all history is pretty, but it makes us 
who we are today,” Shidler said. 
   In Weslaco’s case, she was referring to 
the years of segregation in Weslaco’s early 
history. The railroad tracks bordering pres-
ent-day Business 83 served at the dividing 
line between Hispanic and Anglo commu-
nities in the city. One can say the same of 
many other Valley communities during that 
era. 
   “These stories are what has driven us to 
where we are today,” Shidler said. “This is 
where we come from.”

Agriculture Is The Engine
   The downtown museum on Texas is a gem.
   It’s a pleasant walk-around in following 
the procession of history in Weslaco. The 

origins of this community, like many in 
the Valley outside of Brownsville and Rio 
Grande City, trace back to the railroad’s 
arrival. The branch line of the St. Louis, 
Brownsville and Mexico Railway reached 
what would become the Mid-Valley in the 
early 1900s.
   For Weslaco, the year was 1919 when the 
branch reached the area. The city would 
emerge from the south side of the rail exten-
sion. Land companies founded by Midwest-

erners set up operations here, including one 
named the W.E. Stewart Land Company. The 
town’s name is a clever acronym of the com-
pany’s name. The early focus of Weslaco, 
like the rest of the Valley, was agriculture. 
   “Agriculture was the machine,” Shidler 
said. “The city was founded on agriculture.”
   That fact is borne out in museum photos 
depicting work in packing sheds, citrus 
fields and in a juice plant that was perhaps 
the crown jewel of the agricultural industry 

By Ricardo D. Cavazos, Content Editor

Sheila Shidler serves as the executive 
director of The Weslaco Museum. (VBR)
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in the Mid-Valley. The Texsun Corporation 
was formed out of 17 Valley citrus associa-
tions that united to start a plant in Weslaco 
for boxing, juicing, and canning RGV orang-
es and grapefruits.
   For decades, Texsun products were 
shipped to U.S. markets and those around 
the world, including U.S. troops serving in 
Europe during World War II. Weslaco-made 
orange juice was so popular with American 
soldiers that the military asked the Texsun 
cans be painted khaki. The reflections off the 
silver ones were tipping off enemy troops. 
Some of those old khaki-colored cans are on 
display at the Weslaco Museum.
   The reach of Texsun is in a museum dis-
play showing photos of can labels in French, 
German and English. 
   “Texsun was a huge presence in Wesla-
co,” Shidler said of the company, which 
operated from the early 1930s until 1991. 
Its best years ran through the 1970s before 
ownership became more corporate and based 
out of the area. The end of Texsun was a big 
economic blow to Weslaco, but there would 
be a replacement, at least for another era, by 

Workers at packing sheds and juice 
plants were a key economic sector in 
Weslaco for many decades. (VBR)

A display of early 1900s dress at The Weslaco 
Museum includes the uniform of a soldier from 
nearby Llano Grande. (VBR)Patio Now Open!

(956) 565-2246
546 Hidalgo St, Mercedes, TX 78570

Open Thursday - Sunday
11am to 3pm

(or until sold out)

Now Open 
For Dinner 

Thursday - Saturday
5 - 9 p.m.
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a new entry into the community.
   “When it closed, that’s when Haggar and 
Dickie’s came in,” Shidler said of Texsun. 
“It saved the economy.”

Community Comes Together
   The textile plans are long gone today along 
with the juice plant that for decades stood 
just east of the present-day South Texas 
College/Mid-Valley campus. 
   Weslaco is growing anew these days. 
There are new trends and developments, the 
buzz of growth along Expressway 83 and 
new warehouses and shipping operations 
in the city’s industrial park north of town. 
The essence of the community remains in its 
original town site on Texas Boulevard, with 
the faces and work of those pictured at the 
city’s museum serving as a testament of the 
people who built Weslaco.
   “We’ve come a long way,” said Shidler, 
who runs a museum funded by donations 
and a monthly city stipend. “We’ve learned 
to pray together and play together as a city.”
   The Weslaco Museum is located at 500 S. 
Texas Blvd, and is open Tuesday through 
Saturday from 10 a.m. to 4 p.m.

Cans of Texsun 
juice were sent 
to U.S. troops in 
World War II, with 
khaki-colored 
cans requested 
to replace the 
reflection of silver 
ones that were 
tipping off enemy 
soldiers. (VBR)

The Texsun brand has a significant 
role in Weslaco’s early history. (VBR)
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Wonderland Gives McAllen Students A Boost
   Erica De la Garza Lopez got right to 
work when she took over as president of 
Friends of IB for the 2021-2022 school 
year.
   The 501(c)(3) nonprofit organization 
brings awareness about the McAllen ISD 
International Baccalaureate school at 
Lamar Academy. It also develops partner-
ships between IB parents, local businesses 
and the community. Additionally, members 
raise money and provide other means of 
support to the school and its students.
   McAllen ISD opened the Rio Grande 
Valley’s first IB Diploma Programme for 
11-12 grades in 2001. It then added the 
Primary Years Programme (1-5 grades) and 
the Middle Years Programme (6-10 grades) 
five years later. 
   “As a parent, I always know our schools 
and our programs need so much money to 
be able to give students more opportuni-
ties,” De la Garza Lopez said. Her oldest 
son, Alex, is an IB graduate. While he is 
attending Duke University, her daughter, 
Emma, is a freshman at IB.
   “Since COVID, fundraising has been so 
hard, and it’s difficult for businesses to give 
as much because of what they have gone 
through,” she said.

Creating a Mutual Benefit
   De la Garza Lopez decided to put her 
years of hosting craft markets - and her 
extensive vendor list - to use to host Winter 
Wonderland Market Day @ IB. The event 
takes place Dec. 11 from 10 a.m. to 3 p.m. 
at Lamar Academy, 1009 N. 10th Street in 
McAllen.
   “As the daughter of a small-business 
owner, I believe in supporting local,” De la 
Garza Lopez said. “There is a supply-chain 
shortage, but we can help local families 
who earn income as vendors and who suf-
fered throughout the COVID shutdowns.”
   All of the money FOIB collects through 
booth and food-truck fees will provide 
college scholarships and fund grants for IB 
student organizations.
   “Vendors are not only able to showcase 
their business and products but also to 
contribute to supporting the educational 
endeavors of IB students driven to be ac-
tive in their community while engaging in a 
global and rigorous educational program,” 

By Chris Ardis

Jeanette Nino, principal at Lamar Acad-
emy and IB Head of School, and Erica 
De la Garza Lopez, president of Friends 
of IB, are preparing for the Winter Won-
derland Market @ IB. (Courtesy)
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said Jeanette Nino, Lamar Academy princi-
pal and IB Head of School.

Boosting Opportunities
   Nino has seen the excitement of students 
when receiving grants and scholarships.  
   “Their excitement stems from knowing 
they now have an opportunity to transform 
a vision to a hands-on learning opportuni-
ty,’’ she said. “Students have been sup-
ported with FOIB grants to assist them in 
furthering an interest of study, engaging 
in a service project for the community, 
or making the opportunity to engage in a 
post-secondary experience affordable.”
   The goal for Winter Wonderland Market 
@ IB is to have 100 outdoor vendors and 
two food trucks. Those who attend will 
find an array of products. These include 
soft hooded ponchos, scarves and blan-
kets made in Ecuador of alpaca wool and 
brought to the U.S. by missionaries Tirsa 
and J.M. Delgado. 
   Another Market favorite is Talavera Dé-
cor & More, which offers artisan wooden 
hearts made in San Miguel de Allende and 
embroidered bags from Chiapas.

Books
Bookkeeping

Financial Statements
Taxes

Federal & State Tax Returns
Personal & Business

Payroll
Payroll Management
Payroll Assistance

Business Consulting
Business Plan Development

Financial Planning
4113 S. Sugar Road, Suite 17 • Edinburg, TX 78539

956.457.3609
Mother-and-daughter duo Juany Guerrero and 
Evelyn Araiza own SugarLand RGV. They sell 
gummies enchilados, made-from-scratch chamoy 
and more taste-bud tantalizers. (Courtesy)

SugarLand RGV will have their made-from-
scratch chamoy at the Winter Wonderland Market 
@ IB. (Courtesy)
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   Mother-daughter duo Juany Guerrero and 
Evelyn Araiza bring SugarLand RGV to the 
Market. Shoppers can tantalize their taste 
buds with their popular South Texas treats: 
“Gummies enchilados, chamoy, y más!” 
Think of it as a wickedly good combination 
of salty, sweet, tangy and spicy. 
   Jennifer Cano, a Prüvit consultant, will 
have the company’s ketone products to go 
with her knowledge at the Winter Wonder-
land Market @ IB. 
   Lamar Academy’s IB students will play 
an integral role in the Market, helping ven-
dors set up. They are working as runners 
and troubleshooters during the event. Stu-
dents will also be assisting vendors when 
it’s closing time. 
   “We need to have the students volunteer, 
to teach them that it takes work to get what 
you want,” De la Garza Lopez said. 
To check on vendor-site availability and 
to see the wide assortment of products and 
services that will be offered at the event, 
visit Winter Wonderland Market @ IB on 
Facebook.

Jenny Cano, a Prüvit consultant, will be at the 
Winter Wonderland Market @ IB Dec. 11. She 
will be educating shoppers about the benefits of 
Ketosis in 60 minutes and selling the company’s 
products. (Courtesy)

Talavera pieces from Dolores Hidalgo, Guanajuato, 
Mexico, will be available in the Talavera Décor & 
More booth. (Courtesy)

Gummies enchilados from Juany 
Guerrero and Evelyn Araiza of 
SugarLand RGV, will be available 
at the Winter Wonderland Market 
@ IB. (Courtesy)
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VAL-21-011 Nurse Recuritting Ad_Valley Business Report_v3.indd   1VAL-21-011 Nurse Recuritting Ad_Valley Business Report_v3.indd   1 11/22/21   2:01 PM11/22/21   2:01 PM


