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   Catch a wave or make a splash -- oh how 
we enjoy our beautiful beaches and the cool, 
refreshing water of a backyard pool. Luckily, 
South Padre Island has both!   
   Summer fun does come with precautions. 
We parents and grandparents are eyes and ears 
wide open to ALWAYS know where the little 
ones are at all times. It’s that time of the year 
we warn the kids to not venture out too deep, 
always go with at least one other swimmer, and 
diving in pools is prohibited. 
   As a swimming instructor for 40 years, I’ve 
seen it all. We may think children are the only 
ones at risk, but some of my rescues have been 
adults. In fact, those are the scariest, hair-raising 
rescues. Trust me.
   During my high school and college days 
after receiving lifeguard certification, teaching 
swimming was an excellent way of earning 
income. Plus, the personal satisfaction of 
helping scared students (kids and adults) of all 
ages learn basic water safety and then complete 

swimming skills is quite rewarding. 
   Having water fun this summer begins with 
good ole fashioned common sense. Only 
seasoned and experienced swimmers should 
venture out to any body of water deeper than 
the knees. That may read overboard, but I 
have witnessed wading into shallow waters 
becoming a near nightmare.
   When it comes to infants and toddlers, of 
which I was trained as a swimming instructor 
for six-month olds, please make sure the 
attending adult is a very good swimmer. The 
alert factors for our precious little ones of 
course include hazards of swallowing water, 
stepping or falling into any depth of water and 
overall trauma.
   A very common first lesson of teaching 
swimming is overcoming the fear of water. This 
is more common than one might think. On the 
flip side, our youngest son who is now seven, 
was and is never afraid of anything. That’s the 
most dangerous situation because a fearless 

toddler/adolescent will try it all with no regard 
to the hazards. 
   Rio Grande Valley summer fun in and around 
water is amazing! It’s priceless family time 
of making unforgettable memories. Let’s take 
every measure to ensure the memories are 
enjoyable ones. From lifejackets to proper 
supervision, preferably a trained water safety 
adult, let’s have fun beating the Valley heat.
   Cheers to your summer vacations and family 
outings!

RGV Summer Fun
by: Todd Breland
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COMPANION SAVINGS

Level Up
Your Savings.
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UNLOCK a SPECIAL SAVINGS RATE!
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Journalist Transitions To Art Featuring RGV
   There was always one skill Ryan Henry 
had in his back pocket as he saw his 
journalism career fade like a setting sun in 
one of his paintings. 
   The Rio Grande Valley-area newspapers 
that Henry so capably served for over two 
decades have clearly seen their better days. 
There was no lessening of his own interests 
and commitment to newspapering, but 
Henry grew tired of years-long struggles 
as an editor in dealing with declining 
resources and staffs to cover communities 
he knows so well.
   Fortunately, there is another outlet 
for Henry’s talents and his enduring 
connections to the region where he 
grew up and still lives. Henry is a plein-
air artist, a French term to describe 

depictions of outdoors life. In Henry’s 
case, it’s a painting of the Queen Isabella 
Memorial Causeway with the Port Isabel 
Lighthouse seen in the distant background. 
Another example of his artwork features 
a look at historic buildings in downtown 
Brownsville.
   One of his most recent paintings include 
the Pirate’s Landing fishing pier in Port 
Isabel with background skies scattered in 
blues and yellows. Another painting depicts 
shrimping boats clustered together at the 
Port of Brownsville’s fishing harbor. 
   “Landscapes in the Rio Grande Valley 
are not going to have mountains or a Grand 
Canyon,” Henry said. “You get to know 
your local geography and translate that into 
your art.”

Art & Business
   Henry is the newest artist in residency at 
the Art Business Incubator of South Padre 
Island.
   It will be a one-year stay in working 
amidst other artists in residency there and 
having the opportunity to sell his paintings 
directly to appreciative walk-in customers 
along with serious art collectors. There is 
knowledge to be shared amongst the group 
of artists at the incubator, not to mention 
inspiration and motivation. The biggest 
lessons for Henry, however, may come in 
learning the business of selling art. It is the 
insights and instruction given in that area 
which greatly interests the journalist turned 
artist.
   “Can I make a living out of it?” Henry 

By Ricardo D. Cavazos, Content Editor

Ryan Henry is an artist in residency at the Art 
Business Incubator of South Padre after a long career 
in journalism. (VBR)
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asks of being a fulltime artist. “Can I be a 
good entrepreneur? Ultimately, it’s not as 
much about how they can improve my art 
as it is helping me succeed business-wise.”
   Henry describes it as going from the 
transition of painting for yourself and 
family to creating art for others with no past 
personal associations. It could be someone 
who randomly finds a painting that fits with 
the décor of a home or a collector with a 
particular interest in a style of art.
   “It’s devoting yourself to manufacturing 
art, marketing it and trying to sell it,” 

Henry said. “The reality is if you want to 
make art for people you have to learn what 
they like. Someone who buys art has to love 
it, be able to afford it and have a place to 
put it.”

‘A Magical Place’
   A recent visit to the SPI art incubator 
found Henry at his workstation with some 
of his paintings laid out in front of him. 
   True to form and aligned with his 
interests, there are two paintings featuring 
downtown Brownsville. One depicts Market 

Square at night, lights twinkling, with 
another of the city’s iconic Elizabeth Street 
and the tall signage of the old Majestic 
Theater jutting out against orange red 
twilight skies. Other paintings highlight the 
coastal life where Henry finds himself these 
days. Birds on the surf and people walking 
down the beach are among the artwork 
hanging on the wall above his table.
   There’s also a three paragraph-long bio of 
Henry with long sentences that wrap around 
a picture of the artist. The story describes 
him as being an artist who “captures the 

The jetties at South Padre Island are 
among the Rio Grande Valley-based art 
of Ryan Henry. (VBR)

Coastal life and imagery are 
among the RGV-themed paintings 
of Ryan Henry. (VBR)
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spirit, sensations and scenes of South 
Texas.” Henry was born in West Texas, 
came to the Valley as a youth and grew up 
in Weslaco. 
   “People from the Valley think of South 
Padre Island as being their backyard,” 
Henry said. “It’s a sweet spot, like they 
own it, a special magical place where they 
meet up with family, have weddings and 
reunions. We all connect to it.”
   It’s the magical place where Henry 
wanted to be in making the transition to a 
new life – and now he is, an Island boy with 
a re-energized dedication to his art.
   “There’s a vulnearability to being an 
artist,” he said. “You put your work out 
there and you’re going to be judged on 
something you love and have a heart and 
passion to do.”
   Early reviews indicate he’s an artist off to 
a good start on a new chapter of a lifelong 
endeavor. 

Shrimp boats at the fishing harbor at the 
Port of Brownsville are among the Ryan 
Henry collection featuring RGV life. (VBR)

The workstation of artist Ryan Henry 
features some of his recently completed 
artwork that he is selling. (VBR)
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Growth Shows Weslaco’s Time Has Arrived
By Ricardo D. Cavazos, Content Editor

   The chief executive officer of a major San 
Antonio development company referred to 
Weslaco in late 2021 as a “community that has 
been underserved.”
   Craig Garansuay offered that description 
during a Weslaco City Hall meeting as local 
leaders were making their pitch to business 
interests gathered to learn more about the 
community. Weslaco at the time was seeing 
its first signs of new retail and housing 
construction growth coming out of 2020. Less 
than two years later, the Weslaco Economic 
Development Corporation points to five retail 
developments going up in the city.
   Weslaco may not be underserved that much 
longer. 
   “Every city has its turn,” said Steve Valdez, 
the executive director of the Weslaco EDC. 
“Maybe it’s our turn now.”
   Garansuay would likely agree. His company, 
Garansuay Group Inc., is developing a prime 
area along Expressway 83. The Shops at N 
Bridge will include Texas Roadhouse, Freddy’s 

Frozen Custard & Steakburgers, and Stefano’s 
Brooklyn Pizza among its many tenants. The 
Shops is a roughly two-block-long development 
across the way from well-established retailing 
on the corridor’s north side.
   Now, developers are eyeing remaining 
stretches of open land on the southern side of 
the expressway. Even older structures such as 
the Palm Aire Hotel site have been cleared to 
make way for new developments.
   “The region is growing around us,” Valdez 
said. “It’s really exciting. We’re feeding off that 
regional growth.” 

Breaking Ground On Growth
   On May 12, Valdez and other community 
leaders gathered for the sort of groundbreaking 
ceremony often seen in Weslaco these days.
   On this day, it was another Garansuay 
development, Shops at Westgate. This one-
acre development is named after the busy 
thoroughfare where it will be located. The first 
announced tenant is Dutch Bros Coffee.  It 

showed that Weslaco’s retail growth isn’t all 
tied to the expressway. 
   “It’s not off the expressway,” Valdez said of 
Shops at Westgate. “It doesn’t rely on highway 
traffic, but it recognizes the value of our 
neighborhood growing off the mainstream.”
   All of these efforts are leading to a big enough 
community that going elsewhere for dining 
and entertainment services is becoming less 
frequent. Valdez said 2020 was something of 
a turning point in that many local residents 
stayed closer to home. The volume of local 
sales caught the attention of developers 
like Garansuay and others like Domain 
Development of McAllen, which is also 
developing new retailing in Weslaco.
   “You use to leave town if you wanted a 
certain level of entertainment,” said Valdez, 
who is a Weslaco native. “It’s nice now to have 
enough establishments that we can stay here.” 

Location, Location
   Domain is developing a second retail plaza 

Artistic rendering shows redevelopment of 
the Weslaco Palm Plaza on Texas Boulevard 
in the Mid-Valley city. (Courtesy)
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along the expressway’s south side and adjacent 
to the Valley Baptist Micro Hospital. Among 
its early tenant commitments are Tropical 
Smoothie Café and Fazoli’s. 
   On north Texas Boulevard, in close proximity 
to the expressway, another San Antonio 
company, CBG, is redeveloping what it’s 
calling Weslaco Palm Plaza. It’s billed as 
having 190,000 square feet of shopping space, 
with a 50,000-square-foot anchor available. 
   “Halfway between McAllen and Harlingen,” 
a marketing piece says of the Palm Plaza 
development.
   The old standby of Weslaco being centrally 
located in the Rio Grande Valley was said for 
years but usually didn’t lead to measurable 
growth. Valdez said what has changed is 
regional growth being so widespread that 
individual community identities aren’t what 
they used to be. The emergence of something 
resembling a real regional community makes 
being in its center all the more important.
   “Being centrally located matters more than 
it ever has,” Valdez said. “We have all of the 
necessary amenities and resources and you can 
live in Weslaco and work anywhere.”
   The next big retailing goal for Weslaco is 

attracting a big box store like a Sam’s Club or 
a Target, but in that respect, Valdez said they 
are coming up against large retailers who don’t 
want to cannibalize sales of their existing stores 
in the McAllen area and in Harlingen.
   “We don’t get to pick them,” he said of large 
retailers. “They pick us.”
   It appears for the most part that plenty of 
developers are currently choosing Weslaco, 
with more likely to come.

Share your expertise.
Our mission at SCORE is to help small businesses 

through free mentoring and workshops.
Contact Robert Paino at (516) 246-5041 

robert.paino@scorevolunteer.org
Visit www.score.org/RioGrandeValley

Our community in the Valley needs you. 
IF YOU ARE A LEADER, VOLUNTEER WITH US.

Developers are focusing on the 
remaining open stretches of land along 
Expressway 83 in Weslaco to build 
plazas and shopping centers. (VBR)

There are five current retail 
developments in Weslaco as developers 
move to capitalize on regional growth 
coming to the Mid-Valley area. (VBR)

The Weslaco Economic Development 
Corporation is lauding retail growth in its 
city as it pursues big box retailers. (VBR)
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   From bean to bar, there can be no rushing 
the in-between at Hidalgo’s Mozna Chocolate 
factory.
   Rosario Matulewicz and her team work 
meticulously at their craft in what was once 
a meat market. Today, large sacks of cacao 
beans from around the world stand near a 
grinder that whirls around the clock. It’s a 
days-long process. The beans will soon form 
into a thick batter-like substance to temper and 
mold for the products of Mozna Chocolate to 
take shape into packaged goods.
   There will be chocolates wrapped in silver 
and made into hearts and lollipops. Long 
before customers take view of those sweet 
images, there are raw beans to sort, roast and 
then winnow in getting the edible seeds to 
the grinder. The three-day process of constant 
motion is always under the watchful eyes of 
the chocolatiers.
   “You can’t hurry it,” Matulewicz said of the 
eight-step process utilized at Mozna’s factory. 
“You have to be patient.”
   The end products of a process that stretches 
from days to weeks come in a variety of 

stylishly wrapped bars featuring chocolates 
from Venezuela to Vietnam to India. The 
attention to details results in a job well done.
   “When you make anything from hand, 
you’re proud of what you do,” said Danny 
Williams, a chocolatier at Mozna’s.

Yes They Can
   The company’s namesake is a word that 
means “you can” in Polish. 
   It’s a connection to the family heritage of 
Rosario’s husband, Anthony, the son of a 
Polish man. Anthony’s growing up years were 
largely in Mexico, the native country of his 
mother. He would eventually make his way to 
law school in San Antonio, which is where he 
met Rosario. The couple moved to McAllen 
in 1994, where they would raise their children 
and Anthony would also set up his law practice 
that focuses on immigration matters. 
   Along the way came a random interest in 
chocolates that turned serious with family trips 
to London to learn the elements of the craft 
from the chocolatiers of England. What was 
imagined as a home-based business would 

turn into a search for a site to house a mini-
factory of chocolates. At the end of a former 
residential block now industrial is where 
Mozna’s handcrafts chocolate in Hidalgo.
   The setup is both clean and efficient. The 
floor contains silvery equipment that does the 
sorting, roasting, winnowing and grinding of 
beans before the chocolatiers take over. They 
then add sugars, almond, pecans and orange 
flavorings in what represents just a few of 
the many choices and ingredients in Mozna’s 
chocolates. 
   The stars are the chocolates themselves. 
Rosario Matulewicz and Williams have blocks 
of chocolates from different countries laid 
out on a table and take a visitor through the 
subtleties of taste that differentiate the sources 
of cacao beans. Mexican chocolate features 
caramel and brown sugar, with India’s tasting 
fruitier, Colombia’s has an edge of a coffee 
flavor to it. The chocolates of Venezuela taste 
nutty, with those of Vietnam and Tanzania 
highlighting fruity elements of cherry and 
tartness. 
   There is seemingly something for everyone’s 

Being Patient & Creating Chocolate In Hidalgo
By Ricardo D. Cavazos, Content Editor

Chocolates come in many shapes and sizes at Mozna 
Chocolate. (VBR)
Insert: A cacao nut is cut open with its beans clustered 
nearby and used in tours at Mozna’s. (VBR)



palate who loves chocolates.
   “We have a product that makes people 
happy,” Matulewicz said. “We’re doing 
something people enjoy.”

Learning About Chocolate
   There’s also an educational component to the 
Mozna operation.
   Factory tours are a staple with Winter Texans 

and schoolchildren often taking part. There’s 
an admission price for the longer tours that 
have a taste-the-chocolates portion to them. 
The chocolatiers on site offer insights and 
history of the cacao beans and how they have 
been utilized over the ages in every corner of 
the world.
   “People leave here having learned about 
chocolate in how it has been used and 

developed throughout history,” Matulewicz 
said. 
   Mozna Chocolate is located at 115 E. Brazil 
Avenue in Hidalgo and is open Monday 
through Thursday from 9 a.m. to 5 p.m., with 
the same hours on Saturday. Friday hours are 9 
a.m. to noon. More information can be found 
at moznachocolate.com, and by phone at (956) 
429-3809.

11

Danny Williams cuts bars into form for 
packaging. (VBR)

Danny Williams works through 
the meticulous process of making 
chocolate at Mozna’s. (VBR)
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UTRGV Takes Expertise To Cities
   Ramiro Aleman picked up on a key element 
missing in San Benito when he was recently 
named executive director of the city’s 
economic development corporation.
   “There was no presence of UTRGV in San 
Benito,” Aleman recalled thinking when 
starting his new job last fall. “How can we 
change that?”
   On March 30, Aleman and his board 
welcomed UTRGV’s Office of Workforce 
and Economic Development to San Benito. 
The start of San Benito’s connection to the 
University of Texas Rio Grande Valley is a 
modest one, but it is sure to grow. For now, 
the university’s workforce and development 
office is making a staff member available 
on an appointment basis to assist local small 
businesses. The services provided include 
developing business and marketing plans, 
with insights on pursuing government 
contracts.
   The UTRGV presence in San Benito 

will grow in late June. The university’s 
Entrepreneurship and Commercialization 
Center will begin a series of weekly classes 
with aspiring entrepreneurs on developing 
sound business plans and taking the best 
steps toward a successful business launch. 
   “We’re a smaller community and it’s a 
tremendous asset to have UTRGV in San 
Benito,” Aleman said. “It’s the flagship 
university of our region. It’s important to 
have their presence here with all of the 
potential San Benito has for economic 
growth.”

Taking Expertise On The Road
   San Benito is among the area communities 
the university is reaching out to in 
establishing a connection to the portfolio of 
centers and programs UTRGV offers.
   It has done so extensively in the medical 
and health care field and has several 
partnerships with public school districts. 

It’s now replicating those sorts of efforts in 
sharing economic development and business 
expertise with EDCs in the Valley.
   “We have experts in all kinds of fields,” 
said Veronica Gonzalez, the senior vice 
president for governmental and community 
relations at UTRGV. “We have some great 
programs available and we have to take these 
services on the road. The expertise is there. 
It’s making sure we spread it out all over the 
Valley.”
   Gonzalez and her office are making good 
on that pledge. In May alone, the UTRGV 
workforce and development office announced 
additional partnerships with EDCs in 
Harlingen and Mission. The UTRGV 
workforce office touts itself as being “the 
region’s economic portal.” Some of its core 
programs and services, like production of 
data and research, are beyond the capacity 
of smaller EDCs. Those added capabilities 
can give EDCs real time reports and analysis 

By Ricardo D. Cavazos, Content Editor

Harlingen Mayor Norma Sepulveda, center, is 
joined by UTRGV’s Veronica Gonzalez and Ron 
Garza, to her left, and other community leaders 
at a May 5 event announcing a new partnership 
between the city and university. (Courtesy)
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in recruiting new industries while assisting 
existing businesses.
   “We help connect the dots,” said Ron 
Garza, the associate vice president for the 
workforce and development office. “We 
want to serve as an extension of an EDC, 
we can help build capacity across cities and 
most of our services are offered at no cost.”

Building An ‘Ecosystem’
   Bringing UTRGV’s economic 
development expertise to the local level can 
boost the momentum a community is feeling 
and seeing.
   In Harlingen, Mayor Norma Sepulveda 
lauded UTRGV for bringing its business 
and economic expertise to her city at a 
May 5 event on the campus of Texas State 
Technical College. She believes the eventual 
plan to have a full-time UTRGV economic 
development specialist in Harlingen’s EDC 
office will augment growth in her city.
   “This isn’t the Harlingen from 10 years 
ago,” said Sepulveda, who was sworn 
in as the city’s first female mayor in 
May 2022. “There was a perception that 
Harlingen didn’t want to grow. Now, that’s 

changing. We’re seeing this shift where our 
demographics are trending younger and 
they’re looking for more.”
   One can see the trend the mayor speaks 
of, especially in southwest Harlingen going 
toward La Feria. A surge of new home 
construction is rapidly filling up lots that 
laid vacant for years. Academy Sports & 
Outdoors recently began construction at the 
busy Harlingen Corners retail and restaurant 
area near Dixieland Road. The added 
information and analysis from UTRGV’s 
workforce and economic development office 
is sure to boost that growth.
   In San Benito, which has seen some retail 
and hospitality industry growth along its 
Expressway 77 corridor, having UTRGV 
in its community means having valued 
expertise nearby with an appreciated 
accessibility.
   “It’s about bringing those services 
here and our local business people not 
having to go out and travel to Edinburg 
or Brownsville,” said Aleman, the EDC 
executive director in San Benito. 
   It is, as the UTRGV’s Garza said, “helping 
to build an ecosystem” across the region.

CONTACT US AT:
Office: 956.787.6622
www.alamoedc.org

San Benito city officials are hopeful that 
expertise provided by UTRGV’s Workforce 
and Economic Development office will boost 
downtown merchants and commerce around 
the city. (VBR)

Ron Garza, an associate vice president 
for UTRGV’s Workforce and Economic 
Development office, is heading up 
efforts to take business expertise to area 
cities. (VBR)
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Launch Lifts SPI To New Possibilities
   The first launch of SpaceX’s Starship off 
Boca Chica Beach was spectacular even as it 
fell short of its goals and ultimately blew to 
pieces over the Gulf of Mexico.
   Some of the debris from the sky and 
launch pad would fall and settle over Port 
Isabel, causing consternation there to go 
with stern words from the Federal Aviation 
Administration. The agency said it would 
review safety and public health issues before 
authorizing a second launch after the initial 
April 20 liftoff. The technicalities of fixing 
first launch deficiencies and satisfying 
FAA concerns has hardly diminished the 
enthusiasm of South Padre Island’s tourism 
industry leaders.
   Days after the launch, Blake Henry of 
the local convention and visitors bureau 
declared South Padre Island as being the new 
“Texas Space Coast.” The Island’s front row 
view across the Laguna Madre to the Boca 
Chica launch pad attracted tens of thousands 
of visitors to SPI to view the fiery liftoff. 
Henry, the executive director of the Island’s 
CVB, said he and his staff are developing 
“new experiences” to help visitors plan trips 
geared to future SpaceX launches.
   “SPI offers the best rocket view,” Henry 
said. “We are inspired to deliver the best 
rocket launch experience to all.”

Lift Off To New Experiences
   Joe Vega knew the first Starship launch 
would be big whenever the long-awaited first 
launch day arrived. 
   It looked to be April 17 but that planned 
launch fizzled. It was a bit of a test run for 
Vega, the Cameron County parks director. 
When a second try was to be attempted 
three days later, Vega got to the Island early 
that day, as in 2:30 a.m. Traffic crossing 
the Queen Isabel Memorial Causeway into 
the Island was already backing up. Charter 
buses and shuttles were leaving visitors off 
in droves as they sought choice viewing sites 
across the water to Boca Chica.
   “People were getting here from all over the 
country and the world,” Vega said. “I know 
of visitors who came from Australia.”
   Vega dealt with traffic issues while Henry 
and his staff began to figure out how to 
capitalize on a tourist attraction that only a 
few years would have seemed unimaginable. 
Rocket launches in the Rio Grande Valley is 

a concept that still seems new and farfetched, 
but the spectacle of April 20 made it real. 
The tallest and most powerful rocket ever 
built lifted off from a formerly remote Boca 
Chica Beach, leaving spectators in awe of 
the immense ground smoke and power it 
generated.
   For Henry, it “kicked off the official start 
of space tourism.”
   “When the rocket lifted off,” he said, 
“you could not only feel the energy of the 

liftoff, but the energy of the all the people 
witnessing history being made on South 
Padre Island.”

Revising Marketing Plans
   From here, Vega will go over how his staff 
did in working with the South Padre Island 
Police Department to deal with the crush of 
traffic of the first liftoff.
   “We’ll learn from the first launch,” Vega 
said. “We can always improve and do better 

By Ricardo D. Cavazos, Content Editor

Visitors to South Padre Island 
watched in awe as Starship lifted off in 
spectacular fashion from Boca Chica 
Beach on April 20. (Courtesy)
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the next time.”
   Henry, meanwhile, is revising marketing 
campaigns to feature rocket launch 
experiences and promoting the view the 
Island provides to SpaceX and its towering 
Starship. The space coast, as Henry describes 
it, could significantly boost off-season 
months in the fall and winter should the 
launches become more routine. SpaceX is 
pledging it will be ready for another launch 
in the next few months but the FAA has 
given no indication when it will approve a 
second liftoff.
   Vega, the parks director, believes it will 
inevitably happen again. He is enthused 
about the Island’s capabilities to capitalize 
on the new attraction while the county 
promotes its Isla Blanca Park as the place to 
be for rocket launches.
   “It brought great exposure for the park 
and the Island,” he said. “There’s no doubt 
it increased tourism with all of our first-time 
visitors. I hope they come back. The Island 
has many wonderful things to offer.”
   It’s on to the second launch with hopes 
it will be by year’s end for an Island still 
buzzing about what it saw on April 20.

DAVIS
EQUITY REALTY

2300 W. PIKE BLVD. SUITE 101 • Weslaco, TX 78596
info@davisequity.com • www.DavisEquity.com

(956) 969-8648

SALE PRICE: $1,182,590 • 32 ACRES
LOCATION: 4716 S JACKSON RD, MCALLEN, TX 78503

32 ACRES • MCALLEN, TX

32 acre site located on S Jackson Road and in the path of 
progress for McAllen and Pharr, Texas. City of McAllen utilities 
located to the north approximately one mile. Paved frontage on 

Jackson Road and Whalen Road. Jackson Road is a main 
commercial truck route from the Pharr International Bridge to 

Interstate 2/Interstate 69-C. Site is ideal for industrial 
development or multi-family.

The aftermath of SpaceX’s April 20 launch 
left a wide area of debris at the pad site and 
in nearby Port Isabel. (Courtesy)

Starship went into the skies with a clear view 
from South Padre Island before destructing 
over the Gulf of Mexico. (Courtesy)
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   Andrew Crowe enjoyed his first craft 
beer at Roosevelt’s at 7 on Main Street in 
McAllen.
   Crowe was a home brewer and envisioned 
partnering with a friend to someday open 
his own brewery. It could be a place where 
family and friends could gather.
   Crowe’s friend changed course and became 
a firefighter while Crowe went on to work 
at Roosevelt’s. He would eventually decide 
to apply for a two-year brewing science 
program in Colorado. Crowe was accepted to 
the program and headed to Denver.
   It wasn’t long before Crowe realized on-
the-job training fit his personality and vision 
more than classroom training did. He stayed 
in Colorado and worked at Brewability 
in Englewood, an inclusive brewery and 
pizzeria that employs adults with disabilities 
to brew craft beer.
   “I got a chance to help brewing 
professionals with special needs,” said Crowe 
of working at the Denver-area brewery.
   A highlight of that job was using the 
American sign language skills he learned in 
high school to sign with a deaf bartender. 
Crowe’s next step was to land a job at Golden 
City Brewery in the foothills of the Rocky 
Mountains in Colorado. He spent the next 
five years in the city of Golden learning the 
trade from an award-winning master brewer.

Coming Home 
   Crowe wasn’t the only one envisioning a 
craft-beer brewery.
   Back in his hometown, a group of small 
business owners in McAllen shared Crowe’s 
passion for brewing and began developing a 
plan. The group’s vision took shape and they 
thought of Crowe, who they knew from his 
Roosevelt’s days. They reached out to Crowe. 
   “We’ve been watching you,” one of the 
owners told him. “Bring your passion home.” 
   They wanted Crowe to take on the role of 
head brewer. He initially hesitated in thinking 
about the dreaded heat of the Rio Grande 
Valley. But that didn’t last long. He would 
head home. 
   Crowe would find a fully developed 
business plan and a concept for a new 
brewery in McAllen. It would be called 
Howling Rabbits BeerWorks and its 
name draws upon Aztec lore. In Mexican 
mythology, the Centzon Tōtōchtin are a 

group of divine rabbits. Legend has it that 
they frequently meet for parties, and when 
inebriated, the rabbits howl. 
   It’s an intriguing name for a local 
brewery that opened in McAllen in early 
May.  A brewery alone would not appeal to 
everyone. They wanted to create a feeling of 
approachability. 
   “If you’re going to do something new in 
McAllen, it needs to be something unique,” 
said Steven Schwoerer, general manager of 
Howling Rabbits. “In addition to the brewery, 
we offer a full restaurant, a full cocktail bar, 

sports viewing and live music.”
   Customers can choose a variety of indoor 
seating or take the party outside to a grand 
covered patio area. Howling Rabbits is 
family-friendly and also welcomes pets.

Variety Of Choices
   “First and foremost, it’s about the beer,” 
Schwoerer said.
   Crowe created the recipes for the seven 
current Howling Rabbits craft beers. The 
early responses to the beverage offerings 
have been phenomenal and the brewery also 

Brewing Up A Dream In McAllen
By Chris Ardis

Howling Rabbits head brewer Andrew Crowe 
cleans the wort grant after a back-to-back 
brew day. (Courtesy)
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hired a head chef to cook “food 
everyone knows and loves,” 
Schwoerer said.
    “But with flair,” Crowe added.
   There are Philly egg rolls and 
a variety of pizzas that include 
some interesting choices like a 
fried Oreo pizza and two sweet 
pie choices. Customers also rave 
about the Baja fish tacos, the 
Tavern Burger and a broccoli 
blue cheese salad. 
   Chris and Gina Sanchez had 
the opportunity to meet Crowe 
during a recent night out at 
Howling Rabbits. Chris ordered 
the Howling Rabbits Flight, 
which allowed him to choose 
four Howling Rabbits ales. Gina 

raved about the India Pale Ale, 
telling Crowe she hadn’t found 
one she could enjoy until this 
one. 
   “Someone once told me flavor 
should be like a conversation,” 
Crowe told the couple. “If one 
flavor is too pronounced or loud, 
it drowns out the subtle and 
delicate notes.” 
   Crowe has been working 
12-to-14-hour days to ensure 
his craft beer meets his high 
standards. The sacrifice is 
nothing compared to the reward. 
   “I get to do what I’ve wanted 
to do for years,” he said, “and 
I get to share it with my family 
and friends.”

   VBR is featuring a series of Q&A articles from SCORE, 
a nonprofit organization that fosters vibrant small business 
communities through mentoring and educational workshops. 
It features a large network of volunteer business mentors who 
help small businesses plan, launch, manage and grow their 
projects and ideas. In this Q&A, insights are offered on buying a 
business.
Q: What do I need to know when buying a business?
A: The most important is why is the owner looking to sell? If 
the owner is retiring, or selling for a life change that they’re 
completely transparent about, that’s fine. Anything else, beware! 
The second most important factor is the financial reports of the 
business. Is it profitable? If not, why not? Dig deep into the cash 
flow, investment, payment terms, assets and liabilities. Does the 
purchase include everything you will need to seamlessly run the 
business? Check leases, contracts, customer lists, trademarks, 
etc. 
   Will the employees stay? Are their employee contracts in 
place? What is the reputation of the business? Repairing a 
company’s brand takes capital and a long-term commitment to 
turning things around. Another problem could be that the owner’s 
brand is too closely tied to the business. 
   Contact SCORE Rio Grande Valley for more information or 
assistance. 
www.score.org/RioGrandeValley
pamela.kaur@scorevolunteer.org

Tips On Buying A Business

WINDWATER HOTEL • 5701 Padre Boulevard, South Padre Island, Texas • 956.761.4913
COUNTRY INN & SUITES • 3825 S Expressway 83 , Harlingen, Texas • 855.516.1090

Customers who prefer indoor seating can take a 
seat at the bar, jump up on a stool at one of the bar 
tables or sit in a booth in the back. (Courtesy)
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In favor of a weekly 
positive report?

VBR E-BRIEF
Distributed to your email every Thursday! 

Register at 
www.valleybusinessreport.com

It's FREE!

Your SPI Area Businesses 
Appreciate Your Support!

Let’s Discuss

Contact: 
todd@valleybusinessreport.com

your 
July-December 

multimedia 
advertising plans today!



and Welcome to Brownsville South 
Padre Island International Airport

Take $20 off* round trip flights 
with promo code FLYBRO20

� � � �flybrownsville.com
aveloair.com

Fly Avelo nonstop from Brownsville 
(BRO) to LA/Burbank & Orlando

HELLO, AVELO!

* Valid for round trip flights only. Book and travel by December 31st, 2023. To receive promo savings, enter promo code on AveloAir.com when you begin your 
search. Per the Department of Transportation (DOT), advertised fares must include all government taxes and fees. Please note, this discount applies to base fare 
only, and does not apply to taxes or fees. Not valid on previously purchased itineraries. For full terms and conditions, please visit Avelo’s Contract of Carriage.
 



V I C T O R Y  T A K E S  V I S I O N

Trusted

MEMBER FDIC   |         EQUAL HOUSING LENDER FIND US

You want to know that you can rely 

on and trust your bank, in times of 

success or when facing challenges. 

Since 1923 Vantage Bank has been 

committed to our diverse group of 

customers providing them expertise 

and strength. As a family-owned 

community bank, with deep roots 

in the communities we serve, we 

provide you a personal relationship 

with a responsive banker to help 

you and your business create more 

financial victories. 

Your Community Bank

V A N T A G E . B A N K

956.664.8400


