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   The Valley is going places. And places are 
coming to Deep South Texas!
   Commercial development is happening all 
over the Rio Grande Valley. Investors and 
developers have seen what we’ve known all 
along. Our four counties, as one, is a major 
hot spot, not just in Texas but throughout the 
great U.S.A..
   Construction crews are developing travel 
centers, stores, restaurants, and more. New 
home construction is happening in record 
numbers, and jobs are on the rise. Progress is 
here. Progress is here to stay. 
   The fruits of our labor are coming to frui-
tion. These are exciting times for the RGV, 
but we’re not done yet. Our interstate and 
highway projects will eventually operate at 
full capacity, and travel for commerce and 
leisure will soon put all the pieces together.  
   Our strengthened and unified region is 
demonstrating teamwork. Local leaders 
extended business-friendly invitations, and 

many companies from outside the Valley are 
accepting!
   We are witnessing what happens when 
counties, cities and towns work together for 
the good of all. Our region takes pride in 
helping one another, caring for those who are 
having setbacks. When it comes down to it, 
it’s all about improving the quality of life for 
all neighbors. That’s the Rio Grande Valley.

News Flash! 
by: Todd Breland

NOW OPEN!
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Project Casts Out To Reach Special Needs
By Ricardo D. Cavazos, Content Editor

   The years had passed for Fito since his last 
fishing trip.
   A steady decline in health resulted in limits 
of his physical abilities. Once active in outdoor 
life, the Brownsville resident had gone 15 years 
without fishing. Fito’s mother, Meg Beumel, 
thought those days were over for her son. Then 
via Facebook she heard of Fishing’s Future. 
   The nonprofit organization is based in South 
Padre Island and has chapters throughout the 
United States and Great Britain. Fishing’s 
Future got started in 2007 by its founder Shane 
Wilson. Its core mission is to bring families to-
gether through fishing. In June, Fishing’s Future 
launched a new effort with a remarkable goal. It 
sought to make fishing accessible to those with 
special needs. 
   Fito was among the first to try the new 

program. Sitting in a wheelchair on a special-
ly modified boat, he threw a line out into the 
Laguna Madre. Within minutes, Fito had caught 
his first fish, bringing smiles all around. 
   “It was so amazing to see the joy and smile on 
his face after everything he has been through,” 
Beumel said of her son. “Fito said it was the 
best birthday ever.”

Finding A Purpose
   Tim Lippoldt grew up an Island boy.
   Fishing was a nearly everyday occurrence 
during those endless days of summer. A Port 
Isabel High School graduate, Lippoldt was 
living in the Dallas area when a terrible accident 
changed his life in an instant. He returned home 
as a paraplegic seeking to rebuild his life. It was 
during a brisk ride down Padre Boulevard in 

maneuvering his wheelchair down the street’s 
bicycle lane when he heard a voice come up 
behind him.
   “I need your help.”
   It was Shane Wilson of Fishing’s Future. 
   “I’m in a wheelchair,” Lippoldt said he re-
plied. “Who needs me?”
   It was this chance meeting that led to a part-
nership and a months-long joint project to use 
Lippoldt’s insights in building a custom-made 
boat. It’s a vessel called the “I Can.” The boat 
is fitted with tie-downs and accommodations 
for the wheelchair bound and those laying in 
medical beds. Helming the boat as its captain 
is Lippoldt after earning Coast Guard certifica-
tions.
   “I never thought I’d be out on the water 
again,” he said. “Being part of this has given me 

Shane Wilson, founder of Fishing’s 
Future, has started a new branch of 
the organization to reach the special 
needs community. (VBR)
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a purpose. This is where I need to be, out there 
on the boat.”

I Can Brings Joy
   Fishing’s Future’s I Can boat is docked at 
Jim’s Pier, rocking gently in the bay waters. 
   The 25-by-9-foot boat “floats skinny and 
stable,” Wilson said. He is a retired educator 
and Midwest native who moved to the Island 
in the mid-1990s. The organization he started 
15 years ago has succeeded beyond his dreams, 
with over one million participants in its history. 
Wilson was casting about for a new challenge 
and fresh initiative for Fishing’s Future. 
   He found it with the idea to make fishing 
accessible for the special needs community. 
Wilson exudes enthusiasm and positive Island 
vibes, and he has thrown all of his considerable 
energy into Fishing’s Future new project. Going 
full throttle, he convinced the SPI City Council 
to pass a June 22 resolution that proclaimed 
the Island as the “Special Needs Sportfishing 
Capital of Texas.” 
  Wilson has big plans for the project in seeking 
more grants and donations to fund Fishing’s 
Future new initiative. The organization does 
not charge participants a fee for basic fishing 

The I Can boat is 
specially equipped 
and modified to 
accommodate special 
needs fishermen. 
(Courtesy)
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lessons and taking them out on the bay.
   “It’s the right thing to do,” he said. “What 
we’re doing here has national implications. 
Seeing the families and kids go out there, with 
the smiles and joy on their faces, it’s so nice to 
have this opportunity for them.”
  The I Can captain feels the same way with a 
personal perspective that matches the special 
needs fishermen he takes out on the bay waters.
   “I cry every day that we go out on the boat,” 
Lippoldt said. “They’re tears of joy.”
   For more information on Fishing Future or to 
make a donation, visit fishingsfuture.org.

DAVIS
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2300 W. PIKE BLVD. SUITE 101 • Weslaco, TX 78596
info@davisequity.com • www.DavisEquity.com
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Givilancz & Martinez, CPA; and Davis Equity Realty. Across the 
street from IDEA Academy National Headquarters and Cinemark 
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Shane Wilson helps a special 
needs fishermen bring in a 
fish from the Laguna Madre. 
(Courtesy)

Fishing is accessible to all on 
the I Can boat. (VBR)

The I Can boat is specially modified 
to accommodate special needs 
fishermen. (VBR)
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County Boosts Drainage in Mid-Valley
By Ricardo D. Cavazos, Content Editor

   Hidalgo County Commissioner David Fuen-
tes pointed to red and blue lines and arrows 
running through his precinct.
   Fuentes explained where $80 million of 
drainage improvements are occurring or are 
in plans in his Precinct 1. The crisscrossing 
of drains, laterals, canals and ditches form a 
patchwork of connected corridors to store and 
move water. It’s a network that isn’t always 
streamlined, but it’s vital in getting flood-
waters out of towns and neighborhoods and 
streaming toward the Arroyo Colorado and 
the main Rio Grande Valley spillway going 
under Expressway 83 in Mercedes.
   Another hurricane season is here. Memories 
of category one Hurricane Hanna of 2020 
are still fresh with the knowledge of what a 
stronger storm could do to the Valley. The 
same goes for the 15-inch-plus rains of June 
2018 and the same month of the following 
year that left Mercedes and Weslaco sloshing 
with devastating flooding.
   “The need is obviously there,” said Fuen-
tes, whose precinct is Mid-Valley based and 
runs north to the Delta Area of Edcouch-Elsa. 
“What areas flood the worst and what are we 
doing to fix it?”

Addressing A Growing Pain
   Mercedes is a city that is beginning to see 
its first wave of growth. The McAllen/Pharr 
areas along the expressway become saturated 
and developers look eastward for new oppor-
tunities.
   A 12,000-square-foot travel center that will 
be reminiscent of a Buc-ee’s is under con-
struction about half-a-mile east of the Rio 
Grande Valley Premium Outlets. Starbucks 
plans to open a new Mercedes location adja-
cent to the outlet mall. Chick-fil-A will do the 
same with a new restaurant next to the travel 
center on the intersection of Mile 2 Road East 
and the expressway.
   It’s all good news for Mercedes Mayor Oscar 
Montoya. His city has seen next door Weslaco 
flourish with growth along its expressway 
corridor. Now Mercedes seems poised to do 
the same. The mayor conceded, however, 
that “one of the biggest issues we have is that 
Mercedes floods.”
   Knowing that, the city’s county commis-
sioner, Fuentes of Precinct 1, is dedicating 
$20 million of a $190-million bond to Mer-
cedes. Precinct 1 received $80 million of that 

bond, which was passed by county voters in 
2018 and is dedicated to addressing drainage 
issues.

The Future Flow
   On his maps, Fuentes highlighted four Mer-
cedes-centric projects that he predicted will 
greatly alleviate the city’s perennial flooding 
problems. 
   They will result in more flood detention 
ponds, wider canal channels and culvert 
improvements, all of which by design will 
efficiently gather and move excess water out 
of cities and to the main floodway and the 
arroyo. It’s the kind of drainage work going 

on throughout the Valley. In the region, which 
in its natural state is a river delta, flooding has 
always been quick to form. The Valley needs 
about $4 billion in drainage improvements, 
Fuentes said, citing a state study of previous 
years. Counties and cities don’t have those 
kinds of resources, so projects must focus on 
areas of most urgent need.
   “The emphasis is on avoiding the displace-
ment of families from their homes and to 
minimize damage to businesses,” Fuentes said 
of Mercedes. “We look at the modeling and it 
shows we’ll be able to handle large amounts 
of water. All of these improvements are going 
to make a huge difference in the city.”

County Commissioner David Fuentes 
highlights drainage improvements 
being made in the Mid-Valley and 
Mercedes area. (VBR)
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Everything Is Interconnected
   For mayors like Montoya, improving 
infrastructure is essential to attracting new 
business, with better drainage near or at the 
top of most city lists in the Valley. Montoya 
said the region is still playing catch up in 
aligning drainage capacity with population 
growth.
   “We have systems that were built when 

there was 100,000 people living in our area,” 
the mayor said. “These systems are now try-
ing to handle the needs of a million people.”
   Pepe Cabeza de Vaca knows well the 
challenges of drainage as a McAllen city 
commissioner while working on the staff of 
county commissioner Fuentes. McAllen has 
long prided itself for having efficient and fast 
drainage systems and the role it plays in at-

tracting business. Cabeza de Vaca said as 
much as McAllen excels in those endeavors, 
it still connects to a countywide and regional 
drainage systems.
   “We can take water out efficiently, but we 
need to put it somewhere,” Cabeza de Vaca 
said from his perspective as a city commis-
sioner. “All parts of the system need to be 
improved so the water can flow.”

NOON - MIDNIGHT

DOWNTOWN MERCEDESDOWNTOWN MERCEDES
SATURDAY SEPTEMBER 3RDSATURDAY SEPTEMBER 3RD

AND MUCH MOREAND MUCH MORELOCAL FOODLOCAL FOODKIDS RIDESKIDS RIDESLIVE MUSICLIVE MUSIC
ALSO FEATURING CHRIS MARSHALL AND RICKY GUZMAN IIIALSO FEATURING CHRIS MARSHALL AND RICKY GUZMAN III

Maps show a network of canals and 
laterals that store and move water 
from Mercedes. (VBR)

Mercedes Mayor Oscar Montoya 
lauds drainage improvements being 
made in his city such as a recent 
groundbreaking for improvements to 
the Anaquitas Drainage Structure. 
(Courtesy)



   Mateo Leal saw the burgeoning growth of 
Rio Grande Valley cities in the early 2000s and 
noted a gap in how some markets were served.
   “How about the communities on the fringes of 
the Valley?”
   It’s a question Edward Leal recalled his father 
asking when the family first envisioned the 
hardware stores that today dot Hidalgo Coun-
ty. Rural areas on the outskirts of city limits 
were poised for growth but had few businesses 
servicing them.
   “There were plenty of building supply stores 
back then, but my dad saw they were mostly 
located in McAllen and Pharr, far away from 
western parts of the county,” said Edward Leal, 
who is the chief operating officer for Los Pinos 
Hardware Co. “We came up with an idea to be 
closer to those communities.”
   The first batch of what would be six locations 
began with two stores in then rural Mission. Los 
Pinos got its start on north Schuerbach Road 
and West Mile 5 Road. It was 2004. Next came 
a store on what was then far north Conway Ave-
nue in Alton on the northern edge of Mission. 
   Those first stores would set the framework for 
locations to follow in Penitas, Edinburg, San 
Carlos and Weslaco. The Monte Christo Road 
store in Edinburg was the first to go up within 
a town’s city limits. Next up is opening a store 
in Rio Grande City next year. The Leal family 
is also actively looking for a Cameron County 
location. A recent visit to the Weslaco store 
models the Los Pinos template. Well-stocked 
stores contain inventory neatly stacked and ar-
ranged in multiple departments, with store staff 
quick to help customers.
   “You don’t have to wait in long lines at our 
stores or look for someone to help you,” the 

younger Leal said. “We try to create a fami-
ly-type environment where the communities 
located around our stores know us and we know 
them.”

Supply Side Issues
   A weekly “lumber market insider” report from 
Los Pinos went out in mid-July with an eye 
on supply chain issues. It also addressed the 
current hurricane season.
   “We’ve been talking about getting close to 
a bottom on most lumber products in the last 
couple of reports, and I think this just might 
be it,” Leal wrote in the report that is read by 
contractors and Los Pinos’ many do-it-yourself 
customers. “Forecasted ahead in the near future 

are slight increases in pricing … until the end of 
the year, with possibilities to shoot up sharply 
if a hurricane with a path towards the Gulf 
forms.”
   Los Pinos, like businesses of all types, has 
seen wide revenue and supply fluctuations since 
early 2020. Business was robust in 2020 as 
people stayed closer to home for DIY projects.
   “We did see a lot of movement in those 
months,” he said. “It was a great period for a 
short time.”
   Leal says DIY customers make up 75 percent 
of the hardware chain’s business.
   The era of coming into-and-then out of 2020 
public health issues has also been disruptive, 
Leal said. Now, there are pressing supply chain 
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Los Pinos Builds Ties to Rural Communities
By Ricardo D. Cavazos, Content Editor

South on Airport 
1401 E. 8TH STREET WESLACO

Knapp
Medical Center ER

More Caring. Less Waiting.More Caring. Less Waiting.

Edward Leal is Los Pinos Hardware’s 
chief operating officer, keeping close 
tabs on lumber supplies and other 
material inventories. (VBR)



issues, especially with lumber and concrete.
   Lumber shortages have eased, but as Leal 
noted in his report, a Gulf Coast hurricane 
would disrupt that supply. First there would be 
runs on plywood. Then would come a sky-
rocketing demand for pine and various lumber 
hybrids to rebuild after a storm has passed. 
Concerns regarding concrete are growing, Leal 
said. Supplies of that material are increasingly 
hard to find.  
   “If it’s not one thing, it’s another,” Leal said. 
“We move supplies from one store to another. 
There’s a lot of uncertainty right now, but the 
need to keep a customer going on a project 
is still there and we do our best to meet that 
need.”

Family Traditions
   Making the right calls on when to buy sup-
plies with the swings in inventory and market 
prices are the toughest part of the business right 
now, Leal said.
   Still, the youthful operations director of his 
family business is enthusiastic and bullish about 
Los Pinos. He spoke enthusiastically about the 
new store to come in Starr County. Leal’s own 
home base is usually the Monte Cristo Road 

location with Edinburg. His parents, Mateo and 
Lucilla, stay close to their Mission-area stores 
as the top executives of the family business.
   The RGV hardware chain was inspired by 
Ferreteria Los Pinos of Reynosa, a business 
venture started years ago by Lucilla’s father. 
“Ferreteria” is the Spanish word for hardware 
store. Edward represents the next family gen-
eration of hardware operators. He has the spirit 
and knowledge to keep things going. 
   “I enjoy visiting all of our stores and working 
with our employees and seeing our customers,” 
Leal said at his Weslaco store. “I feel like we’re 
all growing together.”
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ALAMO EDC REVOLVING
LOAN FUND PROGRAM

The Revolving Loan Program is just one of the incentives the
Alamo Economic Development Corporation has established as

part of our efforts to encourage business growth and job
creation in the city. This program is designed to assist small
businesses and start-ups by providing a low-cost alternative

financing option. 

TO QUALIFY:
Business must be located in
Alamo.

Applicant must contribute
25% of the total project cost.

51% of the businesses must
be owned by US Citizens or
Resident Aliens.

Loans need dollar-to dollar
collateralization. 

LOAN TERMS
Loan terms and
conditions vary
depending on the
project, financial need,
and type of asset used as
collateral. The interest
rate varies between 4-
10%. The typical loan is
between 5-6%. The
minimum loan amount
is $10,000. The maximum
loan amount is $150,000.
The maximum term is 10
years. 

LOAN USES:
Working Capital.

Start-up cost.

Construction.

Repair and Renovations.

Purchase of equipment.

Business Expansion. 

Alamo EDC (956)787-6622           www.alamoedc.org

Paint brushes all in neat rows 
and ready for Los Pinos’ DIY 
customers. (VBR)

Concrete is the latest building supply 
to be in short supply. It is a valuable 
commodity at Los Pinos’ Weslaco 
store. (VBR)

Los Pinos caters to DIY customers in 
Hidalgo County and has the inventory to 
meet their needs. (VBR)



Professor Finds New Opportunities In Business
   Hansheng Lei came to the United States 
from China in 2001 with no idea the endless 
frontier would lead him to Brownsville.
   Lei is a professor in the computer science 
department at the University of Texas Rio 
Grande Valley. His academic office on Uni-
versity Boulevard in Brownsville is a handful 
of blocks away from his business office at 
a warehouse that’s adjacent to the Veterans 
International Bridge at Los Tomates. Lei’s 
AmericaShip warehouse is located about one 
long block from the bridge that is the ending 
point for Expressway 77/83. 
   “The Endless Frontier” is his company’s 
motto. A walk through the AmericaShip ware-
house backs up the company’s signature line 
as boxes and packages are stacked up by cate-
gory and ready for shipment. The destination 
point for most of these products is Mexico. 
Much of the inventory will leave in 30 days or 
less. AmericaShip provides temporary storage 
and maintains inventory before handling all of 
the details and logistics for eventual shipment. 
   “It’s a simple idea and it’s very needed,” Lei 
said.

Making A Difference
   Lei’s early years in the United States took 
place in upstate New York. 
   It’s where he earned a doctoral degree from 
the University of Buffalo, the State University 
of New York. Lei thought of staying in the 
northeast United States before a 2006 visit to 
Brownsville altered his view. 
   “I could feel Brownsville had a lot of poten-
tial and energy,” he said. “I felt like in New 
York everything is set up, but here the growth 
felt new. For me, it felt like a place where I 
could make a difference.” 
   Lei began advising companies on how to 
make the transition from paperwork-heavy 
processes to ones that utilized computer 
software to make operations faster and more 
efficient. It was especially helpful for prod-
ucts being shipped to Mexico with the bevy 
of regulations and custom rules to complete 
before products are allowed to cross the bor-
der. He began to realize that since “I have the 
software, I can do this myself.”
  In early 2016, he opened AmericaShip with 
the idea of being able to handle packages 
and boxes of all types and sizes while having 
the willingness to handle smaller individual 
orders. It allowed AmericaShip to find a niche 

among the distribution companies shipping 
products to Mexico.
   “Other companies want big volumes, not 
individuals,” Lei said. “We are very flexible.”

Offering Solutions
   About 80 percent of the inventory at the 
AmericaShip warehouse is heading to Mex-
ico. 
   Furniture packed in boxes with its pieces 

ready for assembly is Lei’s most common 
inventory category. Hair and skin products 
for women are a close second. A further look 
around the warehouse shows stacks of laptops 
in boxes as another popular item ready for 
shipment. AmericaShip offers 30 days of free 
storage. The company offers a practical solu-
tion for customers who need a place for stor-
age, looking after their products responsibly 
before the merchandise forwards to Mexico.

By Ricardo D. Cavazos, Content Editor
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UTRGV professor Hanseng Lei has 
found opportunities and growth in 
Brownsville. (VBR)
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   AmericaShip works with brokers to get the 
products across the border and into Mexico. 
It also offers ground transportation to the 
immediate side of the Mexican border, con-
tracting with trucking companies there to take 
larger volume deliveries into the interior of 

the country. Lei said building a better network 
in Mexico with his company having more 
operational presence is the next big step he 
wants AmericaShip to take. Doing so, he said, 
will help his company grow its business for 
products needing to go from Mexico into the 

United States.
   “We have a lot of room to grow,” Lei said of 
his company. “I believe Brownsville does too. 
With the port and SpaceX, you can see it, and 
I still see Brownsville as being young in its 
potential.”

Be prepared.
Know how to respond.
HUB International helps businesses and individuals 

prepare for, manage through and recover from all 

natural disasters, including hurricanes, tornadoes, 

wildfires, flooding and earthquakes.

Contact us today, and let our risk & insurance 
professionals help you protect what matters most.

hubinternational.com

Employees at AmericaShip prepare 
boxes for shipment from the company’s 
warehouse in Brownsville.(VBR)

About 80 percent of the inventory 
at the warehouse of AmericaShip in 
Brownsville is heading to Mexico.
(VBR)
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Solis Comes “Full Circle” To Lead STC
   At 40, Ricardo Solis knew he needed a 
change. 
   Solis was over 15 years into a successful 
career in the public and private sectors in the 
fields of business and finance. He enrolled at 
the University of Texas in Austin to refresh 
and find a new career path. The predictable 
thing to do was to seek a doctorate in busi-
ness administration with a master’s degree 
in international management earned years 
before. 
   A UT dean had other ideas. 
   “He looked at my background, Hispanic, 
from the border, experience in internation-
al business, and he told me, ‘That’s the 
future,’” Solis said. “It’s what community 
colleges need.”
   Solis called it “a total change” from where 
he was headed professionally. He took the 
dean’s advice and embarked on a higher 
education management career. It would take 
him to community college systems in San 
Antonio, Waco and Phoenix. With a tenure 
in China, he would gain teaching experience 
and learn more about Asia’s influence in 
global trade and business. 
   His “big break,” as Solis described it, 
came in 2015 when he was named president 
of Laredo College. It was a job he relished 
and loved being back on the border. There 
was a bigger prize awaiting, one he had long 
eyed, and it became open in the spring of 
2021. South Texas College needed a new 
president with the retirement of its longtime 
leader, Shirley Reed. 
   “I had been waiting for this opportunity 
for years,” Solis said of leading STC. “It 
was a perfect fit to bring together all of my 
experiences.”
   The job he hoped for came to fruition. 
The summer of 2021 found Solis in the STC 
president’s chair. Now a year into oversee-
ing STC, with its 30,000 students spread 
over six campuses in Hidalgo and Starr 
counties, Solis is even more certain he made 
the right choice in Austin years ago.
   “Coming back to the Valley is what I 
wanted,” he said. “I hit the ground running. 
I was in Laredo one day and the next day I 
was in McAllen with STC.”

Creating A Vision
   Solis is a Brownsville native with family 
roots in Mexico. He grew up in two coun-

tries, knowing two cultures and speaking the 
languages of his U.S. and Mexican family 
members and friends. 
   His first job out of college was at the 
Port of Brownsville as the director of the 
Foreign Trade Zone. It was a big job for 
such a young business executive. Solis took 
it on fully, learning about the ways of border 
business and the importance of negotiating 
with Mexican business and political inter-
ests.

   It would serve him well at his next job, 
in Harlingen, working in economic devel-
opment. Solis played a key role in helping 
Harlingen get the necessary permits and 
connections which led to the building of 
the Los Indios Bridge. Years of working in 
business and finance would follow, includ-
ing time spent in Mexico, before going into 
higher education administration.
   For Solis, STC represents coming “full 
circle” in joining his economic development 

By Ricardo D. Cavazos, Content Editor

Dr. Ricardo Solis began his career in economic 
development at the Port of Brownsville. Today, he is 
the president of South Texas College. (Courtesy)



background with the capabilities of a commu-
nity college system to train and develop the 
skilled workforce companies are seeking. He 
sees community colleges “at the center of this 
demand.” The college Solis oversees is just 
over two decades old and already offers more 
than 100 degree and certificate programs, 
with associate degrees in health care, tech-
nology and manufacturing fields. STC also 
offers five bachelor undergraduate degrees, a 
rarity among community colleges.
   “The college is very dynamic in covering 
such a large geographic area and serving so 
many communities,” Solis said. “It’s going 
to take a strategic leadership approach from 
all Valley elected officials, business and local 
entities to work around a workforce educa-
tion vision.”
   One of Solis’ more ambitious initiatives 
of recent months is to extend its workforce 
development training and services to Mexico.
   The college reached an agreement with 
Index Reynosa, which allows STC faculty 
to begin providing training onsite to maqui-
ladoras and core manufacturing companies. 
Solis sees the move as another example of the 
college doing its part to create a more skilled 

workforce in bringing more advanced man-
ufacturing to the region. Higher-end man-
ufacturing operations, he said, are valuing 
the skill levels of workers over factors like 
logistics, location and local tax and wages 
structures.

   “Companies presently are mainly con-
cerned and worried about these skilled 
workforces and the colleges providing these 
skills for their long-term survival,” he said. 
“Community colleges are now key and at the 
center of this demand.”
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STC students have access to high technology computers 
and equipment to learn the skills companies are seeking. 
(Courtesy)

South Texas College has formed partnerships with 
maquladoras in Reynosa in working to improve 
training and enhance advanced manufacturing. 
(Courtesy)



   Many business owners were forced to 
temporarily close in the spring of 2020, 
leading Jessica Zarate to open a shop, 
Beary Creative, from her home. Its name 
belies the fact that Beary Creative does not 
carry stuffed bears.
   “I’m a Bear,” Zarate said of being from 
Pharr-San Juan-Alamo. 
   If you live in the Rio Grande Valley, you 
likely know Bear pride runs deep in PSJA 
High School graduates.
   “I started by making personalized epoxy 
cups,” Zarate said. “A friend recommended 
that I sell them. Then people started asking, 
‘Can you do shirts?’”
   Zarate discovered she could. Zarate’s 
need for more space grew as did her orders. 
Opening a shop would have an added 
benefit.

   “When I was at home, I was not sleep-
ing,” Zarate said.
   She received calls and texts from cus-
tomers late at night and the wee hours of 
the morning. Zarate realizes now she could 
have responded to those calls and messages 
during business hours, but that lesson came 
later.

First Step In Growth
   In October 2020, Zarate opened her first 
brick-and-mortar shop on Main Street in 
McAllen’s Olde Towne neighborhood. 
Zarate added boutique items to her line of 
personalized clothing and epoxy cups. At 
first, people called in their orders and paid 
by phone or through a mobile-payment 
app. The small space did not lend itself to a 
browsing-and-shopping experience.

   Zarate’s customer base expanded fur-
ther, leading to the need for a larger shop. 
In July 2021, Beary Creative moved to a 
second-floor space on 8th and Quince in 
McAllen. The new location initially met the 
demand from Zarate’s growing customer 
base. She longed for a storefront on ground 
level. Within months, she called her land-
lord, Jim Moffitt, to ask if he had any sites 
available. 
   He did. Moffitt told her about his new 
development, Plaza del Norte, on the east 
side of Country Omelette on North 10th in 
McAllen. It had a storefront, sat on ground 
level, and was double the size of the 8th 
and Quince location. The new site turned 
out to be perfect.
   “He let me pick everything and he even 
had them build real dressing rooms.”
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Shop Designs Creativity & Success
By Chris Ardis

Beary Creative owner Jessica Zarate has the 
blessing of working with her mom, Margot Martinez, 
every day. (Courtesy)
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Opening Opportunities
   The new shop, which opened May 28, has 
an office where the personalized creative 
work happens, using Zarate’s Direct-to-
Film and eco-solvent printers.
   It also has a Build-Your-T-Shirt Station. 
There’s a Selfie Station as well, with a glit-
tery-gold fabric background and a “Hello 
gorgeous” neon sign, the outline of a pink 
heart shining brightly next to “Hello.”
   Zarate still specializes in personalized 
orders for males and females of all ages, 
up to size 5X. Custom t-shirts for birth-
days, graduations and family trips remain 
popular, and Beary Creative has no mini-
mum-order requirement. Customers show 
up with an idea or a drawing or ask Zarate 
for advice. Most designs can now be done 
in full color.
   At the Build-Your-T-Shirt Station, kids 
and adults choose a t-shirt and a screen 
print, categorized to make searching for the 
perfect one easier.
   “One customer came in with pictures of 
her mom that she wanted to have printed on 
a cup using sublimation,” Zarate said. “It 
was beautiful!”

If your business is commercial or industrial, you have specific needs for 
location, building size and architecture, utilities, transportation and more. 

HEDC is here to help you find the perfect place for your business.

90,000 square feet of warehouse space   Easy access to 
Interstate 2, a few miles away from the Los Indios International 

Crossing, a few minutes from Valley International Airport 
and the Port of Harlingen. 

Bass Blvd and US 83 • Harlingen, TX
1,481,040 SF • $11,883,168.00

Ready & Waiting To Help You.

The Build-Your-T-Shirt Station allows customers of all ages 
to choose a t-shirt, along with one of the shop’s screen 
prints categorized to simplify the process. (Courtesy)
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   Zarate expanded Beary Creative’s selec-
tion of boutique clothing and accessories 
for women, including jewelry, hats, travel 
bags and coin purses. She also offers cus-
tomized, silicone-bead wristlet keychains 
that can be made in school colors, favorite 
colors or random colors of a customer’s 
choosing.
   Zarate attributes Beary Creative’s growth 
to social media and word-of-mouth adver-
tising. Owning her own shop has been a 
blessing for Zarate.
   “It’s rewarding,” she said, the shine in 
her eyes matching the smile on her face. 
“People come in and leave happy, and you 
know it’s because of what you have done.”

Beary Creative carries comfortable women’s clothing 
for work or everyday outings. (Courtesy)

Customers love the My Saint My Hero men’s bracelets 
at Beary Creative. (Courtesy)
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Victory Takes Vision

Commercial loans to help you operate

Your Rio Grande Valley Commercial Lending Team

The Vantage Bank commercial lending team has the expertise to help 

your business flourish. First, we invest in getting to know you and your 

specific goals. We then draw on our unique knowledge of the region 

and our full suite of innovative capital solutions to design a customized 

approach for your business. 

Let us help turn your vision into a financial victory.


